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"Blitz Build" Completes
Phase I of Children's Ranch

~

Small table tops
pj] Mid-size units
~ Large duplicators

Photo by J a mie Ayala/Journal
Home Shopping Network's gigalllic new "fulfillment center" in the Commerce Distribmion Center in
Fomana is nearly completed.

Textile
Shipments
Problems
Continue
Accordmg to S.K. Ross & A~soc.,
P.C.'s 'Trade News Update," textile
shipment problems still continue. In
1997, U.S. Customs was mandated to
release the names of companies convicted or fined for trans-shipment violations every six months. Importers are
reminded to check the custom's Web
site for an up-to-date list. However,
customs also has a "watch list" of companies - those it suspects of transshipment, but has not yet fined. As a
result, many importers are finding
themselves the recipients of requests
from customs, for a laundry list of documents from their suppliers. There are
many instances where the supplier provides all the documentation, but the
goods are still barred from entry.

•Copiers at Wholesale Prices/
Sales &Leasing
• Re-Manufactured Copiers
•Copier Rental Programs
• Low Cost Service &Supply Programs
• Discount Copier and Fax Supplies
• Plain Paper Fax Machines
Before you buy or lease another
copier Call ABM, "The Can't be
Copied Copier Company."
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Thomfls]. Olzak

"Celebrating Our Diversity" is New
Cable Offering
Comcast Cablevision and Chaffey ·
College have announced a joint community televi!>ion project, a weekly
talk show entitled, "Crossing the·
Tracks ... Celebrating our Diversity."
The show is hosted by Inland Empire

continued on page 50

Shopping
etwork Venture Holds

A modern day "blitz
build," the first of its kind
12-day project, was completed in les!-. than 12 days,
thank!> to the intensive
labor and commitment of
four top-notch builders
and their crews. Beazer
Homes, Jerry Gates, president ; Forecast Homes, Jim
Previti,
president;
Richmond
American
Homes, Bob Shiota, president, and William Lyon
Homes, Wade Cable, president, were recruited by
HomeAid Riverside to
construct the four ranch
houses for Phase I of the
Inland
Children's

Community
Ranch
tn

Riverside. More than
1,000 professionals volunteered to work on the customized
3,000-sq.
ft.
homes.
A long-time dream of
Dr. Donald Verleur, cofounder of Olive Crest

continued on page 5
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by Rod C. Jackson
The
Home
Shopping
Network
(HSN),
the
giant
telecommunications
retailer, is moving into
the In land Empire in a
deal valued at nearly
$34 million and which
has d ramatic long-range
implications for the
region.

The Inland Empire
Business Journal has
learned that HSN has
leased
an
817,750square-foot build ing in
Fontana for use as a
"fulfillment center." It
becomes only the fourt h
such_ faci lity in HSN's
operations nat io nwide
and will essentially dismerchandise
tribute
ordered by cus to mers

via telephone or computer.
"We picked Fontana
because it meets the
geographical need of our
customer base," said
Michael Hopkins, executive vice president for
marketing at HSN. "This
facility, once completed,
will service our customers everywhere west
of the Rockies."
Western Realco of
Newport
Beach,
California built the massive structure, equal to
24 football field in size,
as a speculative project.
"The building is a
good fit for Home
Shopping
Network's
requirements in terms of
its size and our ability to
deliver it in time for the

continued on page 16

Photo by Georgine Loveland/J ournal
On the 'Wing - the Thunderbirds USAF Demonstration
Squadron /me up for refueling by the mother-sh1p, a KC-135
ranker.

The U.S. Air Force is
an Equal Opportunity
Employer!
by Georgine Loveland
The
452nd
A ir
Mobility W ing at M arch
Reserve Air Force Base
near Riverside hosted a
"Media Day" orientation

flight, prior to the spectacular
A irfest 2000
Thunder Over the Empire.
The KC-135 tanker refue led F-16s and
the
Thunderbirds USAF Air

continued on page 5
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For Any Employment Challenge

ABOUT THE COVER
Whe ther you soar aloft - in one of lhe 40 colorful balloons - over the spectacular Te mecula Valley, or prefe r to stay more rooted to the earth and sample
vintages from 14 of the area's premier wineries, the 17th Annual Temecula

• Clerical
• Technical
• Accounting

Balloon and Wine Festival, June 9-11 , is an event not to be missed. Grammy
Award winners - T he Commodores; as well as Ambrosia and the original
Dream Weaver, Gary Wrighl; the Wild-Eyed Southern Boys, and many more will
perform. The festival weekend kicks off with "Community Night" on Fri., Ju ne
9, featuring a special $5 price for adults. Tickets for Saturday and Sunday are
available at all Ticketmaster locations and Riverside County Vons stores.
Admission is $ 15 per day fo r adults and $5 per day for kids, 7· 12; 6 yrs. old and
younger are free. Lake Skinner is e ight miles east of Te mecula and is reached by
takin g the (. IS to Rancho California Road; head east and follow the signs. Come
out and enjoy th is special summertime event!

• Light Industrial
• Medical
• Travel
• Payroll & Tax Filing
•Computer Training
• Drug Screening
• Background Screening

There's
www.appleone.com

Call Today (800) 564-5644
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Photo b y Geor gine Loveland/J o urnal
Major Dean " Wilbur " Wright, lead solo in
the Thunderbirds Squadron, speaks of the
exciting opportunities available for young
people in the U.S. Air Force.

T he boom , a long tubula r
device, is " flown" by the boom
operator is the officer who, in this
tanker, lies on his stomach while
carefully maneuvering the boom
w ith a set of levers and a joystick.
T he operation requires steadiness
on the part of the tanker and the
pl ane being refueled. Any jerk or
cha nge in altitude d uring t he
maneuver can be problematic.
"The biggest concern is damage to
the boom," Major Fruck commented.
Practice makes perfect, especially in the military, where training is paramount, and missions
such as these are fl own all the time,
in every imaginable weather condition. These men take s uch pride in

their accomplishments, and in the
U. S . Air Force 's insistence on
consta nt training.
SM Sgt. Maurice Walker, one
o f the two boom operators o n
board, e xpl ained that a call to arms
may co me at any time . " If that happens," Wal ker commented, "we
can ' t stop to figure ou t the problem
or wish we had tra ined harder. We
have to do it right. " Tankers line up
six to eight high, during the war in
Kosovo. There was no room for
mista kes.
Major Dean "Wilbur" Wright ,
flies
lead
solo
fo r
the
Thunderbirds, and is a vetera n of
13 years; served on an exchange
tour with the Britis h Air Force;
trained Taiwanese pil ots, and fl ew
F-16s in Kuwait. He is concerned
about the quota of 30,000 personnel who must be recruited each
year, and feels that young people
are unaware of the once-in-a-life-

"We won 't tell you we
won 't hire you because you
have no experience!
Come on -we'll give you
training and experience. "
time opportu nities the military
offers its members.
"I saw the Thunderbirds in
Arkansas w hen I was seven years
old, a nd knew that was what I
wanted to do. Civ il ians often have
trouble fi nding employment due
to lack of experience," Wright
explained. "We won't tell you we
won't hi re you because you have
no expe rience! Come on - we'll
g ive you trai ning a nd experience."

I know this world is ruled by Infinite Intell igence.
It required Infinite Intelligence to c reate it and it
requires Infinite Inte ll igence to keep it on its
course. Everything that surrounds us - every thing
that ex is ts - p roves that there are Infinite Laws
behind it. There can be no denying th is fact. It is
m athematical in its precisio n .

- Thomas Alva Edison

"Blitz Build" ...
continued from page 3

This project has been adopted by
the

Jl omes and Se rvices for Abused
Children and Dua ne Robe rts, Olive
Cre~ t trustee a nd owner o f th e
Mission Inn, the ranch is being
made possible through the generous support of HomeAid America.
Ho meAid America is a non-profit
organizatio n, led by president, L.C.
" Bob" Albertson, and founded by
the building industry to she lter the
temporaril y ho meless o f all ag es.

Before

R iver~ide

chapter.
When Phase l is co mpl eted, 24
ahused o r a hand o ned c hildren ,
from eight Ca l1fo rnia counties,
from 13-18, will live at the ranch.

For more information regarding
this worthwhile endeavor, please
call Sarah Johnston (714) 9045437; Carrie Cornwall (909) 6868500, ext. 1426, or Jim DeNuccio
(7[ ..f) 4..f..f-9731.

After

Photos courtesy of HomeAid Riverside a nd Olive Crest
From foundation to finish in less than 12 days, Phase I of the Inland Community
Children s Ranch is now a reality.

Chaffey College Superintendent/President Announces Retirement
Chaffey College superintendent/president, Dr. Jerry Young, has
announced his retirement and will
serve in this capacity until Dec. 3 1,
2000.
"Chaffey College is a high quality college and it has heen my pleasure to serve as the chief operating
officer for the past 14 years," said
Young. " I fou nd . .. that Chaffey has
a special attractiveness and is not an
easy institution to leave."
A<; leader, Young was responsible for opening Chaffey College
off-campus centers located m
Fontana, Ontano and Chino. He
believes that education is an important element in today's society and
wanted everyone in the district to
have the opportunity to attend college.
Through his efforts, he has contributed to the enhancement of the
image and the role of the college
throughout the community. He
came to Chaffey in 1983 from
Centralia College in Washington. At
that time, the student body was
8,900 and quite different from

today's popof
ulation
16,200 students.
Alo n g
with the colI e g e ' s
growth,
J erry Young
Young foresaw the value
in technology. Because he envisioned the need to improve training
and education in this area, the college has been dedicated to improving technology over the past couple
of years.
" During his time at Chaffey,
Young has been instrume ntal in
shaping the college into what it is
today," said Steve Menzel, Chaffey
College vice president of administrative services.
Young will be working with the
governing board members and a
consulting firm to find a replacement. The governing board, faculty
and staff appreciate Dr. Young for
his leadership, compassion, honesty
and integrity.
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The Great Contradiction in Terms
It has happened again, and
once again we are compelled to
climb upon our steeds like Don
Quixote and cry to the wind. After
all, only the wind seems to be listening.
This time, California State
University in San Bernardino has
contracted with a PR firm to tell of
the great things that CSUSB can do
for the community. After all, it
believes in San Bernardino and the
Inland Empire.
It believes in us so much, that it
has hired and paid a public relations firm in Long Beach to spread
the word. Are there no companies
doing such business right here in
our area? Does the money for such
a job have to head west every time?
The fact is that there are several public relation companies and ad
agencies in Riverside and San
Bernardino Counties who would
ove to have such a contract - and
heir presence on the stationery
would make such a project sound a
ot more credible. But- once again,
hey did not get a chance.

Once again, the lie about sending out requests for bids to known
contractors will be used as an
excuse. The Inland Empire Ad Club
and the public relation organizations "of the Inland Empire would
be happy to provide names of such
companies. These organizations all
have Web sites - if anyone would
care to check. CSUSB must not
have wanted to be bothered.
Does it not seem that hiring
out-of-town firms to sing the praises of what local firms can do, must
sound contradictory to anyone who
receives the material?
When will local decision-makers start looking for local talent to
do the local job and stop waiting
for them to come knocking on their
doors?
Why must we constantly send
our money out-of-town - to tell
people how great our town is? Why
contract with Long Beach to show
how qualified San Bernardino is?
Or could it be that Cal State SB
really doesn't believe in its own
message?

Temecula's 17th Balloon &Wine Festival
The 17th Temecula Valley
Balloon & Wine Festival will be
held June 9-11 at Lake Skinner. It
is presented by Carriage Motor
Company, with the City of
Temecula as premiere sponsor.
This year's features include more
than 40 hot air balloons, wine
tasting availability from 14 local
wineries, Budweiser's "Bud
World" exhibit, and Grammyaward
winners,
"The
Commodores," headli_ning the
main stage.
Along with community spirit,
the festival boosts big business
for the Temecula Valley. From

1992 to 1998, 242,000 people
attended the festival. During
those years, hotel/motel revenues
in Temecula, Fallbrook, Elsinore,
and Hemet totaled $1.5 miliion
plus $130,000 in sales tax; local
food and retail revenues reached
almost $,5 million; and the
Riverside County Regional Parks
and Open-Space District brought
in $412,000.
Tickets are available at all
Ticketmaster locations and at participating Riverside County Vans
stores. For more information visit
www.balloonandwinefestival.co
m or call (909) 676-6713.

Complaints... Praise! Suggestions? E-Mail us@

iebl' @bu( ournal.co·m

CLOSE- UP

COlVI:lVI:EN'T-ARY

The Confederate Flag
Co~nes to Fontana
·
by Joe Lyons
The Confederate battle flag
came to the Inland Empire last
week, but no one seemed to care.
The same flag that got John
McCain in trouble in South
Carolina, flew over about 100
motor homes in the infield of the
California Speedway.
But of course, NASCAR is to
the South as soccer is to Europe.
The truth of the matter is that many
people in the South still call the
Civil War "Mister Lincoln's War of
Aggression." And historians know
that the Civil War and the flag of
the Confederacy stood for a lot
more than just the issue of slavery.
The real issue of the Civil War was
states rights. The rural agricultural
South was tired of the urban industrial North telling them what to do.
The same issue exists today
among many Western states that
are tired of having so much of their
land controlled by federal agencies.
Still, the Stars and Bars is even
now perceived by some as a way of

saying that if the South would have
won, we would still have slaves. It
is not.
The NAACP was recently
asked about its opinion of the rebel
flag painted on the top of the car
the Dukes of Hazzard will drive in
the upcoming made-for-TV movie,
"Hazzard in Hollywood." They
said that the return of the General
Lee automobile is not the issue.
They are much more concerned
about the network's hiring policy
for African American actors.
In fact, a spokesman for the
NAACP said it is not their job to be
the cultural cops. So, why can 100
Confederate flags fly over Fontana
and no one cares - but one flag
flying in the deep South causes
political ramifications?
And why does the sight of the
Stars and Bars over South
Carolina's capital cause such consternation to the same people who
think that burning and stomping on
the Stars and Stripes is a fair means
of expression? Can you say
hypocrisy?
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Pomona Man Who Lost His Eyesight to Rare Disease
Completes an 8-Year Odyssey to Re-Invent Himself
by June Casey
Pomona resident Tom Olzak
was a respected gemologist, an
expert at discerning the subtle
imperfections in a diamond. As the
manager of the jewelry department
at J C Penney 's, he was responsible
for appraisals and sales and security,
until one fateful morning in 1992.
"I woke up," Olzak recalled,
"and found I was bumping into
things."
The ophthalmologist he con-

Thomas J. Olzak

suited was blunt. " I don't know how
you were getting around," the doctor told him. "You have only 15 percent of your visual field left. Mr.
Olzak, you are legally blind."
The news came as a blow to
Olzak. Although he had been diagnosed with choroideremia in 1975,
an extremely rare hereditary disease
that causes degeneration of the
choroid vessels in the eye and eventually damages the retina, he had
gradually adapted to the worsening
condition over time.
While the disease did not affect
visual acuity, per se, it had progressively narrowed his field of vision,
so that he was in effect viewing the
world through a pinhole. With no
peripheral vision and very little
depth-of-field perception, the stark
reality of his situation struck home.
He could no longer drive a car,
nor see his wife Karen's face except
in quadrants. He couldn't locate a

diamond 's inclusions, nor determine how deep they were- crucial
determinants of a diamond's value.
Nor could he be effective at spotting
the thieves and con artists who used
sleight-of-hand, bait-and-switch,
and a thousand olher tricks to steal
gems from beneath a salesperson's
nose. Choroidemia had robbed him
of not only his s ight - but of his
career.
The next blow came when a
counselor with the California
Department of State Rehabilitation
offered him a candid assessmenl of
his future.
" You ' re qualified to open and
operate a hot dog stand." Olzak
recalled her saying. " I got up and
left, came home and said to my
wife, 'I don 't know what 's worsethat or the prospect of standing on a
corner with a tin can."'
He persisterl and made an
appointment with a Braille Institute
counselor who was more confident
of his potential. " If you want to go
back to college," she told him, "then
do it."
Thus began the eight-year
odyssey of this former Las Vegas
card dealer and nurseryman-turnedgemologist to re-create himself.
Despite his dismal early track
record as a youth in college, he convinced Cal Poly Pomona to admit
him.
He bought a laptop computer
and Karen gave him a typing tutorial program. His first assignment in
his first course required him to prepare a one-page outline. It took him
five hours to type it.
Olzak majored in behavioral
science, his goal to become a counselor and work with children. He
reasoned, "I don't need eyesight to
listen and talk to people."
But over the course of his studies he found that he was less interested in the personal psychological
aspects of the individual and more
intrigued by looking at society as a
whole, and at broader social issues.
It was one of his professors who
suggested that Olzak consider _law
school. "You're a very passionate,

caring and articulate individual,"
the professor told him. " Have you
ever thought about being a litigator?"
Olzak hadn't, but the suggestion ignited in him a desire that led
him to his next go-around with slate
rehab, which twice rejected his
application for educational grants to
attend law school, turning him
down on the grounds that the
agency would not fund a "change of
vocation."
Olzak then wrote to the director
of state rehab in Sacramento, bolstering his request with a four-inch
binder filled with his professor's
recommendations - along with
classified ad job listings indicating
that even if he were to seek employment as a counselor, the vast majority of jobs required a master's
degree . Olzak got the okay to pursue law school.
He enrolled in Western State
Univers ity College of Law in the
fall of '96, only to suffer severe
chest pains and· convulsions that
forced him to drop out mid-term.
His weight had ballooned up to 250,
and he was in poor physical shape.
Olzak spent the remainder of that
year losing weight and improving
his cardiovascular health, and
resumed law studies in the spring.
"I became absolutely infatuated
with the law," he said.
Law school was grueling for
Olzak. The eye disease that had
robbed him of his career now made
each day a new challenge, as his
vision had narrowed to a virtual pinpoint, that meant he now was forced
to read 700 to 800 pages of legal
briefs per week - one word at a
time.
"You do what you have to do,"
said Olzak, who by then had
become an extremely proficient typist and used his laptop computer,
along with a tape recorder, to take
notes in class.
Olzak had one final m1ni-crisis
before he completed law school in
December. During his last final
exam in real estate transactions, his
trusty laptop, that had seen him

through four years of undergraduate
school and three years of Jaw
school, crashec. Luckily, he had a
diskette in the machine and the
automatic save option was functioning, so that just a few of the 15
pages he had written were lost!
Olzak formally received his
Juris Doctor degree at Western
State 's May commencement ceremony, just two months shy of his
49th birthday.
Although he was eligible to
take 1he California Bar exam in
February, he elected to wait until
this coming July, because of the
sheer volume of questions he would
have had to review within a threemonth period - some 3100 MBE,
or multiple c~oice, questions. "I
was unable physically to do it," he
explained.
Inslead, he will take the
California Bar exam in July, with a
dispensation to circle his answers in
the test booklet rather than struggling with a Scantron card that

"You're qualified to open
and operate a hot dog
stand. " 0/zak recalled her
saying. "/got up and left;
came home and said to my
wife, 'I don't know what's
worse -that or the
prospect of standing on a
corner with a tin can. '"
requires filling in hundreds of dots.
''I'll be starting the second half
of my life with a new career," said
Olzak, who plans to volunteer with
the public defender's office while
he awaits results of the bar exam.
Eventually, he would like to go
into corporate law and business litigation, or work with the U.S.
Department of Justice, advocating
for minorities, women, and the disabled.
''I'm not in this for the money,"
he said. "I do know I want to swing
the hammer for people who need
help and to provide representation
for people who can't afford it."
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Opinions Differ on Air Quality Improvement- Should.Diesel Power be Replaced by Alternative-Fueled Vehicles?

Shift to Clean Fuels Needed Clean Diesel- A Resource
to Achieve Healthful Air
We Can't Afford to Lose
by Barry R. Wallerstein, D. Env.
Executive Officer, South Coast Air
Quality Management District

causing nature of diesel particulate
and the growing relative contribution
of vehicles to regional smog, now it
is time to require fleets to shift to less
The South Coast Air Quality
polluting vehicles and fuels .
Manage!J1ent District Governing
A systematic review by the U.S.
Board on June 16 will consider the
Department of Energy has shown
first three of eight measures to gradthat natural gas buses and trucks have
ually shift toward less polluting vehia proven track record of environmencles in government and some private
tally clean and economical operation,
fleets.
durability, and safety. Their many
These measures would require
benefits and positive record have
operators of public transit buses and
made them the vehicle of choice for
trash trucks to principally purchase
more than 20 percent of all new pubonly alternative-fueled vehicles in
lic transit buses purchased nationally.
Natural gas and propane are making
the future. They also would require
inroads in truck fleets, too.
public agencies to purchase gasolineGiven this well-established track
powered and alternative-fueled cars,
record, our polluted region should
vans, pickup trucks, and sport utility
quickly move to take advantage of
vehicles, which are readily available.
clean-fueled buses and trucks. We
Future rules will be proposed to
AQMD's board this summet, coverneed to reduce both smog-forming
ing school buses, street sweepers,
pollution and personal exposure to
toxic diesel exhaust for motorists,
taxi cabs and shuttles at airports,
pedestrians, public transit riders and
heavy trucks, and the sale of cleaner
school children.
diesel fuel.
AQMD has carefully studied the
AQMD's staff is working closely
economics of shifting to clean-fueled
with the affected parties to develop
vehicles. It has identified local and
these proposals, which grow out of a
state funding sources totaling $57.8
landmark study showing that 70 permillion this year alone, to help offset
cent of the region's 1,400 in a million
this estimated cost, with additional
cancer risk from toxic air pollution,
state funding proposed and federal
stems from diesel particulate. In
funding for public transit agencies
1998, California listed the familiar
already available.
black soot as a cancer-causing air
Engine manufacturers and oil
pollutant. In addition, motor vehicles
companies claim "clean" or "green"
are the dominant source of our
diesel would be less expensive and
region's ozone and fine particulate
just as effective. However, the duraair pollution problems.
bility of particulate traps, on which
Recognizing that Southern
so-called "green" diesel would rely,
California would have to do more
is unproven and yet to be certified by
than other areas of the state to clean
the state. Moreover, the technology
up motor vehicles, because of the
does not control nitrogen oxides, a
severity of its air pollution, the
key contributor to photochemical
California Legislature in 1987 gave
smog, and may not eliminate toxic
AQMD the legal authority to require
emissions to the degree achieved by
that fleet operators with 15 or more
natural gas.
vehicles, purchase only clean-burnGiven that the average diesel
ing, alternative-fueled vehicles when
vehicle may be driven a million miles
adding or replacing vehicles.
over its 10- to 20-year life, it is time
Since the late 1980's, AQMD
to take action now to improve current
has worked closely with engine manand future air quality. Thus, the right
ufacturers, the automotive industry,
is to switch to already proven
choice
government agencies and others on a
inherently
clean fuels in select cenvoluntary basis, to successfully comtrally-fueled
fleets operating in the
mercialize clean-fueled technology.
nation 's most polluted area.
Given the recently realized cancer-

by Tom Soldonia, director of fle et
and facilities
for
Laidlaw
Education Services, which operates
school buses for districts throughout San Bernardino County.
What would you think if you
learned about a new technology
that could reduce emissions from
diesel-fueled buses and trucks by
up to 90 percent, ensure comparable performance and save taxpayers
millions of dollars? Most would say
that's a pretty good deal.
Now, imagine that local air
quality officials plan to ban the use
of this available technology and
instead mandate that public fleet
operators of buses, trucks and other
vehicles replace diesel-powered
vehicles with so-called "alternative
fuel " vehicles. These vehicles will
cost millions more to purchase and
operate, lack sufficient fueling and
maintenance infrastructure, and
cannot offer the performance and
reliability of the outlawed technology. Most would recognize that as
a bad deal.
Yet that's precisely what the
South
Coast
Air
Quality
Management District (AQMD) is
poised to do. Despite new clean
diesel technology available today,
which meets the same emissions
standards as the most commonly
available alternative, compressed
natural gas (CNG), AQMD will
vote June 16 on a proposal to ban
new purchases of clean diesel vehicles by public fleet operators. This
would deny public agencies the
authority to make the most practical
real-life economic and environmental choices for their own districts, in favor of a discriminatory
regional mandate that flies in the
face of recently-adopted policy at
the state level.
School districts will be among
the hardest-hit if the new CNGonly rule is adopted. Since they
cost less to buy and operate than
CNG buses, school districts could
afford to convert more of their dirty
bus fleets to clean buses if they
used clean diesel.

For example, a school district
could help dramatically improve air
quality for their students by converting approximately 20 latemodel diesel buses to clean diesel
technology usage, for the same cost
as buying just one CNG bus. The
option of less expensive, clean
diesel would free schools' budget
dollars for use in the classroom,
while still safeguarding students'
air quality.
Users of public transit, typically those consumers least able to
absorb cost increases, will be hurt
as well. A new clean diesel bus
costs between $30,000 - $50,000
less than a new CNG bus that may
not be able to transj;X>rt as many
passengers. Using clean diesel
instead of CNG would save transit
agencies $627 million if they
replaced all their buses, according
to a study by the California Transit
Association. Those savings could
be used to provide desperately
needed increases in service.
The California Air Resources
Board (CARB) recently passed
landmark new regulations giving
urban transit agencies the option to
use new clean diesel technology,
with cleaner-burning diesel fuel, to
provide cleaner city buses. In passing these regulations, CARB concluded that its clean diesel option
provided comparable air quality
benefits to CNG buses.
CARB was right. It simply
doesn't make sense to ignore the
enormous improvements in diesel
technology, with their corresponding air quality benefits. AQMD
should reject the proposed diesel
ban and give public fleet operators
the flexibility to choose the technology option that works best for
them - in achieving the agency's
emissions standards.
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Dr. Susan J, Smith is Dedicated to Disease Prevention and Education
by Monica Y Jackson
Dr. Susan 1. Smith is a preventative heal thca re specialist and
di abetes educator. She received a
Ph .D. , fro m the Universi ty of
Alberta in Canada, and a master's
of science from California State
University, San Diego. She is also
a Certified Diabetes Educator
(CDE).
Smith has a great passion and
dedication to uniquely educa ting
people in the prevention and care
of diabetes, blood pressure, obesi ty, cancer, stress, cholesterol, and
many othe r problems. " Peopl e
wait until th ey experience pain
before seeking medical attention,"
s he said. "They need educat ion
about preventative hea lthca re."
One can hear in her voice the
devotio n s he gives to her mission
to educate, as well as the frustration s he feels with a system that
fail s to embrace her healthcare
prevention philosophy.
Smith does not just issue
advice; s he practices what s he
preaches by eating hea lthy and
exercising five days per week walking, jogging, or swimming.
Sh e also shares this philosophy
with her husband, and two daughters ages six and one-half and 10.
" Medication is necessary;
however, people are more willing
to . take a pill, instead of shifting
their paradigm toward preventative healthcare, to avoid the over
use of pills,'' she noted. This is her
greatest c hallenge.
However, she is committed to
demonstrating techniques for
increasing health and wellness
through simple educatio n. He r
mission is to educate the masses,
without using mass tech niqu es,
which is not the common practice
of the competition.. In other
words, ''what works for one person
may not work for another," is a
part o f Smith's philosophy.
Smith says that the healthcarc
system is inadequately educating
people. " HMOs talk prevention,
but are unwilling to pay for prevention (education)." She certainl y
ranks above the competition, with

her philosophy of equipping people with practical tools to overcome and prevent health problems.
Smith focuses on long-term care
and prevention, not just the quick,
immediate fix.
She has more than 13 years of
experience in the health education
industry and conducts workshops
in many specialized areas. A stress
m anagement technique that Smith
endorses is da il y "me time." Me
time is five minutes per day doing
somethi ng for yourself. Five m inutes of reading a book, going to
the park, or taking a walk are
examples. Me time is not a time to
do something for someone else,
pay bills, or other non-personal
and non-self-fulfilling act ivi ties.
You will be surprised how five
minutes per day can rejuvenate
your m ind, body, and soul, she
teaches. If you do not take time out
for your body, then your body wi ll
eventually take time out of you!
You can discover other tech niques
by attending one of her workshops.
Each workshop offers practical ways for meeting goals, at an
individual level, not some dream
or pie-in-the-sky unrealistic goa l.
How many times have you signed
up for a membership with a health
spa and vowed to work out four or
five times each week?
When you found yourse lf
working out only three times per
week - then two, one, and eventually zero, did you restart or abandon the program? Smith's education al workshops teach you how to
set attainable and realistic goals so
that you will s tick with what you
set out to do, and also how to "get
back on th e horse if you fall off."
Whether Smith is teaching an
indiv idual, a group, or corporate
education work. hop, she places
emphasis on the individual, so that
each person can mod ify his or her
thinking and reach their individual
goals.
Diabetic education us ually
consists of three one-hour sessions
and weight management education
usual ly consists of four one-hour
sessions. Several custom ized
packages are available, from small

groups to large org<tnizations. Smith presents every individual
with valuable information during her
workshops, which are
held in convenient
locations. If she can
recondition
and
ch<.Jnge your thought
processes
about
healthcare, then you
are one step closer to
graduating with honors!
During this interview, Smith reminisced about a patient
who has diabetes. The
patient was given
pamphlets by her previous doctor; never
read them, and never really actively took control of her condition,
because she was not properly edu cated. After she became Smith's
patient, she immediately learned
how to live healthier' and control
her diabetes.
How often have you received
printed information, but never
applied o r read it? Smith's
approach is not to inundate you
with medical jargon, pamphlets,
and other reading materials, which
are "often filed away," she says.
She directs her attent ion on you
and your individual situation.
She provides basic information to allow you to check and correct you r daily sugar levels, and
educates you regarding your carbohydrate and protein intake levels. Smith also presents the patient
wi th practical tools for decreasing
stress, for example. When asked
abou t healthy levels for blood
pressure and cholesterol, her
response emphatically validated
her commitment to the individual
not gro ups of individu als.
"There are healthy ranges; however, you need to consider other factors and address each person on a
case by case basis," she believes.
Smith offers potential patients
a free consultation to make sure
that the patient-doctor relationship
will be a win-win situati on. How

Dr. Susan J. Smith

abou t that! She allows you to "try
her" free of charge. After this consultation, you will have a thorough
understanding of how she operations; be able to personally witness
her command of the areas of special ty, and know what to expect
during a workshop.
During this healthcare professional's personalized workshops,
s he works wi th you to identify
your goals. Note that she "works
with you to identify your goals,"
because without your cooperation
and active involvement , your goals
wil l not be achieved and you may
become discouraged. Her aim,
mission, and philosophy are to
educate and shift your paradigm so
that you are encouraged and not
discouraged.
Smith lost a sister to lupus, a
disease that attacks the immune
system and internal orga ns.
Improving basic nutrition habits
and exercising regularly, instead of
using medication that interacts and
complicates health problems, are
her approaches to educating people about disease control and prevention, including the devastating
lupus.
In recognizing the importance
of educating people on wellness,
proper healthcare, and giving hack
to society, Smith is teaming with

continued on page 43
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CORNER ON THE MARKET
Marketing Differentiation-It's Really the People
by Ron Burgess

to measure this!

We define marketing as the
(money making) activity between
the customer and an organization's
assets. It is important to understand
what those assets are; and many
make the mistake of including only
factories and money.
While "labor" has always been
an asset, today when "knowledge"
is an increasingly important asset,
"people" and what they know "how
to do" is perhaps the most important
one.
Don't ask your accountant to
show you the value of your people
on the balance sheet; they don't
know. Don' t ask him or her to give
you a place on your financial statements for the important knowledge
your people have; they don't know
how to deal with it!
Our typical accounting systems
only track money (and what longterm "assets" it can buy.) They don't
track the heart and soul of most
businesses-the people. I could go
rambling on about the missing
information that financial statements present to business owners,
concerning all of your "assets," but
our focus here is to discuss the role
of the people part of marketing
assets.
Because customers are really
people making buying decisions, it
is no surprise that businesses must
respond to them in a personal way,
with all the subtleties that entails.
These subtleties range from careful
voice intonations, to no personal
contact at all.
The wide range of customer
expectations requires a similarly
wide response. Precisely because
this relationship is the make or
break part of the transaction, it is, in
fact, the most important part of the
marketing equation. The accounting
department, finance department and
your bankers just don't know how

But to be fair, most marketers
don't either. They focus on the customer but can forget to focus on
those who care for the customer, the
employee. Employee knowledge,
training and intellect make up the
corporate know-how. In marketing a
product or service, with heavy competitive pres ure and imilar pricing, ometimes corporate knowhow is all marketing strategists have
to differentiate companies.
Today employee know-how is
the
competitive
advantage!
Competitors can match your computers, your phone system, your
database software, and your production equipment. In fact, there is only
one thing they cannot match, your
people advantage.
So why don' t accountants care
about including them in the balance
sheet? Why don't owners and executives pay more attention to the
human assets? Because we are people. And people are difficult to
measure and appreciate.
But there are those who can
help measure people, based on validated human assessments in the
workplace. "Fifth generation"
assessment tools give trained organizational psychologists and certified professionals the ability to look
beyond the interview or performance records, into the reasons why
people react to certain situations or
other people the way they do.
"People usually carry with them history and personal momentum,"
according to my colleague Richard
S. Trafton, Ph.D. "Many personal
characteristics translate into predictable workplace reactions.
"Most people have a natural
comfort zone that encompasses
their usual reactions to most people
and situations." People have the
capacity to work outside their comfort zone for a while. But, this
requires effort and resources. The
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more a person stretches outside this
comfort zone, and the longer he or
she stays there, the more stress and
tension is created.
Eventually, we have to move
back into this comfort zone. That is,
we go back to doing what we usually do. Asking someone to work
(behave) outside his or her comfort
zone is akin to holding one's arms
straight out from the shoulder. It 's
not that hard at first. But, the longer
one does it, the more effort and concentration is required to maintain
this posture.
Eventually, all of one's energy
and attention are required until
eventually, and certainly, the arms
go back to their normal position.
So, when a person who is naturally detail-oriented, and needs
quiet to complete intense work, is
disturbed by the sales team walking
through her space, she can deal with
it occasionally. But when the new
open-office space plan puts the sales
people in the same workspace, the
tolerance will eventually erode, or
her performance will diminish.
This is a simple example for
illustration; but high level assessments are able to capture complex
and varied human characteristics and
traits that can lead to a wide variety
of performance increases, customer
service enhancements, economical
pay raises based on performance,
and better working communications
between different types of people.
Fitting your people to the jobs
that are necessary creates a team
that plays more like a precision
football play. Even John Elway
wouldn't win the superbowl; Elway
would have made a lousy pro lineman, not because he didn't have the
desire, but because he didn't have
the body. "Making Elway a lineman" is just what most employers
do to some employees, rendering
them totally ineffective at that particular job. Each part of your team
has to play the right position.
We often see a system where
performance is rewarded by a new
supervisory position. That is similar
to starting everyone as a football
center and moving them to the backfield and then quarterback as they

succeed in each position. No team
would win with that approach; but
that is exactly what most businesses
do.
Putting a good market research
person in the customer service chair
may help him with his understanding of the problem; but many detailoriented statisticians would not be
able to keep up the smile for long
with customers. The skill and great
attitude of the customer service rep
does not mean that they would be
able to calculate a standard deviation.
Placing people in the wrong job
will cause them to under-perform,
or leave. And, your customers will
notice the difference.
Today 's shortage of good people means that bad employers will
lose the good employees. As smalland medium-sized businesses grow,
entrepreneurs who are well suited to
building a new, growing company,
may find themselves working outside their comfort zone. When they
migrate back to their comfort zone,
as they invariably must, they snap at
employees, make poor decisions,
and communicate ineffectively.
The owner and employee relationship has never been as much a
two-way street as it is today.
Owners who say they can't get good
employees may not realize there are
reasons other than money! But professionals like
Dr. Trafton can assess the owners and their strengths and weaknesses, too. Sometimes the way a
directive is said, is the difference
between performance and non-performance! Managers need to understand when and how to communicate with specific personality and
job types.
Marketing is about pleasing
buyers. Only people can do this. If
they are suited for the job, the job of
marketing is served best.

Ron Burgess is president ofBurgess
Management Consulting. The firm
specializes in customer relationship
marketing and marketing teclmology implementation. He '-•m be
reached at 909-798-5737 or
www.burgessman. com.

GE'T'TING ORGANIZED

The Vehicle for Organizing Your Office
by Monica Y. Ja ckson
Gabrielle and her husband, Ed,
own a home-based window covering business. Gabrielle is responsible for office management and PR
work, while Ed takes care of installations and repairs. One of their
manufacturers faxed a notice to
Gabrielle informing her that the
"wand tilter" mechanisms were on
back order and 12 of their orders
would be delayed two weeks.
Gabrielle never received the
notice, because the fax fell into the
trash can, which is located beneath
the fax machine. Gabrielle proceeded to schedule the installations!
lf you have ever misplaced an
important document, then your
office may benefit from an oil
change, major tune-up, and regular
service. I have a passport to be the
explorer and navigator of this expedition, so sit back, relax, and enjoy
this excursion.
The passport grants me the
exclusive right to travel abroad, into
your office and explore, investigate,
and examine- then navigate, plan,
and direct the path for a more organized office.
The Oil Change
Old oil is contaminated, dirty,
and useless, just like many objects
sitting around in offices.
Perform a thorough examination of your office on a regular basis
(i.e. monthly). Look for and remove
all clutter. Clutter includes any and
all material without a purpose or
value. If you do not have a business
reason for those magazines or newspapers that are two year old, then
get rid of them.
Examine your files and throw
away all outdated material. If they
are not organized in a manner which
allows you to easily locate documents, then you should reorganize
your files. If you do not have a reason to retain every piece of paper in
every file, then purge some of the
material. On the other hand, if there
is a need to retain the files for
extended period'>, then have a storage facility. Keep inventory of the
facility and destroy files when they
are no longer needed.

Give yourself space to work. If
you have piles of papers, thousands
of paper clips, or 20 millions pencils
in containers on your desk, then
remove them. Only have supplies
on your desk that you absolutely
need - a few writing instruments,
post-its, pad of paper, a stapler, telephone, Rolodex, and an in/out ba ket hould be sufficient for any
desk. Keep items that you use frequently within arm's length.
If additional supplies are necessary, find a separate place for them,
s uch as an office supply drawer. Use
stackable type organizers to house
small office equipment like a printer and fax, especially if you have
limited space.
If you need quick access to
information, purchase a corkboard
and use push pins to post notices at
eye level. Remember to clear these
posted items; otherwise, this area
will become cluttered.
Maintain a clear and organized
desk, which unclutters the mind,
increases productivity, and brings
structure to your office!
You will be surprised to find
space where you thought there was
none. Never add new oil to the old,
because it may decrease the life
expectancy of your vehicle (office).
Your office will run more efficiently with regular oil changes.
The 1\me-Up
Just as your vehicle requires a
tune-up at regular intervals (otherwise performance may be poor), the
same applies to the human body.
Know when you are in need of a
tune-up and avoid the need for a
complete overhaul.
A personal tune up is necessary
whenever you are not productive.
These are usually at regular intervals throughout the day. If the
morning is your most productive
time of the day, then perform tasks
that require the most attention to
detail during this time. Save nonproductive times for busy work
(cleaning desks, returning telephone
calls, filing, and responding to emails).
Tune-ups alone will not guarantee the performance· of your vehicle.
Regular servicing is also necessary.

Regular Service
Your vehicle needs refueling
and correct levels of fluids to avoid
overheating.
The same is true for you and
your office. Make sure that your
office is properly fitted to your
needs to avoid carpal tunnel syndrome, back injuries, and eyestrain.
For this reason, it is extremely
important to take breaks throughout
the day, regardless of the workload.
If you neglect ervicing the body,
then the body will neglect servicing
you.
The organizing of your office
"escapade" is officially over.
However, regular service, tuneups, and oil changes are the vehicles to keeping your office organized. In addition, never put a trash
can beneath any area where important information may accidentally
fall!

Monica Y. Jackson is the president
of Written ExpreHions Enterprise,
specialtzmg tn providing writing,
proofreading, and copyediting
services on a variety of topics,
ranging from legal, technical, creative, and many others. You may
contact her at (909) 371-0160 or
mjackson@writtenexpressions.org.
Please visit www. writtenexpressions.org for additional information.
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Enigma, 007, Area 51 ... and You

Perking Up Employees - How to Beat Employee Burnout

by J . Allen Leinberger
If you have seen the movie "U571" you know it was about the
American effort to get an Enigma
decoding machine. What the film
did not tell you was that just having

the machine did not give you the
German high command's messages.
Britain's decoding center at
Bletchley Park used a device
designed in 1936, called the
Universal Computing Machine.
When Hitler upgraded his sys-

tern to a new machine code named
Tunney, the Engli h developed a
new decoder device called Colossus
II. It was as big as a house, but its
power can be found today on a
microchip. Printouts were done on a
machine that was the prototype for
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the electric typewriter.
Like radar, IFF, TACAN and
many other air and sea navigation
systems, the computer science we
enjoy today began in the heat of
WWII. Actuall y, the Enigma
machine itself was designed originally as a German equivalent of our
ticker tape stock machine for market
watch. In fact, German business
people had put more than 100,000
into use by the start of the war.
Breaking the signal was no big deal,
especially s ince the information
itself came out as Morse code. Dots
and dashes. In other words, simple
binary code, on and off, yes and no.
Just what your computer still runs
on today.
Before the Enigma secret was
revealed, Ian Fleming inferred as
much in his book, "From Russia
With Love." James Bond was after a
Soviet decoding machine called the
SPECTOR. (In the movie it was a
LECTOR.) The plot was similar in
the fi lm "For Your Eyes Only,"
when Bond tried to recover a British
ATAC machine. In both cases, it was
little more than a keyboard, just like
Enigma and just like your laptop.
Today, computers like to brag
that they have the power of a military machine. Any Tom Clancy
reader is familiar with the giant Kray
computer used by the Pentagon for
designing the latest fighting
machines. But Steven Jobs would
have you believe that his new
Macintosh G-4 is just as fast. Now
comes word that Sony's Playstation
2, due out in the fall for Christmas
buying, has the same controls as
military missile guidance systems.
They are claiming that you may
have to get a license to let your kid
play with the thing. Do not tell your
grandfather that you packed
Japanese military secrets under the
tree.
Speaking of gift giving, the people at Groom Lake in Nevada, affectionately known as Area 51, have
gotten into the radio-controlled
plane business. After the U-2, the
SR-71 and stealth technology, the
capital of "X-Files" mania has
decided that little hand-held
continued on page 14

by Sydney Kamlager
Human resource administrators
who are looking for new ways to
circumvent employee burnout and
keep employees happy, are creating
more summer- and family-friendly
policies. Whether it's allowing a
more casual summer dress code, or
creating flexible schedules allowing
workers to make the most of family
calendars, employers are discovering that little adjustments can pay
off in a big way. Not only are
employee retention and morale
higher, but workers' productivity
appears to take an upswing as well.

Casual Friday
Everyday

Casual

Most companies offer some
form of a "Casual Friday" dress
code, but many businesses have
adopted a corporate :·summer
look," consisting of golf or collared
polo shi rts and slacks. The city of
Baton Rouge, Louisiana, goes one
better. By the official proclamation
of Mayor Tom Ed McHugh, from
June 1 until Sept. 6, businesses in
this city officially enjoy "Casual
Summer." With an average July
high temperature of 91 degrees,
which, according to the National
Weather Service, translates into a
heat index of 102 degrees, the idea
is catching on with most employers.
So far, more than 60 percent of
Baton Rouge's compa nies offer this
perk.
The more relaxed corporate
culture established by Internet companies is also catching on with
other companies, especially in
Southern California. Due in part to
the temperate climate, but also to
help create a more comfortable and
productive environment, many
businesses are extending this
"Casual Summer" policy throughout the year. According to a recent
Los Angeles Times article, 42 percent of employees have a casual
dress policy every day. This
response prompted even the wouldbe opponents to give up and get on
the bandwagon.

Extended Weekends
Another first-of-summer trend
gaining momentum is the extended

weekend. From June 1 through
Labor Day, many companies are
allowing their employees to start
their weekends a little earlier. The
trend is especially popular with
publishing firms, fashion houses
and technology companies, but it
is also spreading to corporations
in
other
indust ries,
like
McDonald's Corp. and PepsiCo
Inc. TransAmerica Occidental
Life Insurance Co. offers five"early
a nd-a-half-hour- long
Fridays" between May 1 and Oct.
31. PepsiCo lets its employees
take off at 12:45 p.m. on Friday, if
they start half an hour earlier and
finish 15 minutes later from
Monday to Thursday. Again, this
happens between June 1 and
Labor Day.
"Summer-hours"
programs
vary from company to company.
The Getty Center in Brentwood
closes its doors every other Friday,
while a Washington-based company recently began closing the office
at 2:30 p.m. during the "100 Days
of summer," between Memorial
Day and Labor Day.
While these summer programs
may be relatively new to some
companies, flex-time schedu ling
has been a successful alternative for
companies for decades. Richard
Ross, managing partner at Reid &
Hellyer, a Riverside law firm,
agrees. "We offer flexible start and
stop times based on the needs of our
employees."

The payoff for employers
According to research done by
the Employers Group (a California
non-profit human resource advisory
organization based in Los Angeles),
many companies have begun incorporating such added benefits into
their policies, in an effort to keep
employees feeling appreciated.
Says Sarah Rios, regional manager
fo r the Employers Group office in
the Inland Empire, "These types of
benefits and policies present a winwin situation for both employees
and employers. Employees find
such programs attractive because
they help reduce child-care and
commuting costs, as well as ensuring longer weekends. However,

there are benefits for management
as well, such as: increased productivity; improvements in customer
service; reductions in policy turnaround time and job-error rates;
increased retention, and decreases
in sick leave usage," Rios
explained.
When the Employers Group
surveyed 258 manufacturing, nonmanufacturing and financial service
industries in California, the findings
indicated that 38.2 percent of office
and clerical employees, and 41.2
percent of salaried exempt employees in the financial service industry
utilize flex-time programs, ·more
than any other industry surveyed.
Flex-time usage was highest (22.2
percent) among production and
maintenance employees working in
the non-manufacturing industry.
Companies are also extending
flexible schedules to accommodate
employees with children. Although
this occurs on a case-by-case basis,
it establishes a competitive edge for
the company, and increases morale
and productivity. At Reid &
Hellyer, parents with children can
work a 7-3 shift to accommodate
summer schedules. As Ross puts it,
" We work to keep our employees
happy, because they could be working somewhere else."
Below is a partial listing of
other ways to optimize your human
resources:

• Flex-year
A flex-year schedule provides
"year-rou nd" employment interrupted by voluntary unpaid leaves
of absence. Employees who occupy
"percent-time" positions are guaranteed a year-long work schedule

uc

of choice, and can take intermittent
unpaid absences.

• Compressed work weeks
Employees work 10-hour days
each week and are g ranted every
other Friday off. A skeletal staff
works Fridays to handle emergencies and custo mer service needs.
This program works well in the
manufacturing industry.

• Part-time employment
Employees who have worked
full -time for one year or more and
who have performed at levels rated
"satisfactory" or above, may then
work on customized schedules
arranged with each participant's
needs in mind. A 15-20-hour workweek is required. Benefits and compensation are pro-rated. This is an
attractive program for employees
with dependent care responsibilities. A similar program has been
implemented at Reid & Hellyer.
For corporate America, the cost
of employee burnout at the executive levels is especially high.
According to a Wall Street Journal
article about executive sabbaticals
("Give Me a Break," May 5, 2000,
by Wendy Burns), "Replacing a
well-trained employee can run as
high as three and one-half times
that person's salary." Thus, some
companies are starting to offer top
executives paid sabbaticals of varying lengths. While this may not be
practical for most employees, it
indicates that more and more
employers are trying to keep their
workers happy.

Sydney Kamlager is the public relations/legislative coordinator for the
Employers Group.
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Becoming an Employer ofChoiclfM Respecting the Individual
by Roger E. Herman and Joyce L.
Gioia
Today's worker wants individual attention and personal respect.
There's an underlying feeling in the
corporate world that workers have
not received the respect they
deserve from supervisors, managers, or even co-workers.
One way to demonstrate
respect is to ask people for their
input and their opinions, rather than
just telling them what to do. This
approach recognizes that workers
have a lot to offer in terms of
expertise and experience. When
you value what they have to say,
you convey respect.
Tell your employees about
changes that are coming, letting
them in on things before they
become official. As much as possible, be sure your employees know
about company news at the same

m

s tntenor p lane
spec1alcst.s
lor

ot.;er cen years.
~ can achteue a lusn
alnlo$phere for you. using

time as, or even before, you
announce it to the media. No one
likes finding out about something
that affects their work by reading
about it in the newspaper. By
telling reporters before you tell
your employees, you send. a message that the media people are better - more important - than your
own people. To avoid leaks, give
your employees information at the
same time the media is notified.
Ideas in Action
Ericsson
Inc.
Ly nchburg,
Virginia, makes cellular telephones, marine radios, and related
prqducts. Ericsson has tremendous
respect for its individual employees. Not only does the company
encourage employees to submit
suggestions for improvement, it
recognizes and rewards those suggestions with goodies and accolades. In addition, each team has a
television monitor that is continu-
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Another crucial aspect of
developing a culture of respect is
the removal of status barriers. Most
organizations we see have some
sort of status barriers. Some are
very real and deliberate. Others are
more informal and not at all
overt...but they still exist, and they
create the same inhibitions as if
they were deliberate.
Employers of Choice5M typically send very clear messages
from senior management: " We 're
all working to gether as partners to
get the job done for our stakeholders. No one is any better or worse
than anyone els e; we simply have
different roles to play in making
things work."
This kind of thinking is a natural extensio n of the tendency to
flatten o rganizatio nal structures .
The fl atter design was intended, in
part, to bring managers closer to
their peopl e. It 's w orked w e11 in
many organizations; people at a11
leve ls work as one to achieve
results. In other places, b osses
unfortunately still tend to be boss-

Enigma ...
continued from page 12
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ously televising company news and
other
important
information.
Ericsson wants to keep its employees informed and happy.
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unmanned radio controlled planes
called MAYs (Micro Air Vehicles)
should carry cameras and transmitters to get " Realtime" coverage of
the enemy for troop movements in
Bosnia or Iraq.
Paranoids would like you to
believe that Area 51 is working on
the Aurora project, but that project is
old technology. Like the MAC SE30 that came out in 1989 and is an
antique today, Aurora science which
flew to the 100,000 foot mark has
now been developed into the
Venture Star that will replace the
space shuttles in the near future. You
should know that this semi-secret
base in Nevada worked on technology that has developed everything
from the F- 114 to your Internet.
The story of the film " War
Games," where a kid with a comput-

es, m aintaining a " prope r social
dis tance" fro m the people who
work fo r them . In today's world,
this posturing and separation is
passe.
Solicit ideas from your people. Act on them. In short : do n't
just pa y lip s ervice to the idea of
m a king ev e ryone involved in
decis ion-making
pro cesses .
Everyone is important, and everyone has goo d ideas, from the bo ttom level s up. Work to make s ure
everyone has and feels like
they have a stake in what 's
going o n .
Finding ways to give every
employee individual attentio n and
respect is of utmost concern at
Employers of Choice 5M . As a res ult,
all employees feel like their work is
important; they feel that they are
crucial parts of the company 's success. Teamwork is n' t just a slogan
for break room posters at
Employers of Choice5M it's a
way of life.

This article was develop ed from
"H ow to Become an Emp loyer of
Choice" by Roger Herman and
J oyce Gioia, Oakhill Press, April
2000.
er almost started ww m, may be
very close. In fact, Hollywood has
played with the convergence of toys
and military computer chips many
times. Remember "Small Soldiers"?
" Home Alone III" ? (O.K. Bad
example. Nobody saw " Home
Alone III.")
If hand-held, radio-controlled,
model planes like the ones you fly
on the weekends are going to be the
military secret of the future, and
your kid has state-of-the-art missile
guidance technology in his video
games, a kind of parity will come to
w orld powers that we haven' t seen
since the best days of the cold war.
Forget CNN! The next time we
roll throug h Eastern Europe, you
may be able to control fire-power
from your kitchen table.

(Ed. note: No sensitive military
information or black ops secrets
were compromised in the production
of this article.)
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Gradual Transfers of Ownership of AFamily-Owned Business Will Reduce Your Estate Tax
by Daniel/e E. Miller
Many people confront estate planning issues at some point during their
lifetimes. Some anticipate these matters and plan for the future. Others do
no planning, leaving their survivors to
sift th rough a variety of issues.
Business owners wishing to pass their
bus inesses to the ir family members
with a minimum of tax, should adequately prepare. T his article examines
some of the key methods available to
reduce taxes on the transfer of a family-owned business to your children.

Gift Tax Annual Exclusion
In general, gifts of $10,000 or less
in a single year, from one individual to
another individual, are not subject to
federal gift tax and need not be reported on a gift tax return. Two people
together, such as a husband and wife,
may give up to $20,000 per year to any
person and still pay no gift tax.
Utilizing the annual excl usion
from the gift tax is a good starting point
for transferring interests in a family
business. For example, a husband and
wife with three children may give
$20,000 per year to each child, for total
gifts of $60,000 per year. If the parents
make such gifts annually over a period
of 10 years, they can effectively transfer $600,000 to their children without
having to pay gift tax or file gift tax
returns.
To facilitate the transfer of a family business, parents may choose to
make annual gifts of interests in the
business itself, giving stock or partnership shares. However, appraisals may
be required to determine the amount of
the gifts.
Transferring shares of the family
business to the children each year creates the following benefits:
• Giving shares worth no more than the
annual exclusion permits the shares to
be transferred to children without the
gift tax.
• Shares given to the children are
removed from the parents' estates,
thereby eliminating a potential 55 percent estate tax on such shares upon the
death of the parents.
• Income generated by gifted shares
will be paid directly to the children.
This provides income to the children
and prevents the income from building
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up in the parents' estates, where it
would be subject to estate tax upon the
death of the parents.
• Appreciation in the value of shares
given to the children will belong to
them and thus will not be subject to
estate tax when the parents die. It may
also shift income to family members in
lower income tax brackets.

Federal Estate Tax Exclusion
In addition to the gift tax exclusion, all individuals have a federal
estate tax exclusion which, beginning
in 2000, permits them to give away
$675,000 during life-or at death.
(This amount will eventually increase
to $1 mill ion by year 2006.) Utilizing
some or all of the federal estate tax
exclusions during a person's lifetime
has many advantages.
If used to transfer shares to the
children, the future stream of income
from those shares will belong to the
children and hence wi ll be removed
from the parents' estates. If parents
with three children use their annual
exclusions to give $60,000 worth of
stock to their children, both the stock
and future income from the stock are
out of the parents' estates. If the stock
produces a 10 percent annual rate of
return, the annual income of $6,000
will be diverted from the parents'
estates.
In contrast, if the same parents use
their g ift tax annual exclusions in combination wi th their lifetime estate tax
exclusions ($675,000 each) to _give
stock worth a total of $1,410,000 to
their three chi ldren, $ 14 1,000 of
income would be diverted from the
parents' estate each year.
Additionally, shares transferred to
the children using the federal estate tax
exclusion will increase the portion of
future appreciation that will belong to
the children and be out of the parents'
estates. If both parents use their gift tax
and estate tax excl usions to give
$1,410,000 worth of stock tc0he children and 1he stock were to double in
value, $1 ,410,000 of appreciation
buildup would be kept out of the parents' estates.

A gradual dilution of ownership
If the accumulated gifl'l to the children are substantial enough, they may
create a dilution of the ownership of the
business and cause the shares retained

dren receive $141,000 of ann ual
income, the children could use the
after-tax portion of $141,000 to purchase more shares from the parents and
restore their parents' cash.
One possible disadvantage of a
sale is that the parents may have to pay
capital gains taxes on the appreciation
that occurred in the shares sold.

by the parents to be of less value and
thus subject to less estate tax.
For example, if the overall gifts to
the children result in the parents eventually owning less than 50 percent of
the business, the value of the shares
still owned by the parents would be
reduced to reflect their minority interests. This is because a buyer would pay
less per share for a non-controlling
interest in a business, than a buyer
would pay for a controlling one.
All in the family
Owners of a family business may
also reduce estate taxes by selling
shares in the business to their children.
Sales of shares for full value are not
subject to gift tax and remove the
shares, income from the shares. and
appreciation on the shares from parents' estates.
If, as a result of parents using both
their gift tax annual exclusion and their
lifetime estate tax exclusion, three chi I-

Conclusion
Reducing taxes on the transfer of
a family-owned business requires foresight and planning. The annual gift tax
exclusion, federal estate tax exclusion,
and the sale of stock, are three means
by which a business can be transferred
and taxes thereon reduced.

Danielle E. Miller is an attorney with
the Los Angeles office of Arter &
Hadden LLP Her practice focuses
primarily on estate and trust planning
issues. This article is reprinted f rom
the "Estate & Trust Newsletter."
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"Fontana fit all three criteria "
and that HSN spent time talking
said Hopkins, "and city officiais
about the impact of the move with
there were very savvy when it came
postal officials. "This fills another
continued from page 3
to getting what they needed, and in
large need for us," added Hopkins.
providing us with what we would
"We plan to use the Fontana faciliholiday season," noted Gary
need." HSN will initially employ
ty as a place where we can accept
Edwards, vice president of Western
between 150-200 workers at the
incoming shipments of product
Realco. This particular project,
center, with as many as 200 more
from Asia and the Pacific Rim and
which broke ground in January,
coming on over the next few years.
break them up for distribution to
offers large truck turning radius,
He explained that these are good
our customers, and to our three
30-foot minimum warehouse clearpaying jobs, with wages well above
other centers."
ance, an Early Suppression Fast
minimum wage and in line with
Presently, all of HSN's purResponse (ESFR) sprinkler system,
similar businesses.
chases from Asia and the Pacific
and ample parking for more than
"Right now," he continued,
Rim enter California via cargo con750 cars and trucks.
''with our three existing fulfillment
tainer and must then be sent, in
centers, we tell our customers that
HSN officials are more
those containers, to Iowa for distriimpressed with the fact that the
we can deliver their orders within
bution. This creates some duplicafacility will be essentially finished
seven to 10 days. Once this center
tion of effort, and additional
by late August, and they can be
is up and running, we'll be able to
expense for the company. "Say
inside and working well in advance
guarantee that they will get that
we've got 100 containers coming in
of the Christmas holidays. Home
same product in just seven days ...
from Asia," explained Hopkins.
Shopping Network had been lookanywhere in the nation!" Since
"Some of it is intended for cusing for a West Coast base of operaHSN now takes nearly 64 million
tomers in Seattle or Portland or San
tions for some time. Hopkins said
orders annually from those who
Diego and the rest is to be sent on
watch its cable-shopping programs,
the company needed a very large
to our centers in Iowa and Virginia.
and it ships 35 million packages
facility which could handle a lot of
Well, right now, that product
each year, the potential in southern
out-going and in-coming materials,
intended for San Diego comes into
California is great. Hopkins says
was close to HSN 's customer base,
the U.S. through California, then
that 85 percent of that out-bound
and had excellent access to shippers
goes by truck or rail to Iowa where
material is shipped priority mail
like FedEx, UPS and the U.S.
it's broken up, and then sent back to
through the U.S. Postal Service,
Postal Service.
San Diego. Once the Fontana facil-------------------------------------------. ity is operational, we won't have to
CLASSIFIED ORDER FORM
: do that anymore." Long term, HSN
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1 new Fontana operation will remain
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Federal Express at that airport, the
sky is apparently the limit!
" It may be that we are seeing
the beginnings of the burgeoning ecommerce indus try's impact on the
need for larger and larger distribution, or fulfillment facilities,"
Edwards stated.
"Fontana, Ontario and that
region is developing quite a name
for large, affordable facilities which
can be used for distribution,
whether by truck, rail or air," concluded Hopkins. "We simply needed to be there."
Regional economic planners
predict others will need to be there
as well. This is especially true with
the current growth in the e-business
market. Forrester Research predicts
that Internet commerce will grow
nationwide to $38.8 billion in 2000,
up dramatically from the $20.4 billion in computer-generated sales of
1999. Furthermore, the IDC
research firm estimates a total
worldwide Internet economy of
more than $1 trillion by the end of
2001!
"There's a huge demand for
these fulfillment centers, or
'straight warehousing' right now,"
commented Vance Mape, president of Western Realco. "There
are a number of projects underway
righl now, averaging about
600,000 square feet in size. At
more than 800,000 square feet,
this is the largest project to be
built on spec, but I doubt it will be
the last."
With such gigantic potential, it
is no wonder that Inland Empire
developers are looking to cash in with huge projects for distribution
or warehousing.
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The Art of Interviewing
by Andrea Hanstein, AppleOne
Employment Sen,ices
Summer is upon us and another
crop of college gradua1es has hit the
ground running - wilh resumes in
hand and interview etiquelle in lheir
heads.
Each of us know the inlerview
rouline all loo well: introduction and
small talk, a brief description of the
company and posit ion, and then a
barrage of questions. Two days later,
you bring lhe candidale in for a second inlerview and then you call back
lhe next Monday with an offer which the candidale graciously
accepts.
This may have been true five
years ago, bul with the excellenl job
markel of loday, it may not be the
case anymore.
W ith the unemployment rate
hovering around 3.9 percent, lhe
lowesl in more than 20 years, the job
market is in the candidate's hands.
Even new college graduates are able
to pick and choose where lhey wish
10 work, and more often than not, the
company that made them feel al
home during the interview process
wins. Employers acros..'> the country
are being forced to rethink their own
interviewing techniques.
Before you even begin lhe interview itself, choose a location your office is out of I he queslion! An
office provides a multilude of distractions. Look inlo somewhere
more neutral, such as a small conference room or privale silling area.
Also, look over your questions.
Are 1hey too predictable? (What are
your grealest strengths and weaknesses?) Sil down and come up with
lhe three most important characteristics of 1he posilion you are interviewing for and then base your queslions on them. If self-asses..<;menl is
necessary, a question such as,
"What's the nexl thing you have to
learn?" will idenlify the candidale's
allitude 1oward learning.
Once you have decided which
questions you will use, arrange them
in a natural order- each one ::.hould
segue to I he nexl. Although it is helpful to bring in a brief oullinc, don 'I
become so rigid lhal you abruptly
end one conversalion in order to get
to your next question. You need lo
continue 10 build a rapport lhroughoul the interview, not jusl in lhe firsl
five minules. Yes, by veering offcourse you may lose a few minutes

in your day, but you will find I he best
candidate.
Active listen ing is one of the
easiest ways 10 build a rapport. Nler
a candidale has answered your question, paraphrase his/her answer to
holh ensure clarily and demonstrate
that you are, in fact , lislening.
Mainlaining eye con1ac1, jolling

lo keep the conversation mainly jobrelated . But, as mentioned earlier,
don 'I rush or overlook what the candidale has to say.
Should you wish o ther coworkers to speak with the candidale, confirm lheir availability the
day before, and lhe morning of the

down notes, and nodding your head
also convey your interest.
Although it is imperative that
you mainlain control lhroughoul lhe
course of the inlerview, hand the
reins over to the ca ndidate at times.
If he/she has told you a particularly
intereslir.g story, ask them to tell you
more, or conlinue on. It is important

continued on page 19
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Arrowhead Trust Incorporated AcquiresSanwa'sRetirement Plan Business
On April 24, 2000, Arrowhead
Trust Incorporated (AT!) completed the acquisition o f Sanwa Bank
California 's retirement plan operations worth an estimated $350 million. The acquisition brings to AT!,
401 (k) profit sharing and employee stock options plans of more than
100
different
companies.
Arrowhead Trust is part of the
Arrowhead Group, a cooperatively
owned financial services company
that has been serving Southern
California since 1949.
In its capacity as trustee,
Arrowhead Trust will provide full
investment management for some
plans, but will serve as directed
trustee for most of the account relationships. In that role, ATI will hold
the assets and carry out investment
instructions from the plans' sponsors, participants or invest me nt
advisors. In addition, Arrowhead
will work with third party administrators in the production of recordkeeping statements and reports.
The negotiation for this deal
took about six months; tripled the
size of the company and doubled
the staff, said Steve Hubbs, president and chief executive of the San
Bernardino-based
company.
Arrowhead Trust was able to bring

With You Every Business Moment

to its staff several individuals that
had been with Sanwa prior to the
acquisition .
ot
only
does
Arrowhead benefit from its experience, but the transition becomes
more seamless for the clients
because they can continue to work
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interview. It is also helpful if you
provide them with a copy of the
candidate 's resume, so they may
familiarize themselves with it and
walk in prepared.
Encourage each person to ask
different questions, so the candidate
isn't forced to repeat him/herself.
Once the interview has ended and
the candidate has left, jot down a
few notes while your me!llory is still
fresh.
Above all else, k~ep in mind
that people remember conversations
- not interviews. And with the current job market, you need all the
advantages you can get -- you need
them more than they need you.

Andrea Hanstein may be reached at
AppleOne Marketing; Phone (310)
516-1572 or fax (310) 214-1(}.51.

ti o nships acquired through the
acquisiti on. The acquisition of the
plans from Sanwa, in co njunction
with Arro whead Trust's traditional
service orientation, makes it a significant player in the trust business
in Southern California.

Ontario International Airport proudly announces the arrival of Air Canada and more.
As of June 5th, Air Canada w1ll beg1n flYJng between Ontano Jnternat1onal Airport and Toronto. When they do, they'll be call')'lng
more than JUSt passengers. They'll be flYJng 1n econom1c opportunity.
As part of Los Angeles World Airports, Ontario International A1rport is dedicated to dehvenng 1nternat1onal service, commerce
and development to the Inland Emp1re. The arnval of A1r Canada w1ll further boost Ontano's role 1n Southern California's expand1ng
reg1onal a1r transportat1on system. And as add11ional airlines touch down, growth opportunities take off
W1th Air Canada on board, Ontano International Airport cont1nues to help fuel
the growth of the Inland Emp1re. Not to mention making your bus1ness or travel
plans even smoother.

Interviewing ...
continued from page 17

with many o f the same people who
are familiar with their accounts.
The Ora nge County st a ff of
AT! has recently moved to a new,
larger location at 24 Executive
Park, Suite J 25, Irvine, CA. This
office will service many o f the rela-

He

~~ Ontario
p;~ Los Angeles World Airports
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The Bank of Hemet
Temecula Valley Bank
Reports Financial Results Announces First Quarter
for March 2000
Earnings for 2000
The Bank of Hemet (NASDAQ
Bulletin
Board:
BHEM.OB)
announced today net income for the
quarter ended March 31, 2000, of
$702,000 or $0.80 earnings per
share (diluted), compared to net
income of $686,000 or $0.79 earnings per share (diluted) for the same
period in 1999.
Total assets at March 31, 2000
were $270.3 million - virtually
unchanged from Dec. 31, 1999.
At March 31, 2000, non-performing assets were $1,028,000 or
0.46 percent of total loans and foreclosed real estate, compared to
$759,000 or 0 .34 percent, respectively, at Dec. 31 , 1999.
The Bank's Tier 1 leverage capital ratio decreased to 8.00 percent
as of March 31, 2000 from 8.21 percent as of Dec. 31, 1999. The
bank' total risk-based capital ratio
decreased slightly to 10.58 percent
as of March 31 , 2000, from 10.64

percent as of Dec. 31, 1999. The
FDIC con iders Tier !leverage capital and total risk-based capital
ratios of 5 percent and 10 percent,
respectively, to be characteristic of
a "well-capitalized" bank.
At
March 31, 2000, the number of outstanding shares of common stock
was 865,552, and total stockholders' equity was $21,792,000.
In
addition,
the
bank
announced the declaration of a
common stock cash dividend of
$0.60 per share of common stock
payable May 16, 2000- to shareholders of record a of May 8, 2000.
The bank last paid a regular common stock cash dividend in
February, 2000.
The Bank of Hemet was established in 1974 and operates five
banking offices in Riverside
County, which specialize in providing both customer and business
banking ervices.

Community Bank Reports
Net Income of $3.3 Million
Community Bank, a commercial
bank with assets in excess of $1 billion, has reported net income of $3.3
million for the first quarter 2000, as
compared to $2.8 million for first
quarter 1999, representing a quarter
over quarter increase of approximately $0.6 million or 22.7 percent.
Return on average assets and return
on average equity for first quarter
:woo was 1.20 percent and 14.94 percent respectively, as compared to
return on average assets and return on
average equity of 1.06 percent and
12.52 percent, respectively, for first
quarter 1999.
Total loans as of March 31, 2000
were $747.1 million, representing a
year over year increase of $69.0 million or 10.2 percent. Total deposits as
of March 31, 2000 were $914.8 million, representing a year over year
increase of $86.0 million or 10.4 percent.
Non-performing assets as of
March 31, 2000 totaled $6.5 million
as compared to $3.5 million as of

March 31, 1999. The bank's reserve
for loan lo es as of March 31, 2000
totaled $11.8 million or 1.57 percent
of total loans, as compared to $12.2
million or 1.80 percent, of total loans
as of March 31, 1999.
The bank's capital ratios rem~in
strong, with Tier 1 leverage and total
risk-based capital ratios of 8.06 percent and 11.27 percent, respectively,
as of March 31, 2000. The e ratios
are well above the 5 percent and I 0
percent ratios that are considered by
regulatory agencies as being characteristic of a "well-capitalized" institution.
Oint Amoldus, chairman, president and chief executive officer said,
"I am delighted by the progress the
bank has made in improving its
financial performance, by increa'>ing
market share in both new loans and
deposit relationships. I look forward
to 2000 as a year of continuing to further our image as one of California 's

continued on page 22

Temecula Valley Bank has
reported that it earned a net income
of $177,686 for the quarter ending
March 31, 2000, an increase of 32
percent when compared to the first
quarter of 1999.
"We are pleased to report such
a significant increase in our quarterly earnings," said Stephen H.
Wacknitz, president and chief
executive officer. " We believe that
these financial results, which represent olid growth across all of our
business lines, portends a strong
earning potential for the year 2000.
As of March 31 , 2000,
Temecula Valley Bank's total
assets grew more than 51 percent to
$99,706,000
compared
to
$65,958,000 at March 31, 1999.
Total gross loans also increased 56
percent to $65,852,000 compared
to $42,325,000 during the same
period last year.
Deposits grew 53 percent to
$91 ,904,000, up from $59,968,000
during the first quarter of 1999. At
March 31 , 2000, the bank 's capital
stood at $7,203,000, a 28 percent
increase from $5,618.000 during
the first quarter of 1999, resulting
in a Tier 1 leveraged capital ratio of
7.67.

Temecula Valley Bank was
established in 1996 and operates
full-service offices in Temecula,
Fallbrook and Escondido. The
bank also operates loan production
offices in the cities of Ontario,
Palm Desert and Fallbrook. The
bank, which is traded over the
counter with the stock symbol
TMUL.OB, recently announced its
second consecutive four-star rating
by Bauer Financial Reports Inc.,
for its excellent performance and
strength.
Temecula Valley Bank also
announces additions to their new
full-service mortgage lending
department.
Nicky
DeutschStrobel has joined the bank as manager and senior loan officer, along
with George Moring as assistant
manager and nine loan officers.
Ms. Deutsch-Strobel brings more
than 20 years of experience in residential lending to the department,
and her staff brings a combined 80
years of experience.
The new lending department is
located in the building next to the
Temecula Valley Bank office at
27720 Jefferson Avenue, Suite 310
and can be reached by calling (800)
625-4471.

Steve Davis is Named
Vice President of PFF
Larry M. Rinehart, president/CEO of Pomona First Federal
Bank and Trust (PFF), announced
the appointment of Steve Davis to
vice pres ident.
Davis is the bank's security
and safety manager. He is responsible for managing and implementing security and safety programs,
conducting investigations, prevent ing loss and continually developing the bank 's business continuity
plan.
Davis came to PFF last year
with more than 22 years of law
enforcement experience with the
Lo!> Angeles County Sheriff's

department and other local police
departments. Prior to joining PFF,
Davis was the assistant director of
plan operations for a flavor manufacturing company in Orange
County.
Davis received his associate 's
degree in sociology from Los
Angeles Pierce College. He also
attended Cal State Universities at
Northridge and Los Angeles. Davis
has extensive training in criminal
investigations and interviewing.
He has spoken to various community groups in Los Angeles County
regarding home security, personal
safety and street gangs.

Coininunity Bancorp Reports Record Earnings
Community
Bancorp Inc.
(Nasdaq:CMBC) today reported
that 1999 annual income increased
23 percent to $1.6 million, accompanied by 29 percent balance sheet
growth. Net income for 1998 was
$1.3 million. In the fourth quarter
ended Dec. 31, 1999, net income
increased 77 percent to $856,000,
compared to $483,000 in the like
quarter a year ago.
Community Bancorp earned
$.35 per diluted share in the fourth
quarter of 1999, and $.63 for the
year, compared to $.20 per diluted_
share in the fourth quarter of 1998,
and $.52 for the year ended Dec.
31, 1998. The $.63 earnings per
diluted share for 1999 is a correction to last month's release by the
company of earnings of $.66 per
diluted share.
Revenues grew 23 percent to
$5.4 million for the quarter ended
Dec. 31, 1999, compared to $4.4
million in the like quarter a year
ago. For the full year, revenues
gained 24 percent to $18.4 million,
compared to $14.8 million in 1998.
Revenue includes net interest
income before provision for loan
losses, plus non-interest income.
Net income for 1999 was
favorably impacted by a substantial
reduction in the loan loss provision
due to improving quality in the loan
portfolio, Non-performing loans,
net of government guarantees,
improved significantly from the
end of the third quarter. At Dec. 31,

1999, non-performing loans net of
government
guarantees
were
$414,000, or 0.28 percent of loans,
compared to $834,000, or 0.65 percent at Sept. 30, 1999. At year-end
1998, non-performing loans net of
government guarantees were $1.6
million, or 1.46 percent of loans. At
Dec. 31, 1999, total non-performing assets, net of government guarantees, were $414,000 or 0.24 percent of assets, compared to
$834,000, or 0.54 percent of assets
at Sept. 30, 1999, and $1.6 million,
or 1.18 percent of assets at Dec. 31,
1998.
During 1999, assets increased
29 percent to $175 million, compared to $136 million at year-end
1998. Deposits grew 27 percent to
$158 million, up from $124 million
a year ago, and net loans increased
33 percent to $144 million, from
$109 million a year ago.
Net interest income increased
18 percent in 1999 to $8.5 million,
compared to $7.2 million in 1998.
For the fourth quarter, net interest
income increased 4 percent to $2.1
million, compared to $2.0 million
in the like period a year ago. During
the fourth quarter of 1999, the company changed its assumptions relating to loan origination costs, which
decreased interest income for the
fourth quarter of 1999, due to amortization of these costs. While this
results in a lower interest margin,
the operating costs are also
reduced. For the fourth quarter, net

the year decreased to $50,000, or
interest margin declined to 5.49
.04
percent of average loans outpercent, from 6.19 percent for the
standing, compared to $196,000, or
third quarter, and 6.62 percent for
.21 percent of average loans outthe fourth quarter a year ago. Net
standing, in 1998.
interest margin declined for the
Other
operating
income
year to 6.23 percent, from 6.53 perincreased 48 percent in the fourth
cent in 1998.
quarter of 1999 to $2.0 million,
Community Bancorp added
compared to $1.4 million in the like
$385,000 to its provision for loan
quarter in 1998 due primarily to
losses in 1999, and as of Dec. 31,
sale of SBA loans, both guaranteed
1999, had a total allowance of $1.3
and unguaranteed portions, held
million. During 1998, the provision
over from the third quarter of 1999.
was $538,000, for a total allowance
For the year, other operating
of $1.0 million a year ago. The
income grew 44 percent to $5.6
bank 's allowance for loan losses at
million, compared to $3.9 million
Dec. 31, 1999, represents .91 perin 1998, primarily due to the sale of
cent of total loans, and 321 percent
of non-performing loans, net of
unguaranteed portions of SBA
government guarantees. At Dec. 31,
loans. The company has stopped
1998, the bank's allowance for loan
selling SBA 7A loans in 2000, in
losses was .90 percent of total
order to improve interest income
loans, and 62 percent of non-perand reduce reliance on the gains on
forming loans, net of government
guarantees. Net loan charge-offs for
continued on page 22
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Community Bancorp ...
continued from page 21
sale from SBA loans for operating
income. The company had a gain of
$2.5 million on the sale of $33.8
million in SBA loans in 1999, and
management anticipates that this

gain revenue will not occur in 2000.
In the future, management anticipates the increase in interest
income should offset this loss of
revenue from gains on sale of loans.
Other operating expenses were
also impacted by the bank's

Busl,....

E MPL OYMENT A GENCIES

increased size and totaled $2.8 million in the fourth quarter of 1999,
compared to $2.4 million for the
like quarter in 1998. For the year
ended Dec. 31, 1999, other operating expenses totaled $10.9 million,
compared to $8.4 million for the
prior year.
Community Bancorp's efficien-

onus

cy ratio was 69.1 percent for the
fourth quarter of 1999, and 77.4
percent for the year. A year ago, the
fourth quarter 1998 efficiency ratio
was 71.8 percent and 75.8 percent
for the year. Return on average
equity was 15.3 percent for the
year, compared to 14.3 percent in
1998, and return on average assets
was 1.02 percent, compared to 1.04
percent a year ago.
Community Bancorp, parent
company of Fallbrook National
Bank, is a $175 million bank holding company headquartered in
Fallbrook, Calif. Located between
Los Angeles and San Diego,
Fallbrook's primary focus is community banking and commercial
lending, with additional lending
niches of SBA and aircraft lending.
The company serves the North San
Diego and Inland Empire communities with retail banking offices in
Fallbrook, Temecula and Vista.
Fallbrook has loan production
offices in Fallbrook, Los Angeles,
Ontario, Orange, Sacramento,
Temecula, Vista and in the East San
Francisco Bay Area.

Fallbrook National Bank's Web site
is
www.fallbrooknationalbank.
com.

Need for Staff Still Unmet, Employers Tell Manpower
The need to recruit more workers
will continue to challenge employers
throughout the country, according to
the results of the Employment
Outlook Survey conducted quarterly
by Manpower Inc., global provider of
integrated staffing solutions. The survey of hiring intentions of nearly
16,000 business firms indicates that
companies in record numbers will be
seeking additional staff in the upcoming third quarter. The growing
demand, unprecedented in the survey's 24-year history, is reflected
across all industries and regions of
the country.
Research results indicate that 35
percent of interviewees anticipate
further recruiting; 5 percent say they
will reduce staff; 55 percent expect
no change, and 5 percent remain
uncertain. Removing the impact of
seasonal variations reveals that
demand will creep to new heights.
The surveys of both last quarter and
the third quarter of 1999 brought
identical results of 32 percent

increasing employment, 6 percent
planning reductions, 58 percent
remaining unchanged, and 4 percent
undecided.
According to Jeffrey Joerres,
Manpower president and chief executive officer, "The survey results,
combined with the drop in the unemployment rate, indicate that the traditional labor supply is essentially
exhausted." He said companies will
receive some relief from the removal
of social security earning limits and
the entry of students and teachers into
the summer workforce, but longer
term solutions "will involve the
upskilling of people through training
and unique retention efforts."
By industry:
CONSTRUCTION: Summertime is
building time and the outlook has not
been brighter for this traditional summer leader since 1984, as 41 percent
plan further hiring and only 3 percent
desire to trim down.
DURABLE GOODS MANUFACTURING: Although the results are a

continued from page 20
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REAL ESTATE: While demand for
staff remains high, the industry is one
of the few indicating a marginal
decline from the prior quarter. For the
coming three months, 28 percent
indicate intentions to add to the
employment rolls, and 6 percent say
they will trim down.
E DUCATION-PUBLIC and PRIVATE: Only in 1977 has a like period surpassed the third quarter plan. A
total of 30 percent say they will
increase recruiting, while 8 percent
wish to correct an overstaffing condition.
SER VICES: High levels of demand
of the past three ~ears are now surpassed slightly, as 33 percent seek
staff increases, and only 4 percent say
they will decrease.
PUBLIC
ADMINISTRATIO N:
The two-year increase in hiring plans
now extends for another quarter. Of
government units, 32 percent are
searching for additional people, and 5
percent expect to decrease employment rolls.

Let us help
solve your
insurance puzzle,
no matter what
your maze.
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Community Bank...
premier business banks. I am of the
opinion that our dedication to customer service and commitment to
responsiveness will continue to provide Community Bank with a distinct competitive advantage within
the communities we serve."
Community Bank serves communities in Los Angeles, Orange,
San Bernardino and Riverside
Counties through a network of 13
business centers. Since 1945, the
bank specialized in meeting the
financial needs of small- to middlemarket businesses, as well as providing a complete array of financial
products for individuals.
Community Bank prides itself
on its ability to craft financial solutions tailored to the unique needs of
its customers through it<> relationship
oriented partnership banking style of
busines.'i.

shade lower than the prior quarter,
this important industry remains
among the national leaders, with 38
percent still searching for additional
workers, and 7 percent expecting cutbacks.
NO N-DURAB LE GOODS MANUFACTURI NG: At noiime in the survey's 24-year history has the need for
more people been greater than the
present perspective, as 33 percent
anticipate staff increases, and 6 percent foresee decreases.
TRANS PORTATION a nd PUBLIC UTI LITIES: It was 1979 when
these employers last expressed
greater personnel requirements than
the 28 percent seeking more workers,
and 6 percent staffing down.
WHOLESALE
an d
RETAIL
TRADES: Holiday recruiting has
begun earlier in recent years, and 38
percent are now searching for people
- while only 4 percent anticipate
decreases. The plan exceeds any
prior quarter in history.
F INANCE, INSURANCE a nd

Finding the right 1nsurance can be
a difficult task. But finding the right
1nsurance brokerage, isn't. For over
forty years, Talbot Insurance has
been helping clients manage nsk
through the1r staff of dedicated

~rofessionals, expert
In a Wide vanety Of
industries such as
dairy/agriculture,

government and public entities,
manufacturing, construction,
hospitality, healthcare. and more.
With decades of experience,
chances are that Talbot has the
specialist for your industry, to help

T:alb0 t
+

take the nsk. out of
risk management.
Now that's a step m
the right direction.

INSURANCE & FINANCIAL SERVICES

liJjihj

1·877·TALBOT1 909·788-8500
www.talbotcorp.com
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Temecula Today Feels the Effect of the Tightest Job Market in 35 Years
by Bonnie Hanna, presidem, The
Staffing Solwion
Temecula's businesses are certainly feeling the effects. Our unemployment rate for January, 2000 was
3.5 percent - the lowest in more
than 35 years.
This has meant fewer applicants and occasionally, desperation.
You run an ad and get few or no
qualified responses; your temp
agency doesn 't have anyone, either.
Sound familiar? What is the solution? First, you must utilize all of
your resources; classified ads alone
are no longer enough. There are
also Internet job-posting boards,
outplacement centers and temp
agencies, to name the most common.
A frequeiUly overlooked or
misunderstood resource to add to
your arsenal is a contingency place-

ment. This is an excellent and cost
effective resource, since you don't
pay unl ess they achieve results for
you . Put them to work; regardless of
their efforts, your cost is nothing
unless you hire one of their candidates.
They utilize not only the
recruiting tools mentioned above,
but their own personal . networks
and targeted calling as well.
Remember that they most likel y
have more resources available than
you do, since recruiting and interviewing is their profession. With
their efforts in motion, you are now
free to maximize your other
resources and get on with the details
of your job.
This is different from the frequently relied upon approach of
"temp to hire," which offered the
appeal to job seekers and employers
of " try before you buy." Great con-

cept, but not necessarily the best hiring approach in such a tight labor
market. Here is why: ''temp to hire"
generally restricts an employer to
the 3.5 percent of the workforce that
is unemployed. That leaves 96.5 percent of people gainfully employed.
While they will usually consider
other opportunities, they will not
leave- gainful employment for the
uncertainty of the •·temp to hire."
If the position you are recruiting for is in high demand, it is probable that there would be more quality candidates in the 96 percentile.
If so, you may get lucky with a
•·temp to hire," but wouldn't you
rather look at 100 percent of the
workforce- instead of just the 3.5
percent that are unemployed ?
A contingent search still offers
many of the benefits of the traditional "temp to hire." Many firms will
extend at least a 30-day guarantee,
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whereby they would he willing to
give you a rc(und or replace the candidate at no cost, if things don't
work out. Many will even give
terms. While the cost would v11ry by
firm and the position you are recruiting for, it can frequently be comparable to the "temp to hire" cost.
If you wish to consider 100 percent of the workforce, instead of
just the unemployed 3.5 percent; if
you could use a professional putting
forth efforts and resources that you
don't have, or if you would just like
to see what a contingency firm can
do for you, then I would recommend it as 11 viable option to consider the next time you need to hire.
Remember, any cost to you is contingent upon their success: if you
don 't hire their candidate, you pay
nothing.

How far will
your bank go for
your business?

For more information, call
(909) 676-8077.

Your banking needs are as unique as your business,
and Bank of America understands. Our trained
Business Banking Specialists can offer your business

the proper combination of services, from loans and lines
of credit to cash management and commercial real
estate financing. And because your banking needs may
grow as quickly as your business, we can schedule
regular visits
to review your financial needs.
John Manganiello

Vice President
Market Manager

Amazing Things Happen With The Right Banking Relationship!
"Far West Meats is the th1rd largest
seller of sausage products m
Southern California," says Tom
Serrato, pres1dent. "Our relationship
w1th Cit1zens - Including access to
cred1t tmes and other bank1ng
serv1ces- helps us ma1ntain that
leadership edge.*

Thirty Offices Servi

C1t1zens Busmess Bank offers
personal serv1ce and a wide
select1on of loans and lines of
cred1t. D1scover the true meanmg
of supenor banking serv1ce.
Call your C111zens banker at
877 -4-CBBANK, or v1sit our
website at www.cbbank.com.

Son Bernardino, Riverside, Oro

and Los

m

Bank of America

www. ba nkofamerica. com

or call (909) 865-8071
eles Counties
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Hospitals Serving The Inland Empire
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Hospital
Address
City, State, Zip

II of Lie. Beds
Total Staff
Avg. Daily Rm. Chg. II of Doctors
II of R.N.s

Current
Operating
Budget

Specialties

$540million

International Hea~ Institute,
cancer Treatment lnstitllte,
Over 300 Other Specialties

Owner

1.

Loma Uada Uainrslty Medical Cmttr
11234 Anderson Sueet
Lorna Unda, CA 92354

547
N/A

5,687

St. Bemardine Medical Center
2101 N. Waterman Avenue
San Bernardino, CA 92404

443
N/A

1,500
316
400

$98 million

2.

Full Service Regional
Medical Center

Pom01aa Valky Hospital Medical Cmter

436
N/A

2,313
550
N/A

S220million

1798 N. Garey Avenue

Cancer Treatm., Cardiac & Intensive Care, Cardiac
Catheterization, Heart Surgery, Inpatient &
Outpatient Surgery, Maternity & fnten. Care Nursery
Full Service Medical Care

3.

850
1,548

Pomona, CA 91767
4.

s.

Thp Local Executive
Title
Phone/Fax
E-Mail Address

Lorna Unda University Adventist B. Lyu Bebrms; MB, BS
Health Sciences Center
President/CEO
(909) 558-4000
Catholic Health Care West

Non-profit facility by
Community BOD

Steven R. Barron
Hospital President
(909) 881-4324/881-4546

Richard E. Yochnm
President/CEO
(909) 865-9500/865-9796

Kaiser Permanente Medical Center
9961 Sierra Avenue
Fontana, CA 92335

429
N/A

4,200
450
700

N/A

Desert RegioDal Medical Cmter

388
N/A

1,300
250
450

$178 million

373
N/A

1,800
200
600

$200 million

Rmrsidt Commuaity Hospital

362
N/A

1,370
466
511

N/A

4445 Magnolia Avenue
"Riverside, CA 92501
Riverside County Regional Med. Ctr.
26520 Cactus Ave.
Moreno Valley, CA 92555

358
$738

1,600
450
300

$200 million

Neurosurgery, Child Abuse,
Orthopedics, Pediatrics Trauma,
Surgery, Fam. Practice, Obstetrics

County of Riverside

Kenneth B. Cohen
Dir. of Health Services Agency
(909) 486-4470/486-4475

Hemet Valley Medical Center
I I 17 E. Devonshire Ave.

344
N/A

1,000
200
287

N/A

Emergency Department, Cancer
Treatment, Maternity & Women's
Services, Cardiac Care, Outpatient Lab

Valley Health System

Jack A. Burros
Interim Administrator
(909) 6.52·28llx5W7654711

330

2,026

N/A

N/A

480

Medical/Surgical, Critical Care, Maternity,
Neonatal, Pediatrics, Cancer Treatment,
Cardiac, Mental Health, Outpatient Services

Community Hospital
Non-profit

George Kuykendall
President
(909) 985-2811

291
N/A

1,100

261
N/A

1,500
310

1150 North Indian Canyon Drive
Palm Springs, CA 92262
Arrowhead Regional Medical Center
400 N. Pepper Ave.
Colton, CA 92324

6.

7.

8.

9.

Hemet, CA 92543
San Antonio Community Hospital
10. 999 San Bernardino Road
Upland, CA 91786

Eisenhower Medical Center
12. 39000 Bob Hope Drive

244

ll234A.ndersoo St., Rm.,Hil6
Lorna Unda, CA 92354

N/A

Corona Regional Medical Center
14. 800 S. Main Street
Corona, CA 9 I 720

228
N/A

Kaiar Foadatloa HCIIpital
15. 10800 Magnolia Avenue
"Riverside. CA 92505

215
N/A

Jerry L Pettis Memorial

St. Mary Medical Center
18. 18300 Highway 18
Apple Valley, CA 92307
N/A

186
N/A

=Not Applicable WND =Would Not Disclose

IIQ

Bryan R. Rogers
President/CEO
(909) 788-3000!788-320 I

Bruce G. Satzger
Hospital President
(909) 887-6333/887-6468

Pediatrics, Cardiology, Oncology,
Oa/GYN Oasuoenterology,
Neurology, Pathology, Radiology

921

N/A

Full Service Medical Center/
Rehabilitation Hospital,
Behavioral Health

Vista Hospital Systems, Inc.
Non-Profit

John A. Calderone, Ph.D.
CEO
(909) 736-6240m6-6310

Full Service Medical Care

Kaiser Foundation
Hospitals

Gerald McCaU
Sr. Vice Presidenl/Area Mgr.
(909) 353-4600/353-4611

N/A

Community-Based
Not-For-Profit

1,395 FTEE
138 FTEE
225 FTEE

N/A

464
334

N/A

800

N/A

200
300

Andrew W. Deems
President/CEO
(760} 340-39111773- 1850

Lorna Linda University Adventist B. ~n Behrens, MB, BS
Health Sciences Center
President/CEO
(909) 558-8000

150
N/A

N/A

Mark Uffer
Director
(909) 580-6050/580-6196

N/A

800

Parlrriew Commualty HOIIpital Med. Or. 193
.

Full Service Medical Center, With Obstetrics/
Catholic Healthcare West
Neonatal Intensive Care, Comprehensive Rehab.,
Southern California
Menral Health, 24 Hr. Emergency, Outpatient Surg.

CEO
(760) 323-6187/323-6580

372
107
287

227

11201 Benton Street
Lorna Unda, CA 92357

17. 386S Jackson Slreet
"Riverside, CA 92503

Maternity, HeartCare, 24-hr. ER!I'rauma,
Riverside Healthcare
Inpatient/Outpatient Surgery, Sub-Acute Care,
System LLC
Home Health, K.idney/ Kidney-Pancreas/UverTransplant,
Outpatient Therapy, Critical Care, Orthopedic

Truman Gates

Emergency Cardiology, Orthopedics,
Birthing Center, Cancer Care, Diabetes,
Parkinson's, Alcohol and Drug Treatment

308

203
N/A

County of
San Bernardino

Gerald McCall
Sr. Vice President/Area Mgr.
(909) 427-5269/427-7193

N/A

WND

16. Veteran's Affairs (VA) Med. Ctr.

Family Medicine, Outpatient/Inpatient Care,
Maternity, Neonatal, Burn, Kidney Transplant, Cancer,
Cardiac, Orthopedics, Emergency, Trauma

S80 million

303
406

Rancho Mirage, CA 92270
Lorna Uada U. Children's Hospital

JJ.

Geriatrics, Rehabilitation, Oncology,
Desert Hospital Dist.,
Women & Infants, Trauma/Emeygency,
Tenet Healthcare
Inpatient Surgery, Heart Services, Home Health/Hospice

506

Commullity Hospital or San Bemarctioo
11. 1805 Medical Center Drive
San Bernardino, CA 92411

N/A

Medical, Surgical,
Psychiatry, Nursing Home
Care Unit

Dept. of Veteran Affairs
Washington, D.C.

Inpatient Diabetes Program, CUrlis Cancer Center,
Arlington Health
Osteoporosis Treatment & Prevention Center, LeveliiJ Services Corp.
Intensive Care Nursery, Occupat. Med. Cinic, Wound
Non-Profit
Specialty Clr., Maternity Serv., Urgent Care, Breastfeeding Or.
General Acute Care,
Sr. Joseph Heallh System
· Cf Scan, Carh. Lab, Open Heart, Neonataii.C.,
Transitional Care, MRI , 24-Hour Emergency, Orthodonics

Dean R. Stordahl
CEO
(909) 825-7084/422-3106

Norm Martin
CEO
(909) 688-221l/325-561l
marketing@pchme.org
Catherine M. Pelley
President/CEO
(760) 242-2311/242-9750

= not available. The information in the above list was obtained from the hospitals listed. To the best of our lurowledge, the informaJion supplied is accu-

press time. While every effort is mt~de 10 ensure the accuracy and thoroughness of the list, omissio!IS and typographical errors sometime occur. Please send corrections or addmons on company let·
terhetui to: The Jnlllnd Empire Business JOIUna~ 8560 Vmeyard Ave. Suite 306, Rancho Cucamonga, CA 917304352; Researched by Jerry Strauss. Copyright Inland Emprre Business JourMI2(}()().
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I.E. PEOPLE
Ed Scott
Rialto Councilmember
A self-employed businessman, Ed Scott
has been a member of the Rialto City Council for
four years. Scott lends expertise to city government particularly concerning environment conditions from a .background of environmental and
construction management.
Educated as a civil engineer, he has worked 10
years building his business. Formerly, he was involved in the petroleum
industry for approximately 12 years.
Scott is currently running for county supervisor of the fifth district. He
is clearly interested in becoming more involved in public service. The
issues of inviting well-paying employment potential into his community are
uppermost on his agenda.
If Scott is elected to the supervisor position, he says he will "mothball
his company" to become a "full-time county supervisor." He looks forward
to "revitalizing" this district through his efforts to, not only bring in more
"high tech" jobs, but to also encourage people to have work so they can
leave county assistance and "get their dignity back."
Ed is married and the father of five children. He proudly reveals that all
of his college-age children have "done it on their own" and put themselves
through college. He considers his family to be simply average but it's
apparent that Ed and his family have surpassed "average" and moved into
the "exceptional" category.

Executive Notes
John Laing Homes has appointed CoUeen Dyck to the position of vice president of sa!es
and marketing for the Rancho Cucamonga-based home building company:s Inland Empu-e
Division. Dyck will be responsible for directing all sales and mark~ll~g p~ograms for
Laing's in this region ... Suzzette Magdiziasz has been promoted to admmtstrauve asststant
for The Village at The Palms in La Quinta. Magdziasz is responsible for ·:facili,tating projects from step A ro step Z." She is involved in many areas of The VIllages development. .. Kenneth Lim, AlA has joined GKK Healthcare as architect. Lim has practiced
arch itecture for more than 20 years, both nationally and internationally... Larry M.
Rinehart, president/CEO of PFF Bank & Trust (PFF), has anno~nced t?e appo_intment of
Michael Wirtes to vice president and Paul R. Lambert Ill to asststant vtce prestdent...J on
Friesen, a reta il specialist with the Ontario office of Grubb & Ellis Company has bee.n
promoted to senior vice president. Friesen, who has been in the commercia~ re~l estate bust·
ness for more rhan a decade, focuses on retail leasing and tenan t representatron m the Inland
Empire and Palm Springs area ... Richard Cromwell Ill, general. ma~ager and CEO. of
SunLine Transit Agency, was recently selected by the Caltforma TransportatiOn
Foundation in Sacramento, to receive the "2000 Executive Manager TRANNY Award."
The awards recogn ize outstanding transportation achicvemenrs... Michael Brand~D
Associates (MBA) Inland Empire business has relocated irs Ontario office to a larger facti·
ity in San Bernard ino in the Tri City Corporate Center... ln a move to further enhance its West
Coast executive team, leading career services firm Lee Hecht Harrison is pleased to
announce the appointment of Robert W. Kuehn to vice president of business development
in the organization's Riverside office ... D. Linn Wiley, president and chief executive officer
of Citizens Business Bank, has announced the appointment of Anthony H. Clarke to the
position of assistant vice president and banking officer of the bank's Stadium office located
in Orange County; Michael j. Helm uth lo senior vice president and manager of the bank's
Kate II a Office in Orange County; William R. Baranowski to the position of vice president
asset management officer in the Asset Management Division, and Kathy A. Dunn to the
position of vice president and manager of rhe bank's Laguna Beac~ Office in Oran~e
County...The Agua Caliente Cultural Museum has retained Santa Monrca-based IQ Magtc
to develop the exhibition designs for its new museum, it was announced by Michael
Hammond, execut ive director of the museum. IQ Magic, founded in 1992, and headed by
its president Thomas Hartman, is widely recognized as an innovative leader in the exhibi·
tion design field ... The College of Extended Learning at California State University, San
Bernardino announced additions to its staff: Eric Tompkins has accepted the position of
director of conference services; Beverly Noerr has joined the team as the marketing coordinator for conference services; Chris Campos has assumed the role of developing con·
traer education agreements with local businesses, and Vicent Glaeser bas joined the College
of Extended Learning as a program administrator.

Duke Hill
San Bernardino Symphony President
Once named the Inland Empire Symphony to
include a cluster of communities, the San
Bernardino Symphony has returned to its original
title. The city of San Bernardino has invested
"some large dollars" to fund the symphony
according to its president, Duke Hill. Hill has
been the symphony's president since 1995, and
he feels it's a job that entails three major elements.
Hill is involved in the "contracting" of the symphony orchestra itself.
Coordinating with the conductor is the next task, because the conductor is
" the coach who runs the team," he says. Lastly, administration and symphony sponsorship are added responsibilities for "bringing funds in." He
counts achieving "rapport" with symphony enthusiasts as a vital goal of his
position.
Hill 's objective is to "maintain [a] cultural aspect" in San Bernardino.
He considers this year "the best one they 've had." Carlo Ponti, Jr. did his
"American debut at the California Theater" in March. Tlre even! was an
enormous success with Conductor Ponti's parents, Carlo Ponti and Sophia
Loren attending. With such a momentous affair, the community recognized
that they have a "symphony that is well-defined." Hill disclosed that Carlo
Pont'i, Jr. will "perform again next year."
Innovative programs for the symphony are Hill 's special area of interest. Children's prorgrams are being included as well as other tempting
musical entertainment.
Hil.l 's wife, Ellen, is also involved with symphony functions. She is the
chairman of the New Year's Eve gala. Along with one son and two daughters, Hill has an interesting function in the community and one that not only
arouses the awareness of the arts, but delights the folks of San Bernardino
as well.
continued on page 28
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Real Estate Notes

continued from page 27

Dennis Hansberger
Supervisor
Along with four other San Bernardino
County supervisors, Dennis Hansberger oversees
approximately 19,000 employees and almost $2
billion in public programs, including managing
the welfare program and the Department of
Public Health. It is difficult to envision the scope
of his duties, because they "affect the full spectrum of public services."
Orchards in Yucaipa and Redlands were the setting for Hansberger's
childhood. His extensive career began as a young manager at his father's
sand and gravel business, and later with San Bernardino County. He started
a consulting firm in 1980 which performed "public analysis and land use
consulting." Hansberger credits " the mixture" of working in the private sector, along with his government experience, a definite plus professionally.
Maintaining ethical surroundings is a primary concern for the supervisor, which has resulted in his "mission of well-managed public service."
One of his goals is to "regain public trust," by rebuilding a "confident, credible team" of county administrators.
Hansberger lives in Redlands and is the father of five grown children
and a grandfather of eight. After completing his daily vigils in public service, he often returns to his childhood memories of the countryside, and
enjoys "multi-day" horseback rides.

HEALTH CARE

Del Webb Corporation announced today that during !he company's third fiscal quarter,
Sun City Palm Desert continued to post strong sales, with record closings and a near record
backlog of homes still to be closed ... General Dynamics Properties and Empire Lakes
Center, in conjunction with Richard Dick & Associates, hosted a ground-breaking celebration for Fairway Business Center, located at Empire Lakes Center in Rancho
Cucamonga ...The sales of the Peachtree Apartments was announced by Kevin Assef,
regional manager for the Ontario office of Marcus & Millichap Real Estate Investment
Brokerage Company. The property sold for $3,300,000. Reza Ghaffari of Marcus &
Mitlichap's Ontario office represented the principals. The property is a 98-unit apartment
complex located at 16775 San Bernardino Avenue, Fontana ... Burnham Real Estate
Services *ONCOR International announced that Dell'dCO Inc. has purchased a 25,000
square feet retail pad in Temecula for $500,000. The property is located at the northeast corner of Margarita Road and Winchester Road in the Winchester Meadow Shopping Center.
Laguna Hills-based Del Taco plans to open a restaurant on the site by summer of this
year. .. Burnham's Bill Barnett represented the seller, Canyon-Cahan Temecula, LLC.
Dwight Capitani of Liberty Enterprises represented Del Taco ...The Agua Caliente Band
of Cahuilla Indians has purchased I 16 acres of land in Rancho Mirage, according to
Grubb & Ellis Company. Terms of the transaction were not disclosed ...The Richard C.
Thomas Company of Rancho Mirage sold the property. The team of judith Beasley,
Armando Aquirre and Jim Beasley represented the seller in the transaction. James Hicks
acted as intermediary for the buyer. .. Cardenas Markets, an Ontario-based grocery chain,
has leased 49,000 square feet of retail space in Fontana for a new location, according to
Grubb & Ellis Company. The 11.5-year lease was valued at $2.7 million. Cardenas
Market's new store is already open for business at 16721 Valley Blvd. in the Inland Empire
Center. Vicki Donkin of Grubb & Ellis' Ontario office and Herbert M. Andrews, CCIM
and Tim McMahon of the firm's Newport Beach office represented the lessee and the lessor, Arcadia-based Vons Companies Inc. in the transaction ... Lee & Associates
Commercial Real Estate Services signed Boone International to a 10-year, $1 0-million
lease of a 190,679-square-feet industrial building at the 88-acre Wild Rose Business Park
in Corona, Calif. Larry Null, a principal broker in the Riverside office of Lee &
Associates, represented Ridge Properties LLC, the landlord and developer of the $25 million business park on Interstate 15, just south of the 91 freeway. The transaction is one of
the largest leases in Riverside County this year... Hyundai Market, a Korean grocery store,
has leased 33,290 square feet of retail space in Colton, according to Grubb & Ellis
Company. The 8.75-year lease was valued at $1.06 million. Vicki R. Donkin of Grubb &
Ellis' Ontario office and Herbert M. Andrews, CCIM, of the firm's Newport Beach office
represented the lessee and the lessor, Property Development Associates/The Vons
Companies o{ Arcadia, in the transaction.

''Fairy Godmothers can't be late.''

Pat Wilson, Fairy Godmother

Even fairy godmothers lose their sparkle when they get stuck in traffic. Which is why Pat Wilson takes The Toll Roads to
her Orange County appearances whenever she can. Thanks to easy, congestion-free drives. she arrives at her destinations
on time - ruffles unruffled - ready to transform a little birthday girl into a beautiful fairytale princ~ss.
Call for more mformo110n, or ro open your FosTrok- occounr over rhe phone wlrh a cred11 cord. Or visir our web site or

www.rherollroods.com.

1,5 68,7 4 5
This was the number of tr1ps taken last week on The Toll Roads.lf you have an Interesting
story about how The Toll Roads fit your hfe, wed hke to know about rt. Log on to
~om or fax lito us at 949·852-9882

1-800-3 78-TRAK (8725)

The To\\ Roads
Because life's too short.
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New Medical Test May Save Your Life!!!
A couple of generations ago, little
could be done for people who suffered
from heart disease, much less identify
those who were at risk for heart
attacks. Today, new medical technology not only saves the lives of cardiac
patients, but at Pomona Valley
Hospital Medical Center, individuals
can take a simple test to determine
their risk for a heart attack or stroke.
"Every year, 500,000 Americans
die from sudden heart attacks, usually
caused by plaque which has built up in
the wall of the coronary arteries," said
Russell Keating, M.D. , in the
PVHMC's Radiology Department.
"We now have a self-referral medical
procedure that is 98 percent sensitive
in calculating an individual's risk of a
heart attack."
The imaging test is done on an
existing CT scanner at the hospital,
using revolutionary medical software.
Currently, PVHMC is the only facility
in the immediate area to have this
technology. Only two other hospitals
in Southern California are offering the
new medical test.
"As plaque begins building up in
the wall of the coronary arteries, the
interior of the artery is narrowed and
blood flow to the heart is significantly
restricted," said Dr. Keating. "This
process is usually a silent one, until
blood flow restriction reaches a critical level which results in chest pains,
indicating a heart attack."
Although anyone can have the
test, individuals who have had no prior
open heart surgery or coronary disease, with risk factors such as being
over 40, overweight and a smoker;
having high cholesterol; suffering
from diabetes; or having a family history of heart disease, are qualified candidates for the test.
The patient lies fully clothed in
the cr scanner, which takes 70 to 90
pictures within a 10-minute period. A
board-certified radiologist reads the
scan to determine the individual's risk
factors for a heart attack. The results
are sent to the patient's physician, and
a letter to the patient summarizes the
results in layman's terms.
A "high risk" result lets the patient
know that he or she may need further
evaluation by their primary care physician or cardiologist. In many cases, the
patient may be recommended to make
lifestyle changes such as modification
of smoking, diet or exercise habits.
According to Bob Jacoby, director

of radiology at PYHMC, the test does
not require a physician's referral; it
can be done on a self-referral basis.
"However, because the test is currently not reimbursed by insurance,
patients have to pay for the test," he
said. "The cost for the exam is $350."

With the addition of cardiac CT
scanning, Pomona Valley Hospital
Medical Center brings another support
tool to its overall cardiology program.
For more information about the new
testing procedure, call (909) 8659564.

Pomona Valley Hospital Medical
Center is recognized as a 100 Top
Hospital by HCIA and the Health
Network and as a Year 2000 Blue
Ribbon winner by Pacific Business
Group on Health.

.,
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Btds
Total Staff
A\ g. Dail) Rm. Chg. II of Doctors
II of R.N.s

Address
City, State, Zip

Hi-Desert MtcUcal Ct.trr
19. 6607 White Feather
Joshua "Thee, CA 92252

Currtnt
Operating
Budget

175
WND

485
98
114

$32 million

Rtdlands Community Hospital
20. 350 Terracana Blvd.
Redlands, CA 92373

174

900

/A

N/A

225
600

J.F.K. Maaorial Hospital

130
N/A

650
125
N/A

N/A

11. 47-111 Monroe Street
Indio, CA 92201

Specialties

Owner

Medical, Surgery, ICU, SNF, Subacute, Home Care, Hi-Desert Memorial
Hospice 24-br basic ER, Outpatient Surgery, lmagmg, Health Care District
Lab, Rehab Behavior Health, Rehab CPSP

Cardiac Rehab., Rad~allon/Onc., Gen./Laproscop1c Surg.,
Community
Level lltntens. Care Nursery, High R1sk OB, Neurosurgery, Non-profit
Orthopedic Surg., Wound Care, Home Health, Hospice, Phys.
Therapy, Pediatncs, Behavioral Medicine, ICU, Urology, Gastroenterology
Surgery, Orthopedics, OB/GYN, Gastro, Oncology,
Tenet Health Care
Pediatrics, Internal Medicme, Neurosurgery, Urology, 24-Hr. E.R.,
Cardiac & Vascular Cat b. Lab, Outpatient, Prenatal Svcs., ICU

Chiao Valley Mtdical Ceatu
22. 545 I Walnut Avenue
Chino, CA 91710

126
N/A

550
200
230

N/A

24-hr. ER, Same-Day Surg., ICU, Transitional
Care, Chest Pain Or., lndust. Care, Wellness Center,
The Birth Place, Pediatrics, Acute Care

Vktor Valley Coluauity Hospital
23. 1524S lith Street

122
N/A

60S

N/A

Outpatient Surgery, Med./Surg. Units
Inpatient & Outpatient Behavioral
Health Unit, MR!CTINICU

Victorville, CA 92392

250

187

Columbia/HCA
Nashville, TN

Victor Valley Community
Hospital, Inc.

Top Local Executive
Title
Phone/Fax
E-Mail Address

Jolla McConuick
Interim CEO
(760) 366-6260/366-6251
James R. Holmes
President
(909) 335-5505/335-6497
larTy Payton

coo

(760) n5..S019n75-8014
Stepbea E. Dixon
CEO
(909) 464-8600/464-8882
Reggie PaDis
CEO/Administrator
(760) 245-8691/245-0231

Loma Unda U. Commuaity Mtd. Ctr.
24. 25333 Banon Road
Lorna Lmda, CA 92354

120

300
N/A
N/A

N/A

/A

KPC Global Mtdkal Ceatu
25. tFormerty US Famll) Mtd. Carel
5000 San Bemardmo Street
Montclo~u, CA 91763-2326

102
!A

475
300•

N/A

Moreao Valley Community Hospital
26. 27300 Ins Ave.

101
N/A

356
104
lt6

N/A

99

500
250
200

WND

93
WND

350
280
180

WND

ER, ICU/CCU, Med./Surg.,
Sub-Acute Skilled, Maternity,
0/P Surg., Phys. Therapy

Tenet HealthSystem

Vellc:or HCIIpbl-Oatute
19. 550 N. Monterey Ave.
Ootarao, CA 91764

91
N/A

BarTy M. Olney
CEO
(909) 599-6811/599-0629

260

N/A

Acute Care-Long Term,
Intensive Care,
Cardio Pulmonary, Rehabilitation Services

Vencor Operating, Inc.
Louisville, KY

Desert Valley Hospital
30. 16850 Bear Valley Rd.
Vic1orv1lle, CA 92392

83
N/A

402

Robert Trautaaa
Administrator
(909) 391..03331391-2892

N/A

OB, Imagmg, Med./Surg., Telemetry,
tCU, Lab., ER, Step-Down Umt,
Outpatient Surgery

PhyCor

60
N/A

260
6S
34

Ross Gassaway
CEO
(760) 241-8000/242-8220

N/A

Phys1cal Acute Rehabtlitalion
lndtlstrial Medicine, Pain Manage~nt,
Pulmonary Rehab1htahon

Sun Healthcare
Group

Caayoa R1dlf Hospital
32- 5353 "G" St
Chmo, CA 917t0

59
N·A

148

Robert R. Herrick
CEO/Administrator
{909) 473-1275/473-1276

N/A

Mental Health, Alcohol Abuse,
Drug Abuse

Heritage Care
of Chmo, LLC

Barst- C:O....aty Hospital
33. 555 S. Seventh Ave.
Barstow, CA 92311

56
N/A

Diana Hanyak
CEO
(909) 590-3700/590-4019

239
80

N/A

Inpatient & Outpatient Surgenes, OB/GYN, CCU,
24-hr. Emergency Dept.

Community
Health Systems

Palo Venit Hospital
34. 250 N. lsi St.
Blythe, CA 92225

55
N/A

WND

Butda Naylor
CEO
(760) 256-1761/256-7265

N/A

Full Servtce Comm. H~pllal, Adult/
Pedtatnc Acute Care, lnpatieni/Oulpalienl Surgery,
Emergency, Maternity, Women ·~ Health, Home Health

Province
Healthcare

M...taiM eo..allily Hospital
35. 29101 Holpiw Rd.
Lake Anowbcad, CA 92352

36

Vickie Clark
CEO
(760) 92t-5l50!92l-520l

162

SIOmillion

N/A

Skilled Nur~iog Unll, Lab., Radiology,
24-Hr ER, OB, Physical Therapy,
Rural Chnic, Med./Surg. Wing

District Hospital

145

Moreno Valley, CA 92555

Rudlo Sprbap Mtdlcal Ceater
27. 25500 Medical Ccotet Dr.
Murrieta, CA 92562
SaD Dimas Commuulty Hospital

28. 1350 W. Covma Blvd.

WND

San Dimas, CA 91773

31.

Bellini JtdteNBr•tioll Hospbl
1760 w. 16lh St.
Sao Bernardino, CA 92411

Fori

ICU/CCU, Outpallent Surgery, Medical/
Adventist Health Systems,
Surgical Unlls, Emergency Service,
Lorna Linda
Outpaucm Serv1ces, Radiology, Physical Therapy
24 hr ER, Urgent Care, Fam1ly Centered
Dr Ka!i Chaudhuri
Binh Program, OB!GYN; Ped1atrics, Outpatiem Surgery,
Medical/Surgical, ICU/CCU, CT Scan, MRI, CardioPulmonary,
Mammograms, Physical Therapy, C'PSP, Health Educauon
Sptne Center, OB Serv1ces, ER
Acute Care Fac1hty
Outpatient Diagnostic Services

24-Hour Emergency Services, Acute Care,
San Diego
Inpatient & Outpatient Surgery, Matcrnety Care
Hospital Associ~stion
Binbing Suites, !CU, Infus1on Therapy, Breast Care Center, Outpahent
Imaging & Treatment, Total Joml Replacement Program, Conununity Education

138
89

67
133

23
74

113

on Inland

so

Valley Health System
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Norman McBride
Vice President
(909) 558-6601/558-6669
Ronald W. Porter
CEO
{909) 625-4 m
Janice Ziomek
Admmisrrator
(909) 243-08!1/925-6323
Harris F. KoetaJc

CEO
{909) 696-6102/698-7167

J110a R. Hoss
CEO
(1XI9)336-3651 x33XV336-IJ 79

Roaring Into the Millennium
California's
economic
rebound has been a major force
driving the broad-based recovery
of the state's apartment markets.
The California economy shifted
into high gea r during 1998, and
ha
created disproportionately
more new jobs than the rest of the
country. Thanks to the buoyant
local economy a nd the limited
new supply of product, the Inland
Empire's apartment market has
continued to improve over the past
year. Going forward, population
growth in the Inland Empire market will continu e to expand at a
higher pace than the rest of
California. This factor, combined
with the healthy job growth pattern , bode well for this expanding
apartment market.
The Inland Empire has
become an attractive alternative to
renters, as rent~ in Orange and Los
Angeles counties continue to ri se.
There is no cooling trend in sight
for these surrounding, more
mature apartment markets, with
I i ttle new, moderate! y-priced
rental con truction delivered to
these counties during the next two
years. As a result, this market will
continue to att ract both new and
upgrading renters over the near
term. In addition, this is one of the
few regions in all of Southern
California that can offer large
tracts of residential land for future
development.
The
Department
of
Commerce, as well as most other
major predictors of growth, support the fact that this m ega region
will post some of the fastest
growth rates among the 172 metropolitan areas tracked in the
country. Overall, the level of
investor interes t in this market
s hould remain healthy, as the
Inland Empire apartment market
continues to experience everincreasing rents, and the local and
regional economy remains on a
steady course of growth.
Construction Story
Permits issued for multi-family units within Riverside and San
Bernardino Counties continued to
steadily increase into year-end,

1999.

This trend is unlike
statewide activity, which was
down from a year ago. Into early
2000, Inland Empire permits are
still climbing, albeit slowly.
During January 2000, permits
were issued for a total of 346
units. While in Riverside County,
246 permits were is ued, up from
92 a year ea rli er. In San
Bernardino County, permits for
100 new multi-family units we re
issued, up from zero a yea r earli er.
In all, 30 percent more project are planned than last year.
Thi uptick in new development is
an indication that rising rents and
the declines in vacancy rates last
year are prompting more apartment projects. Many of these currently planned project ·, and o thers
to be approved shortly, will be
larger complexe. located in the
cities with the highest population
and employment growth. A few
examples of the. e areas include
Riverside, Temecula, Chino Hills,
Corona, Ontario and Rancho
Cucamonga.
A few of the major players
with new projects are Fairfield
Development, Lewis Apartment
Communities, and Archstone.
With the price of new homes in
this market approaching the
$200,000 range, moving into
2000, more luxury complexes are
expected to be built, as fewer firsttime buyers will be able to afford
to purchase homes. The continued
strength of this mega market will
support both investors' and developers" intere ·t well into the new
decade.
Economic Watch
Moving into 2000, many of
the same economic conditions will
remain in place, and will continue
to support a strong Inl and Empire
apartment market. Job growth will
continue to help fuel demand from
renters. This factor will continue
to be o ne of the major forces driving the local apartment demand.
The region will continue to post
some of the largest population and
j ob growth gains. Rents in the surrounding, more mature areas will

continue to post even stronger
increases than the predicted 4-5
percent, here in the local market.
All these factors, combined
with a ve ry strong local economy,
and large tracts of available land
for building, wil l help to support
continued growth in this market's
apartment sector. A
overall
vacancies continue the downward
trend that started over the past few
years , the pace of construction
will begi n to pick up, but will be
well below some of the inventory
demands in surrounding Orange
and Lo Angeles Counties. The
market will continue to experience
some of the strongest population
growth trends moving into 2000.
Between 1990 and the year 2004,
this area is pred icted to have a
maj o r population surge, resulting
in a robust 6.87 percent
increase.

I~ addition to the strong population and job growth, this market
will also be buoyed by major pub1ic sector projects. The recent
opening of the 241 toll road will
even better link this growth market to surrounding Orange County.
Market Insights
An increasing upward bias on
interest rates moving forward will
support the need for more multifamily units, as the numbers of
first-time buyer. decreases with
the increasing home costs.
Overall investor interest in the
marketplace will remain healthy
as a result of increasing rents,
healthy occupancy rates, and a
robust local and national economy. However, the potentially negative impact of rising interest rates
on cap rates has become a growing
concern voiced by mo t leveraged
investors.
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Kelly Scientific Resources Launches New Future Scientists Program

Top Savings & Loans and Federal Savings Banks
Sen-ing the Inland Empire- Ranked by Total A.\'sets as of December 31, 1999
.

Bank Name

Total ~e~ ($000),

Total Loan ($000),

Total Nonperforming

Thtal' Nooperforming

Core Capital

Top Local Executive

Addre

%Cha nge

"'o Change

Loans ($000)/

Loans as a % of

a~

Title

C ity, State, Zip

Since Dec. 1998

% Chqe SD:e Dec. 1.998

Gross Loans

of assets

ioce Dec. 1998

a%

Phone/Fax
E-Mail Address

Calllornia Federal Bank-Region 13
135 Mam St.

1.

57,019,000

I

WND

WND

WND

5.81

5.0

Downey Savings & Loan Assoc., FA.
3501 Jamboree Rd.

2.

~br~

Harner

Regional Director

Sao Francisco, CA 94105-1817

(909) 393-6471{393-5259
9,407,540

8,724,344

32,981

50.0

51.6

47.42

0.30

6.27

Daniel D. Rosenthal
Pres1dent/CEO

ewpon Beach, CA 92660

(949) 509-44oonzs-0618
dow neysavings.com

3.

4.

Wwtrn Fiaancial Bank
15750 Alton Plwy.
lrv me, CA 92618-3816

4,489,880

UFE Bank
10540 Magnolia A\ e.,

St~.

B

11,279
78

0.52

8.85

18.5

2,181,624
9.5

Kevin Farrtokopf
S.V.P , Retail Banking
(9-19)754·7242!754-4839
kevm_farrenkopf@wfb.com

5::!5,24-1

458,556

4,017

0.88

6.28

Robert K. Riley

40

36

-53.0

President/CEO

RiVC!l.idC, CA 9:!.505

s.

Commercial Capital Bank
<Fonnerly !\1isslon S & L)
4860 La Sierra Ave
River

id~.

(909) 637-4000/637-4428
42,932
-9.5

36,498
-t19

9
-25.0

CA 9:!.505

0.02

8.08

Anita Polit

A VP./Branch Manager
(909) 359-4700{359-.3029
customerservicc@commerctalcapital.com

N IA =IIi or Applrcablt• 1~.\D= 1\'ou/d !>'or DlSclos~ 11a =Nor A\'Orlal>/,· Tire mformauon ab01 ~~<as obramcd from rlre compamt·s lrsred Tlrt• followmg banks dec·/med '" 1ubm11 mformauon for lurmg Pro• rd~/11 Sa111rgs
Ban/c. FSB. niuhm~;ron Mutual, Guarantee F 8 (Fornwrlr 1/emcr federal S & /_),Jackson F 8 , am/ Palm )mngs S 8 To rlre l>esr of our Anoh/cdg~ rlre mformauon supplrtd u tiC·curare as of press 111ne. IVhrle '"·ery
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Tht.· Uuuk uf Lists a'\· aihthlc un I>isk, Call 909-484-9765 ur l>uwnload Now from www.TupList.cum

Invest in Education- Valley
Independent Bank Offers Tips
for Saving for College
A coll ege education is perhap
one of the greatest gifts a parent can
give a child. Depending on the
ins titutio n o f ch oice, however,
tuition can run in the thousands o f
dollars. By saving early, though,
parent can build an education fund
for the ir childre n, making a n
importanl investment guaranteed to
yield positive returns.
According to Martin Plourd,
executive vice president and branch
administrator
for
Vall ey
Independent Bank (VIB), the earli er a parent can start to put mo ney
aside for a child 's education the
better. He explains, "Even before a
child is born, parents should start
researching their options with
regard to sending their children to
college. The earlier a person starts
investing, the greater the growth."
VIB recommends investing in
savings bonds. There are a variety
of bonds that offer unique advantages to the purchaser. An adult, for
example, can purchase an educa-

tion sav ings bond that may allow
the purchaser to exclude from his or
her gross income all, or a portion,
o f the inte rest ea rned o n the
redemption of the bond.
Bonds can be purchased from a
variet y o f finan c ial institutions, or
thro ugh e mpl oye r. o ffering the
Payroll Savings Plan. VIB s uggests
that parents request bonds vers us
toys as g ifts for their children's
birthdays o r other special occasions. For more information about
savings bonds, visit www.savings·
bonds.gov, or call 1-877-8 11-7283.
In addition to investing in savings bonds, parents should also
explore various savings accounts
established in their c hildren 's
names. According to VIB, savings
accounts are easy to start, and can
rece ive an automatic transfer of
funds from a checking account.
Even $10 a month, if invested early,
can over the years add to a s ubslantial amount of money. Financial
continued on page 42
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"1HAN't(

YOU fOR

HOlDING"

··-hello?

Your company may no t leave callers 'on-hold' this long ......
But m 11me 'on-hold' can seem like an eternity, unless you
provide th em with valuable information that can help them
make infol"':ned decisions about dotng busli!ess with yoW'
company.

Little Bear Enterprises
1-714-899-9310
Contact Teddy
"Helping people create a better future"

Kelly Scientific Resources
(KSR), the world leader in clinical
and
scientific
staffing,
has
announced a new national program
linking academic and industry partners in the ·c iences. The K R
Futu re Scientists Program helps
connect students and entry-level scientis ts with job , internships and
research opportunities at the country's major chemical, pharmaceutical and biotech companie . The program also provides scholarships and
eminar
about education a nd
careers in 1he sciences.
"We are setting the groundwork
for a true scientific apprenticeship
program," said Rolf Kleiner, senior
v ice president and general manager
of Kell y Science and Healthcare
Services Group. "Through the
Future Scientist Program, science
students and their faculty advisors
will be able to get hand.'>-On experience with our industry partners,
some of the most prominent companies in the industry. Real-world
experience will make graduates very
m•• rketable in the sciences, where
good people are needed very badly."
Kell y Scientific Re ources, a
business unit of staffing giant Kelly
Services, will offer the program at
no cost to universities, profe ors or
students. The program will be customized by each KSR branch and
based on the needs of local customers and universities.
Benefits to students include:
• Opportunities for students to
find paid summer and academicyear internships in several of
America's largest pharmaceutical,
biotech and chemical laboratories.
• Seminars on resume preparation and interviewing skills by KSR
placement
coordinators
and
recruiters.
• Current information on job
opportunities and empl oyment
trends.
• Anticipate higher pay rates and
increased job opportunities upon
graduation.
• Opportunities for KSR-sponsored scholarships.
• Discounted courses specific to
scientific and clinical industries at
Kelly 's Science Learning Center.
• A referral system des igned to
provide students with knowledge of
scientific job opportunities world-

wide.
Benefit
include:

to

uni ve r~ ity

fa c ulty

collaboration
Enhanced
between industry and academic
re ·earch labs, and dedicated coordination of internships between university departments and companies;
letters of support for un iversity fac-

ulty seeking grant funding. and
KSR-sponsored sJudent research fel-

credtts offerings.
Ben efi ts to indus try

lowships in academic lahs. Also,
current market information to utilize

include:
• Reduced recruiting costs for
entry-level internship positions;
access to the mosl qualified students
and recent graduates, and the oppor-

in curricular design or revision, and
access to Internet courses specific to
scientific or clinical industries- as
course prerequisite refresher courses, curricular supplements or extra

pa rtners

continued on page 36

Does your business deserve
"The Best Business Bank in California?"
Many banks today are acting like a business bank, but if you
look between the marketing lines very few arc 'real' business
bank.\. At Community Bank \ve are a ·genuine' Business Bank
and we have been financing the business needs of our
customers since 19 JS. We provide you the sen ices and advantages that you need and e\pect from a busine~s bank.
Some of our Business Services are:
• Asset based financing
• Machinery and equipment financing
• Complete real estate scn;ces, including O\\ ncr
occupied financing
• SBA Financing
• InternationaVfrade Finance
• Business depository services
• Cash management services
Perhaps you are finding that your current bank doe not understand your business and is
not willing to lend on your company's operating assets without other collateral. Is it time
for you to experience the value of a business bank that only our knowledgeable and
experienced professionals -can provide?
Call me direct at (626) 568-2100, or one of our convenient Bu iness Banking Center
locations, so we may determine how we can put Community Bank to work for you. I am
certain you will receive the quality service and re pensiveness that you deserve from
"The Best Busi ness Bank in California."

COMMUNIT:f. BANK
Partnership Banking·
TWELVE BUSINESS BANKING (ENTERS • OVER

$1.0

BILLION IN ASSETS

ANAHEIM

CORONA

HUNTINGTON PARK

SAN BERNARDINO

(714) 704·2361

(909) 808·8950

(323) 277·4360

(909) 881·2323

BURBANK

fONTANA

PASADENA

UPLAND

(818) 295· 3232

(909) 854· 3400

(626) 568·2230

(909) 579·1490

CITY OF INDUSTRY

GLENDALE

REDLANDS

(626) 934·1341

(818) 549·7220

(909) 307 ·8102

Y ucA I PA

(909) 797·9155

Please visit our web site at: www.communitybank-ca.com
MEMBER FDIC
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HEALTH CARE

Why Are Health Costs Rising Again? Are HMOs to Blame?
by Chuck Nickel, Inter Valley
Health Plan

It was largely due to the spiraling healthcare costs of the mid1980s that managed care, and
HMOs specifically, became the

popular method of health coverage.
Since then, HMOs have been
instrumental in keeping costs to a
minimum, while providing patients
access to quality care and treatment.
In recent months, however,

there have been renewed rumblings
about rising health care costs. Only
this time, the rising costs are coming in the form of hiked HMO premiums. With premiums rising
among most Ca lifornia HMOs,
affordable medical care has once

Our corporate health
brochure contains a
very unus al feature.

again become a concern for most
Californians.
What is causing the current
increase in health premiums? Are
HMOs- the very entities designed
to keep costs down - to blame for
these new increases?
Upon close inspection of the
trends and events leading to the current rate increases among HMOs, it
quickly becomes evident that
HMOs are in fact not the culprits in
this case, but rather, service-oriented businesses that are often forced
to raise rates in order to continue
functioning due to a number of factors beyond their control.
HMOs have somewhat unfairly
earned the reputation among hospitals and some consumers as the
driving force behind the recent cost
hikes. In fact, HMOs have actually
struggled to keep costs down in
recent years in the face of excessive
demands of increased government
regulations (which lead directly to

continued on page 43

You CAN Cut
Your Health
Care Costs!

We invite you to experience our level of commitment to secure your financial future.
(909) 890-0211 or (888) 726-1900
www.arrowheadtrust.com

Why is Arrowhead Credit Union
good for your business?

by Dr. Gregory B. Williams, and
Elizabeth Honeycutt

Any health plan will
provide all the forms and
brochures you need. But
Inter Valley Health Plan
also provides something
far more useful: an actual
human being. A dedicated
Account Service Representative
assigned specifically to your company.
Specifically to make your life easier.
Your Account Service Representative
will take the time to get to know you,
your company, and the special needs
of your employees.

For us , thi s is not a
new idea. For more
than 20 years, non -profit
Inter Valley Health Plan
has built a reputation for
providing the highest level
of servi ce. And we've been
doing it so consi stently that in
1998 our renewal rate wa 95%.
Call your broker today to learn more
about how Inter Valley Health Plan can
give you a leg up in taking care of the
health needs of your e mployees.
And a couple of arms as well.

InterValle~ Health Plan
Real People. Real Service.

800-251-8191

John is an ideal employee. He
has been with your company for 10
years. He works hard and is always
willing to put in overtime.
Unfortunately, the only exercise he gets is walking the 20 feet
from his "employee of the month"
parking spot to his desk each
morning. Motivating John to slip
on a pair of jogging shoes could
not only make him a healthier and
happier employee, it could also
save your company $260 per year.
Health care costs are on the
rise again after holding steady for
the last four or five years. This year
alone, corporate health care costs
will increase eight to 10 percent. In
1980, employers paid an average
of $580 per employee for health
benefits. By the year 2005, that fig-

continued on page 36

Plus a comp~ete line of employee benefits including 401 k, MSAs,
IRAs, Deferred Compensation and Group Health Plans.

ACU ... a great addition to your bottom line.
For more information please
call (909) 890-0211 ext. 518 or
(888) 226-1900 ext. 518
www.arrowheadcu.org

CREDIT

UNION

Dedicated to helping members build wealth
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Cut your health care costs ...
continued from page 34
ure is expected to top $7,000 each
employee per year. Lifestyle environmental factors are closely associated with the majority of illnesses and injuries today. Many
employers pay all or part of their
employees' benefits. Likewise,
they will ultimately pay for the
consequences of their employees'
unhealthy lifestyles.
Risk reduction is the direct
result of education. When employees are educated on the risk factors
and prevention, they begin to make
lifestyle changes to reduce their
health risks, making it less likely
that they will suffer from illnesses
and injuries. A National Institute of
Health survey concluded, "when
individuals know they are at risk
for disease, they will work on how
to reduce that risk."
Consider some of these realities; if one employee lowers his or
her cholesterol level by 20 percent
(from 240 mg to 190 mg), an
employer can cut its annual bill for
cardiac care by $1,200. Almost six
percent or 16 million Americans
have diabetes, but one third are
unaware of their condition. In
1997, lost productivity attributed
to diabetes, cost United States
employers $54.1 billion. Investing
in a health and wellness program
makes economic sense.
While encouraging employees
to exercise and reduce their cholesterol levels are good initial steps,
employers need to go further.
Lorna Linda University Medical
Center provides a great tool
designed for employers to analyze

Kelly Scientific ...
continued from page 33
tunity to allow industry collaboration with cutting-edge projects and
trials at universities, resulting in
increased visibility in the academic
field.
Several program components
have already been successfully
implemented across the country.
Five scholarships have been designated
for
California
State
University, Long Beach. Internship
has been arranged at Neutrogena,
US Borax, Medical Analysis

their workforce.
By having employees participate in on-site screenings and completing a Personal Health Profile,
they are able to provide employers
with a snapshot of their workforce.
Information is confidentially
entered into a database called HR
Insight. HR Insight is a state-ofthe-art, Internet-based, software
application that allows employers
to understand the health risks faced
by their employees, and provides a
financial analysis of total cost of
employee expense in ten~ of
health benefits, depe'ndents. and
lost workdays.
HR Insight allows employers
the opportunity to "model" their
workforce by changing their health
profile, and to ask questions such
as, "If I get my workforce to exercise more frequently, how much
money could I save at the end of
the year?"
This corporate health profile
compares the employer's health
profile with market and national
averages of comparable companies. This comparison provides a
yardstick by which employers can
contrast their workforce's health
characteristics with employers in
their region of the country and
around the nation.
Lorna
Linda
University
Medical Center can assist with preventative programs that address
health risks with the end results
being lower health care costs and
employees who are healthier and
more productive. For more information about HR Insight or to
schedule an on-site demonstration,
call (909) 558-6095.
Systems and other chemical and
biotechnology companies.
Kelly Science ·Resources, a
business unit of staffing leader Kelly
Services, is the largest company in
the world dedicated to scientific
staffing, currently employing more
than 4,000 scientists. KSR provides
scientific staffing services on a temporary project and full-time basis to
a broad spectrum of industries
including biotechnological, chemical, consumer products, cosmetics,
environmental, food sciences, pharmaceutical and petrochemical. The
KSR Web site is http://www.kellyscientific.com.
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Faces in Business
Steve von Rajcs
Vice President and Manager, Citizens Business
Bank
D. Linn Wiley, president and chief executive officer of Citizens Business Bank,
announced the appointment of Steve von Rajcs
to the position of vice president and manager.
With more than 20 years of banking experience, von Rajcs brings knowledge in administration, commercial lending and marketing to his
new position at the bank's Tri City branch located in San Bernardino. Prior
to his appointment, he was responsible for branch administration and quality customer service as vice president and manager of Community Bank in
Redlands. He has held a number of senior positions with other financial
institutions.
He received his bachelor's degree in busine~ administration and economics from Saint Mary's College. He also began the executive masters in
business administration program at Saint Mary 's College.
In addition to his financial career, von Rajcs is an active community
volunteer. Organizations he is uwolved with include East Valley
Properties, the Redlands Rotary, United Way, Community Christian
College and Inland Action, a group which encourages the betterment of the
Inland Empire.

Joy Sadako Noble
Vice President and Manager, Senior Trust
Officer, Citizens Business Bank
President and chief executive officer of
Citizens Business Bank, D. Linn Wiley recently
announced the appointment of Joy Sadako
Noble to the position of vice president and manager, senior trust officer.
Prior to Noble's appointment in the bank's
asset management division, she attained private banking and trust services
experience from Bank of America and Sanwa Bank of California. Her professional tenure of more than 15 years has given her extensive knowledge
in trust administration, estate planning and financial management.
She received her bachelor's degree and completed the Personal
Financial Planning Program at UCLA. She is a member of the Southern
California Trust Officers Association and is a board member of the
Japanese-American National Museum.

W. Randall Nelson
Vice President and Manager, Citizens Business
Bank
The appointment of W. Randall Nelson to
the position of vice president and manager, was
announced by D. Linn Wiley, president and chief
executive officer of Citizens Business Bank.
Nelson will head the bank's Fullerton
office in Orange County. His professional career
in banking spans more than 35 years developing
knowledge in administration and commercial lending. Before his recent
appointment, he was responsible for establishing corporate banking in
Orange County as vice president and relationship manager for California
Bank and Trust. He was formerly general manager and treasurer for PyroSpectaculars Inc. in Rialto.
Nelson received his bachelor's degree in history with a minor in business administration from Utah State University in Logan, Utah. He also
served as an officer in the U.S. Army.
continued on page 46

INLAND EMPIRE BUSINESS JOURNAL • PAGE 37

JUNE 2000

Praise From the Heart and
Inspiration for the Future
by Jessica Miller
This is a story about a very
large man- not in physical size,
but in character. He doesn't just
talk about doing something, he gets
it done!
Harold B. Williams is my godfather. He is the father of two, and
grandfather of seven, and is lovingly known as H.B.
H.B. has held many positions
in the American Legion in his nearly 20 years of membership. He
originally joined in Omaha, Neb.
following his discharge from the
U.S. Navy. He served in many
capacities, and was department
commander of the state of Nevada
in 1997-1998. Currently, he is
department chaplain; on the board
of transportation for the Boys State
Program, and judge advocate in his
local American Legion Post #60.
H.B. was appointed fund-raiser
for the establishment of a veterans'
memorial in the town of Laughlin,
· Nev. He raised funds by selling
memorial flag poles, in addition to
donations. The project is now
known as the "Avenue of Flags,"
66 poles that fly the "casket" flags
.of men who died in combat, and
there is one for each branch of military service. In honor of his
deceased brother, H.B. bought a
pole in his memory.
During his term as department
commander, H.B. brought the
Vietnam Wall to Laughlin, with
contributions from the Riverside
Casino. He and his comrades
worked tirelessly for a home for
American Legion Post #60 for 14
years, due to endless governmental
red tape. Post 60 is now located in
Laughlin, Nev. •
H.B. served on the U.S.S.
Lackawanna A-040. My father,
Paul J. Bergeron, served on the
U.S.S. Walke DD 713. They both
organized ships' reunions, gather-

ing members from all over..the U.S.
and are charter members of the new
Post 60.
Agnes Williams, H.B. 's wife,
has also contributed many years of
service and has held many legion
offices: unit president, auxiliary
department president, Americanism
Western Division chairman; auxiliary emergency fund chairman, and
children and youth chairman.
H.B. has been appointed chairman of the WW II Memorial Fund
campaign in Nevada, for the
planned World War II Memorial in
Washington, D.C. The memorial
will be the first major monument to
honor all who served during that
w~r, and will recognize the commitment and achievements of the
entire nation. It will also educate
future generations about the spirit
and sacrifice of the American people, who bonded together in a unified effort in a time of crisis.
It will be built at the Rainbow
Pool site on the National Mall, a
7.4 acre rectangular area at the East
end of the Refl ecting Pool between the Lincoln Memorial and
the Washington Monument.
"You may be interested to
know that the $100 million memorial will be funded almost entirely
through private donations. Your
tax-deductible contribution will
help build the World War II
Memorial," said H.B. "The
American Legion is on record as
supporter of this fund campaign.
We have established no monetary
goals, but feel sure we will be the
leading veterans' organization in
this effort."
Should you want to donate to
the World War II Memorial or assist
in the fund-raising campaign effort,
please call (520) 758-2811, or
write: Harold B. Williams, World
War II Memorial Fund-Raising
Chairman, 798 Glen Dr., Bullhead
City, AZ 86442.

The Gift ofGiving Comes From the Heart
by Jamie K. Ayala
The San Bernardino St.
Bernardi ne
Medical
Ce nter
Foundation established a Society of
Caring Hands in 1997 to recognize
people who support the mission of
the Sisters of Charity of the
Incarnate Word, who founded the
medical center. This includes the
recognition of time, talent and
resources.
"People rarely give to be recognized, but through the society we
want to be able to show our support
for those who support us," said
Drew Gagner, president and CEO
of the foundation.
Members of the society consist
of individuals, families, professional groups, small businesses and corporations who contribute generous
amounts of money to the center.
Their gifts helped the fou ndation
contribute $1.7 million to the medical center to purchase quality
patient monitoring devices last

year.
Members are recognized and
honored at "A Gathering at
Twilight," the foundation's major.
annual fund-raising event in June.
The evening includes the awarding
of a trio of philanthropic awards
created in honor of influential people in the history of the medical
center.
"Our five honorees for 2000
play vital roles in support of the
medical center and, through it, our
entire community will benefit for
many years to come," said Thelma
Korpman, M.D., foundation chairman.
The Mother Mary Mother
Placidus
Helping
Hands
Philanthropy Award was named
after the general superior of the
founding sisters. Martin and Evelyn
Matich are the recipients of this
award.
" Bill"
Wilfrid
Attorney

continued on page 50
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UNITY 2000

C~L~BRATION
. - -......c.:~

11r" YEAR JUNETEENTH FAMILY REUNION

GANESHA PARK. PDiiWHa
1600 N. WHITE AVE. (AT McKINLEY ACROSS FROM THE FAIRPLEX)
POMONA 10 FWY EXIT WHITE OR FAIRPLEX

SPEND THE DAY ENJOYING...
HUMM!! GREAT FOOD fUN fOR THE fAf11LY

R&56

JAZZ

Co-sponsored by City of Pomona
Recruitment Committee
EVENT COORDI~ATED & I'RODUCED BY:

®JUNETEENTH A MERICA.

INc.

"Perfecting Unity"
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Largest Credit Unions in the Inland Empire

.

Ranli.t"cl by .\ \H'I\
me of Credtt Uatoa
Add~

City, State, Zip

ArTowllucl

1.

P.O.Box73S

Sat! Bernardino, CA

Assets
$

LoaDS

422,772,000

327,170,333

Members

Employees

Braacbes

Key Executive
Tille
Pboae/Fax
E-Mail AddrHS

98,000

312

13

LaiT)' R. s.barp

$

arrowheadcu.otg

Riverside Couties •
6403 Riverside Ave.
Riverside, CA 92506

291,832,158

202,983,965

63,384

158

8

3.

MarOC-.uity
P.O. Box 9500
Moreno Valley, CA 92S52-9500

Mark Haw kiDs
President/CEO
(888) 883-7228/(909) 34 1-3434

20~,003.698

134,956,487

30,393

67

2

4.

Nortoa Commaaity
P.O. Box Hl847
San Bernardino, CA 92423-0847

Robfrt Cammla
President/CEO
(909) 656-44ll/656-2ll9
marcbccu@mardlccu.org

139,628,047

85,390,012

13,077

42

3

UIP Desert Feda-al

Debra Gaaaaway
President/CEO
(909) 382-7900/382-7901
norcomcu.org

56,826.~

36,530,991

)0,2.10

47

4

Tilt Members' Owa Fedenl
14250 7th St.
Victorville, CA 92392

Tllo- J. Bf'OWll
President/CEO
(760) 242-5646/242-5042
bdfcu@gle.net

56,428,000

42,412,000

9,306

26

~enide~F~

Mary C. RiddeU
CEO
(760) 245-0401/245-6714
tmofcu@membersown.org

49,149,883

32,445,009

6,789

23

BeraetaTitu
Presideni.K:EO
(909) 680-1998(187..6699

42,977,915

24,336,111

10,201

20

2

Oalario-Meatdalr ScL Elapltlyea Fill.
1520 N. Palmetto Ave.
Dlltario, CA 91762

Todd Murdocla
Presidenl/G.M.
(909) 796-0206n 99-6858
llfcu.org

42,244,130

23,979,871

6,343

18

0

RobfrtHa-

Cllaffty Federal
P.O. Box 660
Ontario, CA 91762

35,692,000

U•ited Me~WI5t Fedenl
S40S E.Anow Higbway

32,452,468

IM72.743

8,050 .

ll

Ridtard G. t\yala
President/CEO
(909) 946-4096/98!-70S5

Saa Benardillo Scllool Employees Federal•
1441 N. Sierra Way
San Bemardmo, CA 92405

27,676,651

17,868,476

4,807

14

lalaH Eapire

Linda Foy
CEO
(909) 882-2911.1881-4162

27,000,000

16,000,000

7,800

17

3

Geclfl' E. Kin<llaa; CPA
President/CEO
•
(909) 865-2655/469-1095
slaff@inlandempirecu.org

P.O. Box 1669
Apple Valley, CA 923()7-0090

6.

7.

1209 University Ave.
Riverside, CA 92507

email@rcfcu.org

LaLoma Ftdenl
8.

11131 Anderson St.
Lorna Linda, CA 92354

'·
10.

11.

"I &ee my&el~ a& &ingle-minded. My cu&tomer& &ee me a& ambitiou&.
I ju&t wi&h my bank could &ee me at aU.,,

Presi<leni/CEO
{909) 881-3355{.)79-6299

9~

2.

s.
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President

(909) 983:1959/988-SJ30
19,925

9,600

20

3
!l

Callaeriae M. Raadazzo
President/Cf.O

(909) 986-4552x122/986-3844
cathyr@chaffey.com

Montclair. CA 91763

umfcu@aol.com
12.

D.

40lE.~SI.

Pomona, CA 91766

14.

lalaad Valley Fedtnl
P.O. Box 547
Fontana, CA 92334-0547

25,300,000

14,250,000

6,150

11

0

15.

Rmnitlt Eaapleyet~
85431Ddian.a Ave.
Riverside, CA 92504-4046

Cbarles J. Papeafus
Manager
(909) 350-55001357-3005

22.1!95,$14

16,330,900

6,376

16

(l

MaJjom Moser
President/CEO
(909) 343-3280/343-J659
mmO$Cr@rivempcJI.org

16.

S.. Benardillo City EmployttS
401 West 2nd St.
San Bel'llaldino, CA 92401

22,060,888

9,196,542

3,900

12

...,_ Elaplef- Fedenl
1200 Columbia Ave.

20,000,000

12,347,000

2.626

6

13,188,784

18.

Starlts IAI!r Co-aaity Ftdenl
P.O. Box 247
Trona, CA 93592

9,294,088

2,358

13

Cyatllia Hair
Manager/CEO
(760) 372-4001/372-4447

R.t*FHenl
6816 Magnolia Ave.
Riverside, CA 92506

10.S36,214

19.

7,984,505

3,076

7

7,900,000

20.

Priatlac aad Pablisllill&
P.O. Box 1505
Riverside, CA 92502

4,750,000

2,900

4

BouieWa..
President/CEO
(909) 682-J555/682-4252
Carlos Vascoacelos
CEO
(909)781-0981

Fo•taaaf~

7,800,000

3,900,000

2,950

6

l7.

Gnu Stockdale
President
(909) 889-0838.1889-7973
gregg@sbcecu.org
0

DuRobfrt..
Manager/CEO
(909) 781-5600/781-5451

1livcrude. CA 92S07

befcu@bourm.com

u.
Z2.

t 7235 Arrow Blvd.
Foa~ana,

0

CA 92335
7,520,342

Bantow Noa-Ops
P.O. Box 846
Barstow, CA 92312

NIA ., N« App/iazbk WND = KWid Not J:?isclme na "

ofCCf'_ v-liJge the 111/QniiiiiJCn

5,661.290

1,203

0

Naacy Beaadis
Manaser
(909) 822-44871822-2035
Micbael S. Raffalo
CEO
(760) 256-2591/256-2504
nonops@hdis.ntt

respond_

1tD1 ~ble (•Did 1tD1
10 ~for uptiate4 data. Figum ~from 1999.) The infomration in the alxwe list -.s obtained from the romptDries listed. Ta the best
supplied IS acauak ill of
lime. Whlle ewPY qJort IS made 10 msure the accuracy and thoroughness ofthe ll!rl, omisiictu and typographical errors sometime occur. P/1!0-Se send C<ll"l'«<ions or

pn:ss

addilionson co111pony leltem-lto: 1M Inland Empire BusUII!.SSJournal, 856() V'wyatdAve., Suire 306, RanchoCucamooga, ~ 91730-4352. R~ by Jerry Strauss. Cqpyrighl2000/nklnd £mpi~ Busil!essJO<ITnal.

Tht.· Book of Li..,h ;1\ailahlt.· on Di..,k. Call 'JU'J-~X~-9765 o1· l>o\\nload

'O\\

fl·om \\\\\LTopJ.i..,t.t.·om

Why is it that every time you walk into your bank, it's like you suddenly turn into "The Amazing
Transparent Customer"? And just when all hope is lost. a teller suddenly acknowledges you and
exclaims, "Good morning Mrs. Smith." Unfortunately. that is not your name.
It's time to question what your bank is actually doing for you and your business. At Eldorado Bank,
we provide a multitude of specialized services tailored for all aspects of your business, like business
loans, equipment leasing and cash management services. Combine that with our friendly and
experienced professionals, and it's easy to see why we're the business banking experts.
At Eldorado Bank. we see you. We
know you. And we want your business.

ELDORADO BANK

Call us toll free at 1-888·75.2·1100.

Your banking is our business.
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I N T H E I N. T E R E S T 0 F W 0 M E N
"Giving Up" is Not a Part of Denise Frankart's Vocabulary

Denise Frankart

Denise Frankart is the owner of
Tours of
Riverside.• and her road through life

Enchanted · Travel

has often been a
bumpy and very
challenging
one.
However, this is a
lady of courage, fortitude and resilience,
and she has forged
ahead regardless of
the
obstructions
blocking her way.
The Santa Ana
District of the U.S.
Small
Business
Administration has
Frankart
na med
"California Welfare
to
Work
Entrepreneur of the
Year 2000." Said
SBA
District
Director
Sandy
Sutton,
when
announcing the honor, " Denise
Frankart 's story is an inspiration for
everyone. She demonstrates that

with drive and determination , we
can overcome any obstacle."
Robbie Motter, director of the
Professional Women 's Roundtable
(PWR) of Rive rside, CCJlif., a chapter of the National Association of
Female Executives, nominated
Frankart for her efforts to establish
self-sufficiency through entrepren e ur~hip .

Despite a difficult childhood
and an injury that incapacitated her
for many yea rs, Frankart established an innovative business venture ca ll ed Enchanted Travel Tours .
In L9HO, she fell off the tailgat e
of a pickup truck, and sustained
severe head injurie~ that placed her
in a coma. It was a year before she
could put se ntences together, and
five years before :-.he was completely free of a wheelchair.
Fra nkart had to depend on welfare to survi ve while she struggled
to regain control of her life. When

she was able to function agt~in, ~he
attended college clas~es for travel
agents, and became an Accredited
Cruise COLIIN.:lor through the
Cruise
Lines
International
Association.
Because of her own experience
with disabilities, Frankart recognized the potential ni che of a travel
business which targets traveler~
with di~abilitie~ and special n eed~ .
After thoroughly researching cru ise
lines to determine who could mo!->t
appropriately handle different :-.pecial needs, she launched Enchwlled
Trul'e/ Tours in 1997. ll er company
specit~lizes in travel arrangements
for the phy:-.ically challenged -or
those with other particular requirements.
Frankart was honored recently,
at a Small Bti!->iness Award.-. luncheon in Buena Park, as part of a
nationwide ~alute to smal l businesses.

Come - DeStress, Re-energize, and
Have FUN! on Saturday, June 24th
Consider a certificate program from the College of Extended Learning at
California State University, San Bernardino.
All certificate programs are offered In the evening or weekends, and most
can be completed within a year. You recelvt hands-on training from "...............,
edgeable Instructors In skills employers want
Current Certificate Programs:
• Computer Applications
• Flnandal Planning
• Management Practices
• PC Technical Support
• Mortgage Banking
• Grant Development
• Human Resources
• Computer-Aided Drafting
• Geographic Information
Systems (GIS)
For more Information or to receive a
free course catalog, call Extended
Learning at (909) 88Q-5981, ext. 230
or access: http://cel.csusb.edu

For Whom: TI10se who WLJnt tools for
living in bah.tnce, relax and havt: fun, too.
What: A conft:rt:nce to experience tools
for living in balanct:
By Whom: Professional Womt:n 's
Roundtable (PWR)
When: Junt: 24th - tl a.m. Registration;
8:30 start to 3:30p.m.
How Much? $40- $10 discount for
PWR member or full-time studt:nt, ( 12
hours or more) to attt:nd; $25 to be in the
Resource Dirt:ctory
Where: Claremont Graduate University;
the building for tht: conference i~ the
Gmduate Math Building (GMB) - the
addrt:ss is 92'5 North Dartmouth Ave
(comer of Dartmouth and lOth). The
map is availiJble at their Web site: The
building is listt:d as the Graduate:
Management Building on the mapthey recently changed the naml! to tht:
Graduate
Math
Building,
www.cgu.edu/sbmv'hrd.
Experit:nce a real-life healing. TI1e
intention is to give you tools you ne~.:d to
bring spirituality, relaxation, and joy into
your day-to-day life. What is spirituality?
It is what you ddim: it to be. It is creativity, peace, abundanct:, intuition, and living your valut:-';. TI1is day can hdp you
dt:fine what spirituality is to you and how
you can make it a normal part of your
life.

We nt:t:d attt:ndees, sponsor!'> and
people to he in the Resource Dirt:ctory
who wi II help us creatt: a balanced. joyful
and abl)ndant world (t:specially at work).
Come t:xpt:rienct: this day; don 't jLL~t survive through another ont:. This t:xperienct: is gt:ared to ht:lp you tix:LL~ on combining protcssional and pt:rsonal net:ds.
Wt: will experit:nct: this day - not just
attt:nd anolht:r conft:1ence.
Topics include: "Discovert:d your
C'ht:risht:d S~.:W (www.cht:rish.;d;.elf.
com); "Creatiw Exprt:s:-.ion and
Healing"
(ww.crt:ativityheals.com);
"A~trology as a Tool, Life in Balance"
(www.cham bercom mun icat ions.com ):
"Finding your C't:nter, Rt:connecting to
Nature tht: Native American Way"
(www.lilytherest:.com), and ''lluw to
Meditatt:, Tea Leavt:s and T:.trot
R~.:ading" and ''llumor at Work." TI1ere
will bt: guide.-. to help you create your
action plan to live what you karn~.:d during tht: day, and Jots of prodUcl\ and St:IVices to anchor what you have karned ~
into your lik. You will walk away
refrt:!->ht:d with a balance kit and your
action plan.
For inl(lrmation, call Amy Fm"l at
(909) 796-3ROR; attendance, C'ourtnt:y
Pepper at (909) (J<'-!6-~90, and gent:ra!
inti>, contact Robin Masiewicz at (90CJ)
(:>!{9-2711.
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Hesperia Office of Business Bank of
California Named ''Business of the Year''
The Hesperia office of its subsidiary,
Business
Bank
of
California, was named "Business
of the Year" by the Hesperia
Chamber of Commerce.
The award was presented at the
chamber's
annual
Director's
Installation Dinner
and was
accepted by vice president/ manager of Business Bank of California's
Hesperia office, Dawn Serbus. The
chamber of commerce ambassadors
choose recipients of the award from
member businesses, that have made

significant contributions to the
chamber and the local community.
Officers and staff of the bank
have made substantial personal and
corporate contributions to the
chamber. Manager, Dawn Serbus
serves on the board of directors and
has spearheaded the bank's
involvement in fund-raising, executive committees, mixers and other
community events over the past
year.
"We are extremely proud that
our local branch has been singled

Habitat for H
The San Bernardino Habitat for
Humanity has dedicated the John
Becotte Memorial Home, located at
1408 Ohio Street in Redlands,
which became a home to the
Berumen family.
Habitat volunteers and the
Berumen family began construction
in March. The project was a memo-

out for this award," commented
Serbus. " When you become closely
involved in the chamber, you
become part of a greater effort. You
don't tend to expect personal
recognition of your efforts."
"Having said that," she continued,
" it certainly is gratifying to receive
this kind of validation."
Asked to comment on the
award,
B usiness
Bank
of
California's president and chief
executive officer, Alan J. Lane
remarked, "The strength of the

u~nanity

rial to the late John D. Becotte Jr., a
50-year resident of Redlands and
general mechanical contractor for
Becotte Construction. He supervised the construction of several
Habitat homes in the Redlands area
as volunteer project manager.
Habitat for Humanity is a nondenominational organization that

bank's commitment to the community and the people we serve is
clearly evidenced by their recognition of our corporale citizenship."
He added, "We couldn't have
received a more meaningful
award!"

VIsit Business Bank of California
on the Internet at their newly
updated Web site: www.businessbank.com. Business Bancorp stock
information is available utilizing
the stock symbol (BZBC.OB.).

Dedicates H onze

works with local companies, governments and citizens to build or
renovate homes and create affordable shelter. The homes are sold
with no interest mortgages to carefully selected families in need. Each
family contributes a minimum of
500 hours of "sweat equity" labor to
build their own and other homes.

Future constructions include a
" Women
Build"
home
in
Highland, where planning and
construction will be done primarily through women's efforts, and a
"House of Faith." For further
details on volunteer opportunities
call the local Habitat office at
(909) 307-2362.

---------------------------------------------11114'•>93;•<•1;1~ 1111~---------------------------------------------

Banks Help Desert Businesses Blossont
The success of every small
business can be credited to the
hard work of its owners. One of
the smartest moves a small business owner can make is to foster a
good rel ationship with a full-service bank, like locally-owned and
managed Canyon National Bank.
"We pride ourselves on providing the assistance businesses
need to be more successful," said
Stephen Hoffman, president and
CEO of Canyon National Bank.
" We provide a full range of financial products and services tailored
to meet the financial needs of all
our customers, plus a friendly, personal touch."
The bank provides a multitude
of services aimed at helping small
businesses finance their operations. "Given our steadily increasing growth each year, the bank has
been a tremendous help at those
times when we need it," said Mark
Lawrence, owner of Palm Springs-

based Ace Printing. " We 've had a
great relationship with many people at the bank for a long time.
They're always there when we
need them. " The bank has helped
the company remodel and purchase new equipment, and established a credit line which has
helped maintain a healthy cash
flow.
The bank has also aided another local business to realize a 15
percent increase in businesses and
in the services it offers. "We started Double Photo with savings and
credit cards, said owner, Mark
Davidson. 'Canyon National Bank
approved a loan to help us consolidate our credit card debt, which
improved our cash flow. Because
of this, we were able to finance a
remodel and expansion , and grow
from a one-hour photo to a fullservice lab with digital capabilities. We really appreciate our relationship with Canyon National -

the staff is warm and friendly, and
they have tbe authority to make
decisions on the spot."
Well-known chef, Johannes
Bacher appreciates the support
that has helped operations run
m.ore smoothly at his restaurant in
Palm Springs. "We opened the
restaurant with credit cards,"
Bacher said. "Canyon National
Bank gave us a consolidation loan
with a much lower interest rate.
They also handle our credit card
processing and deposits."
The restaurant's business has
tripled over the last six months,
and its gourmet fare has garnered
regional and national publicity,
with a cover story in Bon Appetite
magazine scheduled for next year.
"We're hoping to move to a larger
location, or open a second restaurant soon," said Bacher. " We know
that Canyon Bank will be there for
us when we take the plunge."
•The bank helps local busi ness-

es, not only through its services,
but also through its employees.
LeCrepe Cafe, located in the
Smoke Tree Shopping Center near
the institution, not only patronizes
the bank, but also counts on bank
employees for breakfast and
lunch.
"We really care about our customers, and we lcnow that good
customer service is very important
in every business," Hoffman commented. "We are committed to
building long-term relationships
with our customers by providing a
high level of professional service
in a friendly manner."

Canyon. National Bank is a fullservice commercial bank and
member of .FDIC. It is located at
I 711 East Palm Canyon Drive in
the Smoke Tree VIllage Shopping
Center in Palm Springs. For more
information, visit www.Canyon
National.com or call (760) 3254442.
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Invest in Education ...
continued from page 32
institutions offer different savings
account plans. VIB encourages parents to visit their local bank to discuss the options available.
Parents wishing to establish
accounts in their children's names
should become familiar with the
Uniform Transfer to Minors Act or
Uniform Gifts to Minors Act which
attempts to provide a convenient
way for adu\ts to transfer gifts of
money and other financial assets to
mi'nors. There are various ways to
make the transfer, but the most
common method is to establish a
custodial account, whereby an
adult, or custodian, manages the
assets until the minor comes of age.
The custodian controls the account;
yet, the child owns the assets as
soon as they are transferred to the
account. Income generated by the
account is therefore the child's
income; adults who abuse the
account can be taxed on the
income. A custodial account is terminated when the child reaches a
specific age, as determined by state
laws and by the type of transfers
used.
Custodial
accounts
offer
numerous advantages. Adults holding a large estate, for example, may
want to avoid estate tax upon death
by transferring the assets during
their lifetime. Small amounts of
money can be given without being

subject to a gift tax. Another advantage of a custodial account is a
reduction of income tax. The
income of a custodial accou nt is
taxed to the minor, who most likely
pays at a lower rate. VIB recommends parents learn more about the
tax benefits of custodial accounts
by asking their accountants.
VIB suggests that parents
explore all of their options when it
comes to saving money for their
children's
college
education.
Parents should keep themselves
apprised of tuition costs. These
costs are easily accessible, available on college Web sites or in
admission packets. Once parents
have decided on a financial goal,
the money needed to potentially
cover costs, they should devise a
plan detailing the steps needed to
reach their goal. Parents should get
their children involved, teaching
them the value of saving for an education. VIB also suggests that
adults encourage their children to
invest weekly allowances or monetary gifts in accounts set aside for
college.
Valley Independent Bank is a
locally owned financial services
organization with branches located
across the Coachella Valley. The
bank is dedicated to providing
superior products and service to
customers, large and small. For
information
on
VIB,
visit
www.vibank.com.

Corporate profile ...
continued from page 9
churches to help them establish
healthcare education programs for
their parishioners and surrounding
communities.
She is meeting wi~h heads of
religious organizations and sharing with them how they can apply
for grants to implement a lfealthcare education program. She is
also planning to do the same with
assisted living programs.
To spread the word about
bealthcare education and prevention. Smith offers monthly classes
and workshops for individuals,
groups, and corporations and
works part-time for a hospital in
the Inland Empire.

In her private practice,
which is located in Riverside,
she often teaches 20 people
weekly. For more information,
you may reach her at (909) 6823458
or
suejsmith@
earthlink.net. You may also visit
Smith 's
Web
si te :
www.
healthandwellnessserv.com for up-to-date information.
What a phenomenal concept to
educate people on how to better
care for and prevent diseases that
may not necessarily need to be
debilitating or deadly! Now that
Smith has extended the invitation
to educate you, it may be your
responsibility to embrace this concept and RSVP for a heal,hier
lifestyle.
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Health costs ...
continued from page 34

• SUBSCRIBE TODAY!
Breaking news about our business community, from openings to expansions.
With our new tax licenses, incorporations and calendar of events, you have
the news to manage your business. Our special reports keep readers
up-to-date about changes in their industries. Don't miss an issue, subscribe
today! Includes the 2000 Book of Lists.

• TOP LIST SOFTWARE
Top List software allows you to write h0tters, print labels, print follow-up
reports and sort data. It puts you in touch with information you need to know.
Easy to order. For fastest service, www.toplist.com or call (909) 484-9765.

• GOT A TIP?
If you hear of something happening in the Inland Empire business community, give us a call at (909) 484-9765.

• ADVERTISING
Advertise in the publication that reaches the Inland Empire's top executives.
For classified advertising call Mitch Huffman at (909) 484-9765 ext. 26.

• BACK ISSUES AND REPRINTS
For additional copies, past Top 25 lists, or articles, give us a call. Has your
business been featured in the Business Journal? Reprints make a great ma rketing tool. Call the Inland Empire Business Journal at (909) 484-9765 ext.
20 or ext. 27.

CONSTRUCTION

NOTICES
San Bernardino/Riverside County
Permits
COMM
$2,881,300
3/26/00
Perris
COMM
$5,352,320
3/26/00
Perris

added administrative costs) and the
soaring prices of pharmaceuticals,
while trying to keep their members
happy and their providers paid at a
level the market can bear.
For many years, there were no
premium increases at all, despite
growing costs of everything from
drugs and supplies to salaries. Even
with the recent cost increases,
California's health costs remain
substantially below the rest of the
country. The cost increases which
do exist in California are largely
due to a number of circumstances
beyond HMOs' control, that plans
have been forced to incorporate to
remain fiscally viable.
Rising cost of drugs has forced
HMOs to raise premiums
One of the principal factors that
has forced health plans to raise their
premiums is the soaring costs of
prescription drugs. Most plan members with prescription drug benefits
don 't realize that drug costs can
impact them directly and significantly.
Pharmaceutical
costs
increased nearly 15 percent in 1998
and nearly 18 percent in '99, making pharmacy costs the single
largest cost-raising factor facing
health plans ... and the cost of drugs
continues to escalate this year.
A number of factors has contributed to the rising costs of prescription drugs. A large quantity of

new medications is one factor that
has caused prices to skyrocket many of these new drugs are prescribed long-term for chronic illnesses and cost more than almost
all other drugs. An aging California
population is another contributor to
the rising cost of drugs - on average, seniors fill more than 20 prescriptions each year, compared to
the seven prescriptions per year
filled by average non-sen ior health
plan members.
Pharmaceutical
companies
pouring money into direct-to-consumer advertising has also played a
major role in drug cost (and ultimately, health plan cost) inflation.
Drug manufacturers spent $3 billion last year to persuade consumers to ask their doctors for specific brands of prescription drugs,
when in many cases, the price of
generic drugs, with exactly the
same ingredients, can cost as little
as one third the cost of the brand
name product.
Frivolous Lawsuits Clog the
System and Hike Premiums
Litigation is another issue causing cost inflation. With legislation
regularly favoring patients over
insurers, the bottom lines of many a
California HMO has suffered in
recent years. Several decades ago,
the cost of malpractice insurance
for doctors skyrocketed as a lawsuit-happy public went after doctors who either failed - or seemed

NEW 164,840 SO ~ '1ANUFACTURING BUILDING
100 Sinclar St., Pems :\
OWNER: John Courdes
CONTRACTOR: Facility Builders

You Can't Afford A New

Digital Telephone System?

Think Again.
There's no capital
investment. no purchase,
and no lease!

* NEWS & WEATHER

affordable for every

* COMMENTARY

business. For one monthly

*BUSINESS

fee, Pac-West offers your

*FEATURES

business a new digital phone

• One Bill For All Your
Telecommunications
Services.

*HEALTH BREAK

system, local and long distance

*SPORTS

access, data transport, and

* ENTERTAINMENT

P' .:'-l CHECK FOR FOUNDATION AND STRUCTUR E
371 New York St., Redlands, CA
CONTRACTOR: ESRI, 380 New York St., Redlands, CA

Chuck Nickel is vice president of
sales and membership for Inter
Valley Health Plan, a non-profit
HMO that has served the Inland
Empire for more than 20 years. For
more information, call 909-6236333.

advanced technology

* RESTAURANT REVIEWS

MISC
$4,020,000
3/30/00
Redlands

of factors such as rising pharmac~utical costs, the growing number
of lawsuits, and the demands of
physicians and physician groups.
Most HMOs remain wholeheartedly dedica ted to keeping premiums to a minimum. Since much
of the focus has been on these
plans' sudden raising of premium
price tags, a fair assessment of the
state of the market must be made.
Rather than blaming your HMO for
the current rate increases, it is time
to take a hard look at unwarranted
litigation, overpriced medications
and o ther factors that are out of the
HMO's realm of control. When
such obstacles are addressed by
lawmakers and consumers, the
HMOs can get back to their efforts
of quality care and cost containment.

Pac-West makes

INLAND EMPIRE

NEW SERVICE BUILDING
100 Sinclar St., Perris, CA
OWNER: John Courdes
CONTRACTOR: Facility Builders

to fail - their patients.
With the rise of managed care
penetration across the country, what
used to be anti-doctor anger has
been transferred to HMOs. The
media has boosted anti-HMO sentiments by often painting one-sided
portraits of all HMOs as large, faceless, big-business entities.
While much rhetoric regarding
patient's rights can be expected
during campaign 2000 from candidates of both sides, it should be
noted that many of the extreme
patients' rights issues being raised
stand in direct opposition to cost
control issues, and some middle
ground must be reached. Many of
the best HMOs, including non-profit Inter Valley Health Plan, had
implemented fair and balanced
patients' rights practices long
before such rights became political
buzz words.
While many fingers of blame
point in the · direction of HMOs
regarding current cost hikes, perhaps a more realistic assessment of
the situation needs to be made. An
assessment which includes a review

The Inland Empire's
only Local TV
Newscast

• Routine Maintenance Included.
• Y2K Compliant.
• System Can Be Expanded As
Your Business Grows.

voice mail.

•1111111111

1M

~YJESI
~TELECOMM,

INC.

Resource Publications
Tel.: (800) 383-1723 or
www.resourceguide.com

i'

ask your cable company
where to find us!

Call today to learn how your business can afford a new digital phone system.

1-800-PAC-WEST • 1-800-722-9378 • www.pacwest.com
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Inland Empire Motorcycle Dealers
R a11~ulh1

Company Namt
Addnss
City, Statt, Zip

Gross Salt
$ Amount
Oct 1998 • Stpt. 1999

Product Unts

Unusable Water is Being Wotnen & Bus iness
Thrned Into a Valuable Expo 2000 Wrap-Up
Commodity by EMWD

(,'"" \ aft,

Yun in

• orSaltsptr.;ons

Inland Empirt

Total Employtts

Owner

Top Local Encutht
Titlt

Pbont/Fu
E-Mail Address

Makoa !Maid~ Molenperu

8.000,000

1. 7S63IIICiiuaAve.

Yamaha. Suzuki, See-Doo.

9

30

I<Thl, BMW, Doca11

42

lb¥alldt (' .. 92504

Dou& Doupa. Motorcydts

250.000

Malcolm Smith

Tnumph, Ural, ATK.
Caller Go Cans

38

Hond, Yamaha, Sea· Doo,
Polans

27

WND

Honda, Yamaha, Suzuk1,
Kawasaki, Bombard1er

20

12
200

Dave Dameron

. . . Y.maba ~~~~
40S W. R.ctlud5 Bl~d.
llediiiiCk, CA 92373

WND

Hooda, YliNha,
Exctlsior,
Honda Power Equ1pmcnt

30

3
10

Soruex Inc.

P o - Vaky Harlry-Daridsoo
6. 87t0 Central Ave.
Montclair. CA 91763

WND

Harley-Dav1dson,

6t

24769 Sth S1
Saa Bemanbno, CA 924t0

1.

JAB Cycles
3.

WND

138tS Part An
Vic1orville, CA 92392

Cbaparnl Motorsports
4. 555 S "H" St
San Bernardino, CA 92410

5.

3

WND

Kawasaki, KTM,
ngmhan

7. 1170 Holt A~e.
a..rio. CA 91762

20

Yamaha

3

tO

Barbara E. Hartz,
Dav1d A. Pennell

2

Ralph Whiunger,

10

Ly1111 Whitlinger

5

lynelle Dav1s

16

1245 Pomona Rd.
Corooa, CA 92882

59

WND

5

Da~~&

by Diana R. J ackson

Dou,las

Owner
(909) 884-47761384·1096
ddmc@au.com
Rkb " Jim 8anlts
Owners
(760) 24t-7387(l4l-7388
bbcycks@aol.rom
Todd Baldwin
Sales Manager
(909) 889-276 t/386-7340

Gttg Jdlnoa
GenC!al Manager
(909) 793·2833{193-2474

30

•

WND

Pro Cydt Parts, dba Corooa Yamaha

R1ch& Jim Bamcs

II

Buell, Whizzer

r - V*J Kawuakl

I.

Doug Douglas

DaYid Rtti
General Ma~r
(909) 687-1300/687-3819
mfo(.aJ1lWcolmsmith.com

Dlboey Family

Barbara E. Hartz
CEO/President
(909) 981-9500n06-4SOI
admJniSilaiiOn@pvhd.com
Ralph & ~ Whltllnccr
Owners
(909) 983-5988J984..7~
pvk@t<ll'lhlint.net
Lyntllt Davis
Pres1deni/Owner
(909) 738.SI Itm8-0531
coryamaha@aol.com
Jay Daboty
Prts~deni/CEO

38

(909) 785-0100/689-8503
iofo@skipfOfdyce.com
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Mexican Business NOI'th & South
Marketing/Public R elations
Media Advertising
Entrepreneur ofthe Year
Casual Dining
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NAME

A DDRESS

TITLE

William J. Anthony

williamj@busjournal.com

Publisher & Producer

Ingrid Anthony

ingnd@busjoumaJ.com

Managtng Editor

Editor

edrtor@busjournaJ com

Editor

Mitch Huffman

mltchah@busjournal.com

Account Executive

Jerry Strauss

jerrys@busjournal. com

Research Director

Robert Bledsoe

robertb@busjournaJ.com

News Producer

Joe Lyons

Joel@busJournal.com

News Anchor

e.rtStatler

earls@busjOUmal.com

Entet18inment Reporter

June20
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ersonal/Professionol Deve/opm. Environmenkll
Expansion and Relocotions

July20

For m o r e i nformation
on any of t h ese issues please call
(909) 484-9765 ext . 26

A move to keep water rates
down in southern Riverside County
may well open the door to hightech development there.
The Eastern Mu n i c i p:.~ l Water
District (EMWO) is currently in the
process of bui ld ing desal ination
plants to clean up ground water,
and keep wa ter rates low for its customers between the Mo reno Vall ey
and Temecul a. EMWD hopes th at
by bu ild ing th e pl a nts, whic h
remove various sa lts from the
ground water, it can redu ce the
amount of water it needs to import
for its customers.
"We ' ll be tak ing a resource that
is unusable by anyo ne and turning
it into a valuable commodity," says
EMWD General Manager John B.
Brudin . "This wi ll allow us to
reduce our dependence on costly,
impo rted water and help us to continue to avoid rate increases while
protecti ng a valuable resource."
It 's the way they gel rid of
those salts, the waste of desalination, w hich has the potenti al for an
econo mi c boon for the region.
EMWD plans to move those salts
from the Moreno Vall ey through a
22- mil e series of pipelin es and
treatment faci lit ies in Corona and
Orange Count y and ul timately ... to
the Paci fic Ocean.
T hose pi peli ne'> arc called brine
lines, and th ey arc the conduits to
bclter econo mic times for cit ies
along the brine line route.
" You can' t have a desalinat ion
plant without a bri ne line to dispose
o f I he plant 's waste," says Bruclin.
"They ' rc expensive, hut they will
in crease
Weste rn
Rive rside
County's ability to altract high-tech
businesses."
Why? Beca use brine lines are
U'>ed by compani es like compu ler
chip makers nnd other manu fac turer" who usc clean environments for
product ion, to get rid of production
waste. Build a brine line, or so goes
the think ing, and hig h-tech wil l
come knocking at your door. The

th inki ng see ms to have spread.
''The layi ng of this kind of
infrastruct ure is extre mely impo rtant to business development activity," says Teri Ooms, president and
chief execu tive offi cer of the Inl and
Empire Economic Partnership. " I
firmly believe that havi ng facili ties
of thi s ki nd would give this a rea a
distin ct advantage ove r regio ns that
do not have th is kind of infrastructure."
W hen the city of Temecu la
hea rd about the EMW D plan to
extend the lines from the Moreno
Vall ey to Temecula, but saw that
th e southe rn portion was "omc
years off, EMWD got a nice letter
from the city encouraging them to
speed things up.
"Whenever a high-tech company hegins look ing at Temecula,"
says City Manage r Shawn elson,
"one of the first questions they ask
is the ava ilability of, and access to,
brine lines. Because we can't give
them an easy access answer, our
development is st rictly limited in
th is particular industrial sector. "
Nelson says that 's why the city
has been encouraging the EMWD
to speed up bri ne line development
to the sou thern end of the cou nty,
a nd specifica ll y the Temecula
region.
··tn order to alt ract these hightech compa nies, we ca n' t j ust offer
them land and a good work force
and incent ives. We also need to
help them meet the environme ntal
requ ire ments they must contend
with and provide easy access to the
facilit ies they need. If we ca n' t do
thnt," Nelson concl udes, "they'll
find what they need elsewhere."
Regio nal a nd civic planners
aren ' t the onl y o nes interested.
Il igh-tech companies simply need
these kinds of lines to carry on dayto-day business nnd to expand their
own development. It 's perhaps one
reason you see su ch significa nt
cl uslers of high-tech companies.
Most businessmen prefer to
lake the path of least resistance continued on page 46

Photo.\· and St ory hy G eorg111e
Loveland
The I Oth A nnual Women &

s ignals of Alt.het mer\.
Tht: tlmd keyno te speaker wa'>
thc gracious Patty Dukt:, whose tale
of courage and per~everance in tht:
fact: of seven.: dt:pression lt:fl ft:w dry
eyes in thc audienct:. The c::ffecl was

Bus iness Expo was hdd on May 12
at a bra nd-new vc::nut:- tht: bt:autifu l, nt:w sta tt:-of-t ht:-art On tario
Conventio n
C e n t er.
A pprox i matt: ly
1300 attended the
evt:nt
day-long
wh ic h wa!> ltlkd
with informativt:
sem inar sessions,
presented hy featured
speakers
who shared thc::ir
exrertisc:: on mu ll i·
pit: business and
human resourct:rclated topics.
K eynote Sandra Forney, lefr, vf lmpreHwns Carenng. H' tTed as
sreakcr Lola D. Misrress of Ceremome.1; Parry Duke, Maureen Reagan, and
Gi llebaa rd began Kathy Brugger, member of rhe Board of Trustee~ of Chaffey
the day with a College, who inrroduced M~. Reagan at the Expo.
obv ious when, during a quesl ionw ell-received
presentat ion, ft:aluring her own speand-answt:r period, tndividuals
cial bra nd of in~ightful humor and
shared their pt:rsnnal experiences.
business
wisdom.
Gillebaard
Ms. Dukt: replied with kindness and
bt:l it:ves strongly in the power of
understanding, thank ing tho e \\ ho
laughter to enhance our dail y livt:s.
cred ited ht:r wit h being a role model
Keynote speaker Maureen
in the fight against mental tllness.
Reagan, shart:d remembrances of ht:r
Sponsor~ of the event, which
was rresenlt:d by the Inland Emptre
Bus tness Journal, were: Keynote
Sponsor - the Toyota Dealers of
Southern
Ca li fornia ;
Official
Sponsor - Loma Linda University
Mt:d ica l Center; Corporate Stxmsors
- AppleOnt: Employment Serv ices,
Inter Val ley lleallh Plan, Tht: Los
Angele\· Ttme.1; Program Pntrons Seton
Ident ificatiOn
Products,
Southern Californ ia Gas Company,
Walters A uto Sales, and Media
Sponsors - "For You Magazine,"
Kola Radio, and the " Inland Empire
TV News."

(

Bobbt Cumming~. representing the
Toyota
Dealers
of Sow/tern
Califomia, is Ito/ding the Eagles Club
Award, presenred to rite event's sponsors, wlule thanking Party Duke for
Iter menmngful partictpation.

childhood with her fa mous father,
former Presiden t Ronald Reagan,
and the effects his Alzheimer's disease has had on her fa mily. She also
discussed her involvt:ment with
organ izations working to combat this
devastating condition, and provided
informat ion on recognizing tht: early

Exhibitors enjoyed a lot of nttemion,
as attendees thronged through the
exlubit !tall all day - b:qing, /t>am ing, askmg querrions, and just having a good lime!
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Carolyn Tillman Named New Faces in business
Medi-Cal Project Manager
Scott C. K vandal
for County Schools

continued rom page 53

continued from page 36

Berryman & Henigar Names New President

Carolyn Tillman has been
named manager of the Local
Education Agency
Medi-Cal
Technical A!-.sistance Project for
the San Bernardino County
Superintendent of chools.

will be of value to the families and
school districts who receive M ediCal services," said H erbert
Fischer, county superintendent o f
school .

Her
responsibilities
will
include: coordinating statewide
program ; collaborating with state
agencies; establishing procedures,
and analyzing and interpreting
laws and regulations. Prior to her
Tillman
recent
appointment,
erved a a special assistant to the
superintendent at the county
chool office.
"Carolyn brings a wealth of
professional and community experience to her new position, which

Desalination ...
continued from page 45
go where it's easy. It i more logical
to move a business to an area that
meets your infrastructure and manufacturing needs, than bear the
financial burden and time for construction to create tho e facilities
yourself. The solution in attracting
high-tech businesses, then, rests
with the citie . One of Temecula's
largest, high-tech employers is
International Rectifier.
"They would love to see a brine
line made more accessible," continues Nelson. "Right now, it costs
about $1 mi11.ion each year to
remove brine wastes. Construction
of a brine line would not only
reduce their costs and streamline
their operations, but other companies as well - Guidant, HudsonRCI and Chemicon to name just a
few of those companies."
All this, of course, doesn't
come without a price. EMWD will
spend $20 million building its first
desalination plant at Menifee.
There's another $8 million earmarked for a connector pipelin'e
between the plant and a regional
brine disposal line near · Lake
Elsinore. The total cost of that
regional line is yet another $30 mil-

Tillman received her bachel or 's degree from Lorna Linda
Univer ity. She resides with her
husband and three children in San
Bernardino. Tillman has been
involved in numerous community
organizations,
including:
the
American Cancer Society, the San
B ernardin o
Chamber
of
Commerce, the Inland Empire
Africa n American Chamber of
Commerce, the National Council
of Negro Women, and the
NAACP.

lion. That 's a total of $58 million
for a project that only goes as far
outh as Lake Elsinore and still
lacks the two future plants and
pipelines needed to get to the larger
Corona treatment facility.
While most of this will be paid
for by water credits, federal and
local loans and bonds, it's ultimately the rate payer who foots the bill.
They 're the ones who pay the interest on the bonds and loans. Also the
companies which link into the system, once it's built, will also help
pay the tab .
While the point of determining
what those companies will pay is a
long way off, you know hook-up
rates won ' t be cheap. However,
almost anything is probably better
than the high disposal fees now
like
paid
by
companies
International Rectifier. And bringing in high-tech companies to the
cities that benefit from the new
brine lines, will provide a larger tax
base to help the cities manage costs.
In the long run, it's a matter of
economies of scale. Are people
willing to pay for con !ruction now,
in return for the chance at better
paying jobs and an improved standard of living tomorrow? EMWO,
local civic leaders, and to a large
extent the business community, are
all betting that people are willing to
accept the trade-off.
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Scott C. Kvandal, PE, has been appointed
president and board member of Berryman &
Henigar Enterprises and Berryman & Henigar
Inc. Ray Berryman, PE, CEO, made the
announcement. Kvandal also will serve as CEO
of GovPartner.com, an affiliate e-government
service f irm.
''Scott has proven his leadership skills and
man:.~gement talents in expanding the firm's Southwest regional operations
by 27 percent in two year ," Berryman said. " He has developed a vision
for the firm that will place Berryman & llenigar as the nation's industry
leader in municipal consulting services."
Prior to joining B erryman & Henigar, K vandal served as the president
of B arrett Consulting Group, a California-based civil and env ironmental
engineering company, which merged with Earth Tech in 1996. Kvandal
spent 20 years with Barrett and erved in a variety of management positi ons.
Kvandal is a registered civil engineer in California, Hawaii, Oregon,
Washington, Guam and the Commonwealth of the Northern M arina Islanci'i.
He holds a master 's degree in environmental engineering from Stanford
University and a bachelor of science degree in civil engineering from San
Diego State Univer ity. He is a member of the American Water Works
Association, Water Envi ronment Federation, American Public Works
Association, and the American Society of Civil Engineers.

Don Church and Glen Cottle
Two New Assistant Vice Presidents Named at PFF
Larry M . Rinehart, president/CEO of PFF B ank & Trust (PFF), has
announced the appointment of Don Church and Glen Cottle to a sistant
vice presidents.
Church is the branch manager of PFF's
branch in Ontario. He joined PFF with more than
20 years of banking experience, having served
most of those years as a branch manager for a
number of community banks.
Active in community organizations,
Church has volunteered his time as board member of Christma~ in April and the Neighborhood
Partnership of M ontclair, two organizations that
Don Church
a sist local homeowners in house renovation. Currently, Church is a board member of the
Ontario Chamber of Commerce and the
Downtown Ontario Business and Professional
Association. He is also chairman of " Ontario
Cares Committee" (Ontario Chamber of
Commerce). A former "Big Brother," he was
nominated as Volunteer of the Year (1994) in the
City of Montclair.
Glen Collie
Cottle was recently appointed manager of
PFF's branch in Corona Hills, the bank 's newest
branch location. He joined PFF in 1998 as financial service officer at PFF's
Chino Branch. A 13-year veteran of the industry, Cottle enjoys a broad
background in business banking, having served Bank of America and
Foothill Independent as a business-calling officer.
Supporting youth through sports activities for nearly a decade, he has
coached at various local high schools, including the Webb School as head
baseball coach; La Verne Lutheran High, as head basketball coach; and as·
assistant coach at Chino and Claremont High Schoob.

continued on page 59

Krug
Jackson Truck Tire Svc. ,
14150 Weep ing Willow
Ln., Fontana, CA 923370719, Leon Jackson
Jasne Creations, 839 E.
Harvard Pl., Ontario, CA
91764-2406, Nona
Williamson
Java Express, 2123
Monument Ln., Twentynine
Palms, CA 92278- 1056,
Sally Luzbetak
Java Perks, 1411 San
Bernardino Rd ., #40K,
Upland, CA91786-7241 ,
Robert Tapia
Jedeye Videographical
Svc., 16950 Jasmine St. ,
Apt. 46, Victorville, CA
92392-5705, Edgar
Beltran
Jet Electric, 10171 Indian
Summer Dr., Apt. F,
Rancho Cucamonga, CA
91730-6905, John
Thompson
Jj Import Export
Enterprise, 25185 Elmo
Dr., San Bernardino, CA
92404-6312, Vorakarn
Mutsalklisana
Jordan Ctr Mini Storage,
P.O. Box 1860, Helendale,
CA 92342-1 860, Darrell
Davis
Jordan Glass Design,
1502 Palomino Ave.,
Upland, CA 91786-2106,
Redwood Jordan
Joshua Liquor, 17223
Main St., Hesperia, CA
92345-6117, Nick Atalla
Jrs Seed & Feed, 11870
Running Deer Rd ., Apple
Valley, CA 92308-7675,
Judy Ramsey
Juice Paradise, 13375
Cardinal Ridge Rd ., Apt. A,
Chino Hills, CA 917091235, Kay Lee
Julia Ashley Floral
Designs, 6658 Orly Ct.,
Fontana, CA 92336-411 9,
Irma Leon
Just Fix It, 9015 Foothill
Blvd. Apt. A25, Rancho
Cucamonga, CA 917303453, Mike Rizzo
K C & H Equipment,
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7809 Bobcat Ln. ,
Ruben Becerra
Highland, CA 92346-5701 ,
Las Tres Hermanas
Michael Mueller
Panaderia, 9787 Hemlock
K 0 G Alarm Co., 1254 N.
Ave., Fontana, CA 92335Lassen St. , San
6210, Enrique Ortiz
Bernardino, CA 92411Last Drop Liquor, 924 W.
1500, John Ayres
Highland Ave., San
Karts And Chaos, 10233
Bernardino, CA 92405Saddlehill Ter, Alta Lorna,
3206, Mahmoud Ayoub
CA 91737-3050, Michael
Laterreur Trucking,
Colegrove
16222 Randall Ave.,
Katura, 1593 Walter Ct. ,
Fontana, CA 92335-5543,
Colton, CA 92324-4840,
Omar Laterreur
Stephenie Shea
Leos 98 Cent Store And
Kecks Copiers, 204
Meat Market, 16150
Gilroy Dr., #3801 , Big Bear
Mmnetonka St., V1ctorv111e,
City, CA 92314-9236,
CA 92392-9145, Ramon
Timothy Keck
Valencia
Keepsakes Antiques &
Lewis Cleaners, 10009
Crafts, 13646 Rose Pl.,
Del Mar Ave., Montclair,
Victorville, CA 92392CA 91763-3410, Young
Kim
5644, Lis Werp ,
Kims Mens &
Liberty Christian Center,
2218 Fuchsia Ave. ,
Sportswear, 380 N.
Upland, CA 91784-7370,
Linden Ave. , Apt. 507,
Rialto, CA 92376-8440,
Edward Garrett
Jang Kim
Librera Christiana El
King of The Cage, 5395
Faro, 2053 S. Oakland
Bullpen Dr. , Fontana, CA
Ave., #39, Ontario, CA
91762-6455, Daisy Medal
92336-0140, Terry
Trebilcock
Libreria Cristiana El
Faro, 7761 Oleander Ave.,
Kiwi Ink, 11407 Locust
Fontana, CA 92336-2574,
Ave., Hesperia, CA 92345Maricela Hered1a
1932, Michael Vujcich
Lightning Executive
Knowledge Source,
Recruiters, 2125 E. La
12374 Squaw Valley Ln. ,
Deney Way, Ontano, CA
Victorville, CA 9239291764-2332, Margo Weiss
8841 , Scott Barnes
Linda's N Stitches, P.O.
Kustoms By T S R, 8069
Box 720640, Pinon Hills,
Minstead Ave., Hesperia,
CA 92372-0640, Linda
CA 92345-7021 , Christine
Harrison
Johnson
Lindas Notary Svc., 1528
Kut Right and
Marion Ave., San
Associates , 4432 Carmen
Bernardino, CA 92407St. , Chino, CA 917101224, Linda Denton
3970, Elijah Williams
Lopez Taracena &
L D 3000, 14426 Hercules
Associates, 6385
St. , Hesperia, CA 92345Wood row Ct., Chino Hills,
4640, Erik Schov
CA 91709-4518, Aida
L I F E Link, 810 Cholla
Lopez
Dr., #967, Barstow, CA
Loren Ge Lingerie, 9697
92311-541 0, Dulcie
Dempsey Ave., Fontana,
Milligan
CA 92335-2519, Denise
L Marroquin Trucking,
Brady
8932 Live Oak Ave. ,
Lovers Dream, 10191
Fontana, CA 92335-4213,
Coalinga Ave. , Montclair,
Sheny Marroquin
CA 91763-3805, Guillermo
Las Palmas Realty Svc.,
Mendez
8030 San Remo Ct. ,
Loving Home Health
Fontana, CA 92336-3858,

Care, 287 W. Tennyson
St. , Upland, CA 917841333, Jane Rollins
Lyndi Taylor Enterprises,
15572 1Oth St. , #37,
V1ctorv1lle, CA 923923308, Lynd i Taylor
Lyons Consultant and
Investment Co., 1565 W.
4th St., San Bernardino,
Sunny Liang
M & M Ice Cream, 1867
Northwestern Cir., Colton,
CA 92324-6221 , Magida
Nairne
M & Y Errand Svc., 440
E. "0" St. , Colton, CA
92324-3469, Yvonne
Young
M C Enterprises, 1407
Calaveras Ct., Ontario, CA
91764-2123, Manuel
Carillo
M 0 R Escrow, 4016
Grand Ave., Ste. B, Chino,
CA 91710-5491 , Richard
King
M D S Construction, 756
Greenwood Ave. , San
Bernardino, CA 924071008, Mark Slobom
M G Webco , P.O Box
4728, Ontario, CA 917610835, Mike Yanez
M K Computers, 7100
Webb Ct., Fontana, CA
92336-2923, Marvin Griffin
M Style Design, 8701
Arrow Rte., Apt. 111 H,
Rancho Cucamonga, CA
91730-4372, Monica
Schlotterbeck
M V Transportation, 3741
Calaveras Ct. , Chino, CA
91710-2004, Miguel
Villareal
Maese Alarms , 11337
Villanueva St. , Fontana,
CA 92337-1073, Aaron
Maese
Magee 's Swimwear,
15705 Velour Dr., Chino
Hills, CA 91709-2837,
Margaret Hoyos
Malone Family Child
Care, 117 E. Valencia St. ,
Rialto, CA 92376-4331 ,
Elaine Malone
Mariachi Sol Azteca, 573
W. Cornell Dr., Rialto, CA

92376-4820, Victoriano
Gonzalez
Mark Henson Trucking,
237 Merryfields Ave. ,
Colton, CA 92324-3691 ,
Chen Castano
Marketplace, 263 E. 9th
St. , San Bernardino, CA
9241 0-4408, Edward Kim
Marriott Computer
Consultants, 15115
Tuscola Rd., Apple Valley,
CA 92307-4862, Carl
Marriott
Martin Del Campo
Trucking Company, 7465
Andress Ct. , Fontana, CA
92336-2255, Marco Del
Campo
Matano Business Svc.,
241 E. Base Lme Rd.,
Rialto, CA 92376-3512,
Al1ce Matano
McRavens, P.O. Box
3635, Big Bear Lake, CA
92315-3635, Enn
Schweke
Me Entertainment, 2680
Highland Ave. Apt. 1623,
Highland, CA 92346-2170,
Monica Brogdon
Medical Electronic
Billing Svc. , 1228
Fireside Sq, Upland, CA
91786-2914, Claudia
Thorp
Medical Media Svc., 2222
Olivine Dr., Chino Hills, CA
91709-2112, Robert
Navarro
Mendez Lawn Svc., 1230
W. Montrose St. ,
Bloomington, CA 923161444, Miguel Rodriguez
Meridian & Associates,
3372 N. Orangewood
Ave. , Rialto, CA 923773600, Rudy Alanis
Miller Electrical
Consulting, 15175 El
Centro St. , Hesperia, CA
92345-4301 , Jamie Miller
Mindrum Materials, 5529
Beryl St., Alta Lorna, CA
91737-2110, Diane
Mind rum
Mobuck's Clothing Co.,
1258 Blackstone Ave. , San
Bernardino, CA 924111714, Bobby Henderson

C omp lain ts ... P raise! Suggestions? E-M ail u s @

ie bj@ busj ourilal.com
Thank you!
Inland Empire Business Journal
T he source for the business world of the Inland Empire
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Inland Empire Restaurant Review
A Leisurely Lunch at Ontario's New Sheraton
by Joe Lyons
Most reviews run too fast. Get
in and sit down. Taste the food.
Make some notes. Leave.
So it was a pleasure to just sit
and relax while I tried out the new
lunch menu at the Orchid Grill in the
new Sheraton in Ontario.
Actually, the building has been
around for a while. It started out as
the (Compri) with those pretentious
little parenthe e. around the name.

Then it was the Doubletree, except
the Red Lion also became the
Doubletree and things got confusing. Now it is a Sheraton and, like
Superman, it proudly wear a big red

"S."
Back in the old days, it had a big
lobby/happy hour room with nice
furniture and not a lot of foot traffic.
A small kitchen supplied orne
munchies and the bar did all of the
work. Today, that !>mall kitchen has
been converted to produce a basic

but adequate breakfast, lunch and
dinner.
To keep thing simple, the
Sheraton has only one menu and one
price list. This is a good idea that
other facilities should consider.
Appetizers are called Starters,
which is what they are. I went with
the Lemon Crab Cakes ($6.95) but
they were drier than the first time I
tried them. The Shrimp Corn
Chowder ($5.50) is better, although
it is not the best in town. The Nippy
Avocado ($6.95) perpetuates its
Fmit-or-Vegetable debate, since it
comes with a collection of fmi t and
mint sauces.
The salad and sandwich menu
includes a very good Gourmet
Burger ($6.95) and something called
the Health ut ($6.95) which is
actually a veggie andwich with
whole wheat bread and light cream
cheese, lettuce, tomatoes, cucumber,
avocado, and alfalfa sprouts.
Entrees
include
Chicken
Jerusalem ($9.95) topped with

sauteed artichokes and the Pasta
Camarones ($12.95) which has
angel hair pasta and jumbo shrimp.
Forget the old joke about the contradiction in terms. These shrimps are a
complete meal. Desserts include a
dangerous chocolate cake and a
mandatory tiramisu.
Changes in the hotel have
included newl y remodeled meeting
rooms and a wall that separates the
lobby and waiting room from the
new Orchid Grill dining room. They
have also added, as I mentioned
before, a breakfast menu.
The best thing about lunch at the
new Ontario Sheraton was the fact
that I was in no hurry at all , so I
managed to stretch a simple lunch
meeting into a four-hour <.anversation about the problems of the world.
A few more sessions like this and all
of our problems will be solved.

The New Sheraton Omario Airport
Hotel is at 429 N. Vineyard Ave. in
Ontario, CA. Call (909) 937-8000.

MANNERINO
LAW

OFFICES

Affordable Burgundy
e make a habit of
tracking wines that
have interested us.
They may be new releases, or
emerging wines from a region of
interest. The four we have tracked
for the last several years are King
Estate from Oregon, E&J Gallo of
Sonoma, St. Francis Winery of
Sonoma, and Michel Picard from
Burgundy. Suffice it to say that
our bets on all the wines were
good ones. King Estate, which we
have followed for four consecutive years, is the emerging leader
of quality and quantity in Oregon.
St. Francis was declared our
"Winery of the Year" in the
Spring '99 issue of Quartely
Review of Wines. E&J Gallo has
impressed nearly every wine
writer in the country, and Gina
Gallo was profiled in this issue.
Thus, we are brought to Michel
Picard, which we started tracking
15 months ago, when the wines
~ere coming into the U.S. market
in a serious way via Brown
Forman. As with last year's
releases, Picard did not disappoint, and the six new wine vintages ranging from 1992 to 1996
are impressive.
If you love Burgundy, you
will understand the importance
of having a good, very quaffable,

W

and affordable meritorious, are
sinfully high. We love Burgundy,
we love the Pinot Nair grape
wherever it grows well (after
Burgundy,
California
has
emerged a better producer than
most of the wines in Oregon,
where our hopes still spring eternal). But Burgundy is Burgundy:
nowhere else does the Pinot Nair
grape do quite as well. It's a wine
we don't merely want to have,
it's one we must have. But what
i& one to do? It 's almost senseless
to pay big bucks for a bottle of
Burgundy, even if finances are
not an issue. What we hope for,
and why we look to Picard for
this hope, is that good, quality
driven wines will once again
come from big producers negociants - the way it used to
be before the lamentable scandals in Burgundy a few decades
ago. Somehow big negociants
lost their appeal, but it was such
producers that got us introduced
to Burgundian beauties in the
first place. We expect change, of
course, but there are some traditions that deserve to survive.
Volume negociants are one of
them .
Picard is one of the few good
volume producers bringing in
solidly made . and affordable

" Wine is light bel~ together by water"

-Galileo

uThe Winegrowers of the
Cucamonga Valley"

"Laws were made to he broken"
Christopher North, May, 1830
"Had laws not been, we never had been hlam 'd; for
not to know we sinn 'd is tnnocence"
Sir William Davenant
1606-1668
93 3 3 BASELINE ROAD, SUITE 110 RANCHO CUCAMONGA CA 91730
(909) 980 1100 • FAX (909) 941 - 8610

Galleano Winery
Wine Tasting Daily
Tours Every Sat. & Sun.
Private Labeling·
Custom Baskets & Mail Orders Available
4231 Wineville Rd., Mira Loma, CA 91752
(909) 685-5376

Burgundy. Picard has been in
business for more than 50 years.
Michel Picard, who took over
from his father, runs the wine
firm, along with his wife and
their son. He prefers winemaker
to negociant. Picard, however, is
better known as a negotiant viticulteur - that is a wine merchant
who breeds and cultivates his
own vineyards and who cultivates a good relationship, as
well, with the better growers in

the region. This is Picard's success. They own some high quality vineyards, amassing over 227
acres, which is almost utopic
when you consider how small
Burgundy is.
Picard blends wines well.
And for the money - the $20 to
$33 range and for the vintages 1992 to 1996 - you can't go
wrong. Above all, the wines have
consistency, which is what volume producers strive for.

Wine Selection
! & Best Rab!~~ony
Grand Cru
$8.00
1997 Pinot Noir
California, Premium
Selection
1997 Sauvignon Blanc $8.00
California, Premium
Selection
1997 Syrah
$8.00
California, Premium
Selection
Briar Ridge
1997 Syrah
$35.00 .
Australia, The Reserve Red
Silver Medal
1997 Cabernet/Merlot $25.00
Neil McGuigan, Australia
1998 Table White
$18.00
Australia, Verdehlo
1997 Shiraz
$25.00
Karl Stockhausen Hermitage,
Australia
1998 Gewurztraminer $18.00
Australia, Late Harvest
1998 Semillon
$18.00
Australia, Early Harvest
1996 Semillon
$18.00
Australia, Early Harvest
Beringer
1997 Sauvignon Blanc $11.00
Napa Valley, California
1994 Cabemet Sauvignon $75.00

Napa Valley, California,
Private Reserve

Benziger
$18.00
1997 Pinot Blanc
Santa Maria Valley,
California
1996 Cabemet Sauvignoo $30.00 .
Rancho Salina Vineyards.
Sonoma Valley, California
1996 Zinfandel
$18.00
Sonoma County, California
Chateau Souverain
1998 Sauvignon Blanc $9.00
Alexander Valley, California
1996 Merlo!
$17.00
Alexander Valley, California
1996 Zinfandel
$12.00
Dry Creek Valley, Sonoma
County, California
Fetzer
1997 Merlot
$9.00
Eagle Peak, California
1997 Riesling
$7.00
Deerfield Ranch, California
1996 Meritage
$35.00
"North Coast, California
1997 Sauvignon Blanc $15.00
Peterson Vineyard, Sonoma
Valley, California
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At deadline ...
continued from page 3
resident, Lee Brown Rafe, who as a
consultant, teaches issues of diversity
and tolerance to workplace and business environments. The title of the program was drawn from her experiences
as a child growing up in a small town
in Arizona. It will air each Wednesday
at 6 p.m. on Comcast Community
Television - Channel 3 in Ontario,
Upland and Montclair.
Waste Board Approves Used Tire
Grants
Local government waste tire
cleanup grants totaling $112,814,
approved by the California Integrated
Waste Management Board, which
directed tire funds to Riverside County
$83,000; Monterey County $22,450, and Sierra County $15,364, out of a total of $612,459 in
cleanup and enforcement grants
throughout California. Part of tke allo-

JUNE 2000

cations will be used by city and county
enforcement agencies to ensure that
facilities storing more than 500 waste
tires, comply with laws protecting the
public and the environment. The rest
will be used to boost local efforts to
eliminate illegal or abandoned tire
stockpiles.
Riverside Public Utilities Honored
with Best Management Award
Riverside Public Utilities (RPU)
recently won the Best Management
Practices Award, as part of the
California
Municipal
Utilities
2000
Community
Association 's
Service/Resource Efficiency Awards
program. The winning entry, "Risk
Management Methodologies," was
selected in the small utility category,
and recognized RPU 's integrated software solution for power resources trading and risk management. RPU, with
Jess than 80,000 customers, is one of
the very first public utilities of its size,
to implement a risk management program.

GTE Awards $15,000 Grant to The Webb Schools
Susan A. Nelson, head of The
Webb Schools in Claremont, has
announced that two of Webb's educators, math teacher, Jim Dahler
and science teacher, John Ball,
have received a $15,000 grant from
GTE
Corporation's
Growth
Initiatives For Teachers (GIFf)
program.
Dahler and Ball's proposal for
a science-math-technology school
improvement project, is one of
only 70 winning proposals submitted by teacher-teams in public and
private schools in the nation to be
granted by GTE this year.
"The honor of this recognition

is enormous in and of itself," said
Nelson, " and the cash award of
$15,000 will support the schools'
enrichment project, as well as the
related professional development
activities of the two recognized
teachers."
Dahler and Ball's winning
project, titled " Gaining MOMENTUM: Models of Motion Engaged
through New Technologies with
Unified Mastery," was designed to
further advance the integration of
science and math curricula and
instruction, with the added enrichment of the innovative use of technology.

A~Da~~Camp·

significantly impacts the medical
center and who exhibit the dedicatio n of the medical staff. This year,
Dr. Owen and Shirley O'Connor
will receive this award.
At $150 a ticket, the event provides financial support for clinical
areas of St. Bernardine. This year's
proceeds will go towards the development of an endowment for the
medical center's new $6.1 million
critical care unit. According to
Gagner, an estimated $2-3 million
will be donated within the next two
to three years for the 20-bed unit
that will meet state standards.

The gift of giving ...
continued from page 37
Lemann will receive The Saint
Bernardine
Caring
Hands
Philanthropy Award, named after
the patron saint of the medical center who was canonized in 1450.
The Dr. Philip M . Savage ·Sr.
Healing
Hands
Philanthropy
Awards was named after a pr?minent surgeon who supported and
worked on the original building
campaign. This award goes to medical practitioners whose presence

Keystone Automotive Industries Selects PR Firm
Keystone
Automotive
Industries has selected Wilkin
Design Group Inc. of Claremont,
Calif. as their advertising and public relations firm. Keystone supplies replacement collision repair
products for import and domestic
vehicles. The company has 118 distribution centers throughout the
United States and operates 30 plastic bumper recycling centers and
nine
wheel
re-manufacturing
plants.
"We are excited for this opportunity to work with Keystone. We
are working to create a broader
vision for the company through

identification of their products and
services," said Andrew Wilkin,
owner of Wilkin Design Group.
Wilkin Design Group Inc. is a
full-service graphic design and
advertising agency developed
around a philosophy based on creativity and marketing principles.
The agency specializes in corporate
communication projects such as
advertisements, company brochurps
and other promotional literature.
For more information regarding
Wilkin Design Group Inc., visit
them on the Web at www.wilkindesign.com. or call them at (909) 6252225.

Seniors! Do you have questions about Medicare?
Call HICAP, the Health
Insurance
Counseling
and
Advocacy Program, for help.
Trained HICAP counselors will
answer
your
questions
on
Medicare, HMOs, Supplemental
Insurance, or the new prescription
drug bill in California.
Counseling sites are located

throughout
Riverside/San
Bernardino Counties. All counseling services are free. Funded by a
grant from the state of California,
HICAP is a member of the Inland
Agency family of programs. f:all
today for the site nearest you (800) 434-0222 or (909) 6976560.

~G-+

The leader in On-Site Service, Repair & Supplies For
All Color & Laser Printers, Personal Copiers, and FAX
-Cf On-Site Service & Repair
-Cf Preventive Maintenance
-Ct Annual Service Agreements
LA. &IIIIt11ul &tpir~
U25 Wright Ave., Suite C-8
La Verne, CA 91750
(909) 392-4707
FAX (909) 391-4712
800-794-7438

FJ.;3

HEWLETT

.::~ PACKARD

-Cl Free Delivery on all Products
-Cl Buy & Sell New & Used Printers
-Cl Toner Supplies
Ort111g~

CoultlJ
PMB A292
417 Associated Road
Brea, CA 92821
(909) 596·3638
FAX (909) 596-3979
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Making the Cisco Connection
"Making the Cisco Connection:
The Story Behind the Real
Superpower," by David Bunnell
and Richard Brandt, with Adam
Brate; John Wiley & Sons Inc.,
New Yor~ New York; 2000; 205
pages; $24.95.
If ever we needed a reminder
about the ultra-fast pace of business
life, this book unintentionally brings
it home.
Even though the book clearly
had its final edit earlier this year,
much has happened during the
intervening weeks. First, even
Internet powerhouses like Cisco
Systems and Microsoft lost much of
their valuation in a continuing stock
market shakeout. Second, there are
references to companies whose
names have changed at least twice
since 1997. Among these is
MCI/WorldCom, a reference to the
merger of communications companies M CI and WorldCom. Why
should we be surprised that the
firm's name is now simply
WorldCom?
Cisco Systems is another matter. There would probably be· no
Internet as we know it without
Cisco. The company's founders Leonard Bosack and Sandy Lerner,
were at Stanford University during
the mid 1980s, a perfect time for
young computer engineers. They
correctly saw that the growth of the
Internet was being held back by the
inability of different networks to
communicate with one another.
They developed an electronic router
which corrected this problem.
At its highest up-tick on the
stock market, Cisco Systems had a
value of more than $300 billion. In
the computer industry, only Intel
and Microsoft had ever previously
reached that impressive milestone.
Author Bunnel points out that
dominating the marketplace for
routers was a result of far more than
vision and luck. Cisco has competitors, but the competitors lacked an
unorthodox approach to achieving
fast growth. Using 20/20 hindsight,
it's clear to us that Cisco's vision
and execution was right on target.
At the tiRle, however, the approach

was controversial, if not somewhat
bizarre.
Using a concept called " innovation by acquisition," Cisco bought
out even tiny competitors' companies who were making innovations
in the router field. Traditionalists
considered this an expensive way to
do R & D. Cisco made it even more
expensive by offering the smaller
companies huge amounts of cash
and stock. They justified it by getting proven technologies, while
eliminating possible competitors in
the most painless way possible. The
companies being acquired never
considered their takeovers as hostile, when their shareholders (usually owners and employees) received
20 times or more the value of their
company.
The second aspect of Cisco
System's approach was a funda-

mental belief that the Internet was
where the action would be during
the 21st century. That seems to be
an obvious conclusion to us. Keep
in mind, however, that even someone as astute as Microsoft's Bill
Gates, didn't see it coming. Just as
Gates was able to foresee that software applications would come to
dominate hardware, Cisco's third
and current CEO, John Chambers,
foresaw that a combination of router
hardware and software would dominate the Internet ... and the Internet
(and large corporate intranets)
would rule computer network communications.
The book offers very interesting
insights into how and why decisions
were made or, in some cases, not
made. Although wide areas of the
book seem to be a Cisco Systems
love-in, it does note a few of the

competitive clouds on the horizon.
One of these is arch rival Lucent
Technologies, a younger though
much larger company than Cisco,
with a corporate culture rooted in
AT&T. In 1999, Lucent has taken a
page out of Cisco's book and is
acquiring some dynamic smaller
companies. The result has been to
enhance their marketing leverage
for key communications devices
called switchers.
Reading " Making the Cisco
Connection" gives you the vicarious
feeling that you're an insider at the
wedding of old and new technologies. Keep in mjnd, however, that
the author appears to have an agenda that makes it unclear whether
you are viewing Cisco Systems
from the bride's side or the groom's.

-Henry Holtzman

Best-selling Business Books
Here are the current top 10 best-selling books for business. The list is compiled based on information received from retail
bookstores throughout the U.S.A.
1. "The Millionaire Mind," by Thomas J. Stanley (Andrews & McMeel $26.95) (5)* Millionaires give interviews about
what makes them tick.

.

.

2. "OnJjne Investing: How to Find the Right Stocks at the Right Time," by Jon D. Markman (Microsoft Press $24.99) (1)
Tips about how to invest while you're on the Internet.

.

3. "The New New Thing," by Michael Lewis (Norton $25.95) (2) Stalking Jim Clark as he prowls Silicon Valley.
4. "customers.com: How to Create A Profitable Business Strategy for the Internet and Beyond," by Patrician B. Seybold
with Ronni T. Marshak (rime Business-~andom House $27.50) (3) How to get new customers via the Internet.
5. "The Millionaire Next Door," by Thomas J. Stanley and William D. Danko (Longstreet Press $22.00) (4) Millionaires
are made of discipline, work, and frugality.
6. "Blown to Bits," by Philip Evans and Thomas J. Winston (Harvard Business School $27.50) (6) How information tech·
nology transforms business strategy.
7. "Six Sigma," by Mikel J. Harry and Richard Schroeder (Doubleday $27.50) (9) How a new approach to quality control
yields more profits.
8. "TheE-Commerce Book: Building theE-Empire," by Steffano Korper and Juanita Ellis (Academic Press, Inc. $39.95)
(8) How giants are built in electronic commerce.
9. "The Tipping Point: How Little Things .can Make a Big. Differ~nce," by Malcolm Gladwe~l (Little Brown & Co.
$24.05)** The dynamics behind sudden soctal changes affectmg busmess.
10. "The Innovator's Dilemma," by Clayton M. Christensen (Harvard Business School Press $27.50) (1) How old line
firms are brought low by high technology.
*(5}- Indicates a book's previous position on th~ list.
•• _Indicates a book's first appearance on the hst.

PAGE 52 • INLAND EMPIRE BUSINESS JOURNAL

California Discount
91671imberline Ln.,
Constantly Trucking,
Camera, 12644 Parke Cir.,
Rancho Cucamonga, CA
P.O. Box 4170, Crestline,
Rancho Cucamonga, CA
91730-6511, Zuhir
CA 92325-4170, Wayne
91739-2371, Richard
Abdelrahim
Radall
Oesterling
Church Of God In Christ,
Control Svc. Co., 2026
California Elite
32771 Hilltop Highway 18,
Flower Ct., Upland, CA
Insurance Svc., 11190
Running Springs, CA
91784-1490, Lanny Terry
Alencon Dr., Rancho
92382, Stephen Hein
Cooksey Family Child
Cucamonga, CA 91730Cinemagix, 13561
Care, 2853 E. Chaparral
6753, Carlos Alvarez
Amanda St., Fontana, CA
St., Ontario, CA 91761California Paint Pros,
·92336-3915, Thomas Kam
5069, Simone Cooksey
1658 S. Boulder Ave.,
Cir. Realtors, 7094
Cool Dog Sports, 5720
Ontario, CA 91762-5903,
Meyers Ct. , San
Monticello St., Chino, CA
Juan Sanchez
Bernardino, CA 9240791710-2634, James
Campus Copy & Print,
1705, John Zinicola
Mulholland
11750 Mount Vernon Ave.,
Cltiwide Moni Center,
Coulter Management
Apt. 192, Grand Terrace,
2450 Maroon Bell Rd.,
Svc., 6000 Amethyst St. ,
CA 92313-8253, lntan
Chino Hills, CA 91709Alta Lorna, CA 91737Diau
2212, Darcy Coulter
3520, Dianna Brickner
Canes by Design, 415 E.
Claims Processing,
Cozy Big Bear Cabin,
"H" St., Ontario, CA
20777 Sholic Rd ., Apple
7459 Marigold Ave.,
91764-3233, Cynthia
Valley, CA 92308-6332,
Highland, CA 92346-5356,
Robertson
George Heitmeyer
Patricia Hughes
Canyon Springs Fine Art,
Classic Image Auto, 406
Cramp Properties, 1370
E. Sunkist St. , Ontario, CA
N. "D" St., Apt. 109, San
7740 Alston Ave.,
91761-2564, Michael
Bernardino, CA 92405Hesperia, CA 92345-6839,
4779, Jack Cramp
Fierro
Phyllis Bittner
Crazy Times
Capitol Credit &
Classic Signing & Notary
Productions, 7903 Elm
Investments, 13945
Svc., 23724 Horizon St.,
Ave., Apt. 335, Rancho
Apple Valley, CA 92308Green Vista Dr., Fontana,
Cucamonga, CA 91730CA 92337-8381, Matilda
9089, Jennifer Poire
6856, Benjamin Thomas
Clear VIews Window
Ontiveros
Creativeorg Com, 11927
Carbdawg, 1141 Pueblo
Cleaning, 12264 2nd St.,
Stegmeir Dr., Rancho
Dr., Barstow, CA 92311Apt. E, Yucaipa, CA
Cucamonga, CA 917392420, San Bernardino,
92399-4200, Aaron
2501 , Stephanie Harkey
Pederson
William Carbajal
Creekside Fine Food &
Clement Middle School
Caribbean, 12561 Kristina
Lounge, 3095 Central
Drama Booster, 1255 E.
Ct., Victorville , CA 92392Ave., Highland, CA 92346Citrus Ave. , Apt. 144,
9041, Mike Slocomb
1802, Frederick Garcia
Redlands, CA 92374Carniceria Los
Crestline Financial Svc.,
5375, Kay Roberts
Caporales, 2810 Doral
P.O. Box 758, Crestline,
Cllnica Medica La Ross,
Ct. , Ontario, CA 91761CA 92325-0758, John
22846 Vista Grande Way,
6434, Alfredo Jara
Cadra
Grand Terrace, CA 92313Carpet Galleria, 12623
Criminal Defens~ Group,
4932, Arthur Jimenez
Kiowa Rd. , #3, Apple
1753 Rosewood Way,
Coffee Rocket, P.O. Box
Valley, CA 92308-4206,
Upland, CA 91784-1766,
8464, Green Valley Lake,
Patricia Martinez
Robinder Samudrala
•
CA 92341-8464, Paul
Castle Inn Inc., 1288
Crystal Theraptes, 17 40
Dexter
Golden Slipper Ln., CA
Eastview Ave., Upland, CA
Coione Com, 205
92285-2600, A. Landers
91784-8022, Margaret
Winslow Ave., Rialto, CA
Cell Comm, P.O. Box
Ekaeta
92377-4238, Diane Cox
1296, Helendale, CA
Crystal Transport, 7515
Combs Signs And
92342-1296, John Sally
Valle Vista Dr., Rancho
Designs, 7420 Ivy Ln.,
Central Japanese Cars,
Cucamonga, CA 91730Rancho Cucamonga, CA
923 N. Central Ave., Ste.
1038, Darlene Martinez
91730-1719, Rose Combs
J, Upland, CA 91786Curtis Svc., 1480 W.
Comet Trailer Park,
3520, Richard Sitompul
Edgehill Rd., Apt. 9, San
12018 Central Ave., Chino,
Chateau Realty, 13225
Bernardino, CA 92405CA
91710-1907,
Patrick
Franceska Rd., Apple
5150, Paula Curtis
Grabowski
Valley, CA 92308-6605,
Cut & Go, 13241 Rapture
Comfort Mechanical Air
Angaleana Williams
Rd., Phelan, CA 92371Conditioning, 4545
Chianti Restaurante
9588, Kawana Barrett
Oakdale St., Montclair, CA
Italiano, 10979 Sinclair
Cycle Werks, 35386
91763-1421, Johnny
St., Alta Lorna, CA 91701Comberton St., Yucaipa,
Macias
7615, Sartaj Singh
CA 92399-3926, Thomas
Community Life Support,
China Cook, 16340
Ludlow
3545 Gingerwood Rd.,
Trelaney Rd. , Fontana, CA
D & B Onsite Equipment
Ontario, CA 91761-0380,
92337-0807, Mike Voo
Repair, 25339 Toluca Dr.,
James Booth
Chinese Adventist
San Bernardino, CA
Compass Research
Churches, 25665 Van
92404-2849, David
Systems, 1850 E.
Leuven St., Lorna Linda,
Baldwin
Hawthorne St., Ontario,
CA 92354-2438, Onn
D & K Transport, 7652
CA 91764-2220, Paul
Liang
Sherborn Ave., Hesperia,
Casilla
Chino Hills Allstar Dance
CA 92345-7322, Dale
Compu4sale, 25657
Team, 3953 Valle Vista
Hasbrouck
Cottonwood Rd., Lorna
Dr., Chino Hills, CA 91709D B Flooring, 1148 W. 9th
Linda, CA 92354-2403,
2979, Brandi Garcia
St., Upland, CA 91786Mario Eguez
Chunkle Grinder Time,
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5728, Dominic Brucato
D B V, 13763 Berkeley
Ct., Fontana, CA 923363438, Darryl Vinson
D J Clean Up, 6351
Riverside Dr., Apt. 21,
Chino, CA 91710-4644,
Daria Borghetto
D N D Inti. Collections,
19375 Anaconda St. ,
Rialto, CA 92376-2601 ,
Dann Young
Uplanders Dell And Cafe,
13694 Bennington Ct. ,
Fontana, CA 92336-3409,
Edna Melatti
Damian Silva
Installations, 3042 Prado
Ln., Colton, CA 923249794, Damian Silva
Deep Morning, 71153
Mesa Dr. , Twentynine
Palms, CA 92277-9319,
Julie Morning
Dennett Enterprises, 623
Aquarius Ct., Ontario, CA
91762-5602, Nelson
Dennett
Desert Appraisal Svc.,
16071 Wyandot Rd ., Apple
Valley, CA 92307-3043,
Janette Smith

Design A Stitch
Embroidery, 11481 Mount
Ritter St., Alta Lorna, CA
91737-6515, Wendy
Fernandez
Design Pac, 12501
Nasturtium Dr., Rancho
Cucamonga, CA 917391946, John Jubile
Designs By Danleile,
10081 Big Pine Dr., Alta
Lorna, CA 91737-4246,
Danielle Mullen
Designs Unlimited
Custom Embroidery,
18274 Birch St. , Hesperia,
CA 92345-5024, Jennifer
Bowereing
Designtech Scale
Models, P.O. Box 2330,
Lake Arrowhead, CA
92352-2330, David Strutt
Details Details, 1717
Sunnybrook Ave., Upland,
CA 91784-2094, Christine
Novell
Diamond Automotive,
55761 29 Palms Hwy.,
Yucca Valley, CA 922847801, Kevin Quinlan
Direct Connection Auto,
323 W. Valley Blvd.,

Coming Soon
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Colton, CA 92324-2244,
Paul Carbone
Diversified Construction
Document, 7239 Fermo
Pl., Alta Lorna, CA 917018534, Melinda Ray
Do Oro Truck
Exportation, 8592
Hemlock Ave ., Fontana,
CA 92335-3124, Andre
Stroppa
Dry Fire, 11069 Cedar
Creek Dr., Alta Lorna, CA
91737-7855, Terence
Keenan
Dudleys, 2053 Inca Trl. ,
Yucca Valley, CA 922844528, Charlotte Dick
Duttons Detailing, 12546
Bristol Ct., Chino, CA
91710-3407, Kurt Dutton
Dwayne Jackson
Flooring, 10744 Wakefield
St., Adelanto, CA 923014168, Dwayne Jackson
E. Street Market, 471
Gray St. , Colton, CA
92324-1334, Esteban
Franco
Eagle Auto Sales &
Lease, 1242 N. Mount
Vernon Ave., #B, Colton,
CA 92324-2502, Lee
Omohundro
Easy Purchasing, 1059
S. Clifford Ave. , Rialto, CA
92376-7840, Thomas
Gossett
Ecstazy, 18215 Foothill
Blvd., Apt. 90, Fontana,
CA 92335-8512, Natalie
Palagonia
Edd Trucking, 12808
Monte Vista Ave., Chino,
CA 91710-3377, Eduardo
Dios
Edwards Custom Wheels
& Tires, 1132 S. Althea
Ave., Rialto, CA 923767455, Nicolas Camarena
El Paso Discount Store,
15570 Madalena Cir.,
Fontana, CA 92337-0984,
Roberto Quintero
El Ranchito Market,
13663 Navajo Rd ., Ste.
3A, Apple Valley, CA
92308-5723, Aeuardo
Mora
Electronic Cable Supply,
P.O. Box 1275, Rialto, CA
92377-1275, Lorraine
Estrada
Employment
Development
Department, 1215 VV.
King St., San Bernardino,
Syed Shahid
Encon Associates, 830
E. 25~ St., Upland, CA
91784-111 0, Eugene
Bohatch
Entire Beings, 25636
Flathead Rd., Apple Valley,
CA 92307-3850, Shry
Zdunich
Environmental Waste
Solutions, 5524 Dahlia

St. , San Bernardino, CA
92407-2425, Michael
Macpherson
Euclid Mobil, 204 N.
Euclid Ave ., Upland, CA
91786-6037, Mehrdad
Chitsaz
Evidence Clothing Co.,
5910 Napa Ave., Alta
Lorna, CA 91701-2629,
Matthew Venzke
Executive Detail, 1582
Oakdale Ct. , Upland, CA
91786-2176, David Janusz
Extreme Online, 12779
Golden Prairie Dr., Rancho
Cucamonga, CA 917392341, Joseph Hunter
F H M Racing Team,
14331 Lager Rd ., Phelan,
CA 92371-9492, James
Foster
F M R & Company, 630
Solano Way, Redlands,
CA 92374-1711 , Francine
Ramos
F M Trailer Svc., 5568
Bridle Ct., Fontana, CA
92336-1186, Armando
Martinez
Facilities Dimensional
Design, 12367 4th St. ,
Spc. 70, Yucaipa, CA
92399-4107, Robert,
Morton
Faithful Steward
Consulting, 13008 17th
St. , Chino, CA 917104407, Elgeritte Suhendra
Family Law Center,
11655 Laurel Ave., Lorna
Linda, CA 92354-6721 ,
Michael Schneider
Family Times, 35152 Hart
Dr., Yucaipa, CA 923993810, Kimberly Mcleod
Fast Foto Plus, 19955
Haida Ct., Apple Valley,
CA 92307-7700, John
Bechek
Fast Track Equipment
Svc., 7585 Ramona Ave.,
Rancho Cucamonga, CA
91730-1527, Ted Post
Fenixx Transportation,
1005 N. Center Ave., Apt.
7312, Ontario, CA 917645520, Maria Maldonado
Fidelity Financial Svc.;
P.O. Box 3191 , Montclair,
CA 91763-9291 , Gloria
Aguilar
Fiesta Travel 2, 424 E.
3rd St., Rialto, CA 923765937, Maria Mendoza
Fleur de Lis Fine
Jewelry, 10838 Sundance
Dr., Rancho Cucamonga,
CA 91730-6600, Afton
Crawford
Flomar Products, 16388
Taylor Ave., Fontana, CA
92335-6517, Marvin
Hobbs
Flying Hop Ranch, 4757
u.s. Highway 138, Phelan,
CA 92371-8841 , Robert
Kruse

Focus Ophthalmics,
2388 Wandering Ridge
Dr., Chino Hills, CA 917093548, Mohammad Ibrahim
Four Seasons Pool and
Spa Svc., 1585 Lillian Ln.,
Highland, CA 92346-3001,
Gary Griffith
Franklin Auto Repair,
429 Courier Ave., Apt. A ,
Redlands, CA 923743477, Weltin Assa
Freedom Board Shop,
415 E. State St. ,
Red lands, CA 923735236, Cindy Tharaldson
Frog Mover, 35656
Sundance Ct., Yucaipa,
CA 92399-4961 , Bradley
Cooper
Functions, 10730 Church
St., Apt. 40, Rancho
Cucamonga, CA 917306813, Maria Moran
Funforsale Com, 9257
Peach Ave., Hesperia, CA
92345-6365, James
Fletcher
G A Construction Svc.,
11655 4th Ave., Hesperia,
CA 92345-2041, Alfred
Augustine
G C M Enterprises,
12479 Kokomo Dr.,
Victorville, CA 923926744, Gerald McKoy
Gary Whittaker Trucking,
657 W. 34th St., San
Bernardino, CA 924052001 , Gary Whittaker
Garys Fleet Svc., 8631
Beekley Rd., Phelan, CA
92371-9037, Gary Mcgaha
Gateway Community
Church, 5849 Schaefer
Ave. , Chino, CA 917107004, Lynn Thrush
Gelishle Shoes, 415 W.
Valley Blvd., Ste. 4,
Colton, CA 92324-2268,
Gelishle Garcia
Genes Home Repairs,
5234 Humbolt Ave., San
Bernardino, CA 924072403, Eugene Cropper
Glass Fantasy, 8983
Tanglewood Dr., Alta
Lorna, CA 91701-4859,
Agnes Szabo
Golden Bear Cottages,
830 Hillyfield Ln. , San
Bernardino, CA 924071110, Donald Dicarlo
Golden Tax Svc., 3270 N.
Golden Ave. , San
Bernardino, CA 924042649, Robert Contreras
Goldman Sterling. &
Lloyd, 1699 E.
Washington St., Apt. 2256,
Colton, CA 92324-6460,
Rahim Azizzi
Golgotha Music, P.O. Box
220, Crestline, CA 923250220, Brent Wisdom
Gonzalez Iron Work,
2339 Ramona Ave., San
Bernardino, CA 92411-

1224, Humberto Badajaz
Gracenet Contemporary
Calvinist, 14800 Baseline
Ave ., Fontana, CA 923361647, Randal Young
Green Valley Farms,
10998 Applewood Ln.,
Yucaipa, CA 92399-3089,
Wayne Houchens
Guy Cal Spa
Scholarship, 781
Pepperwood St. , Colton,
CA 92324-7507, Steven
Dey
H K Construction, 5633
Canistel Ave., Alta Lorna,
CA 91737-2425, Harold
Kneller
Habryl Environmental,
272 S. Lamarr St., Rialto,
CA 92376-6710, Kenneth
Vernon
Hair Care Unlimited,
1544 Church St. , Barstow,
CA 92311-5526, Richard
Young
Happy Hands Ceramic
Studio, 1291 E. 36th St.,
San Bernardino, CA
92404-1970, Amy
Rosebure
Hardrock Pumping, 228
E. Marshall Blvd., San
Bernardino, CA 924042265, Linda Henry
Haven Pool Svc. and
Supply, 8688 Buggy Whip
Rd ., Alta Lorna, CA 917012609, Ronald Goodwin
Health Investment, 9595
Palmetto Ave. , Fontana,
CA 92335-5967, Michael
Thompson
Helen's Merchandising
Svc., 702 Herberts Ln.,
Colton, CA 92324-1513,
Helen Shipman
Heritage Guidance Svc.,
12575 Bannock Ct., Apple
Valley, CA 92308-6891 ,
Timothy Kurtz
Herrera General
Contractors, 6918 Star
Dune Ave., Twentynine
Palms, CA 92277-3082,
David Herreta
Hesperia Mesa Mart,
19718 Tomahawk Rd.,
Apple Valley, CA 923075011 , Abdallah, Hourany
Hi Desert Driveline, 2601
Gerrymander Rd.,
Barstow, CA 92311-9525,
Beverly Watson
HI Desert Tire, 61415 Alta
Lorna Dr., Joshua Tree,
CA 92252-31 63, George
Gaud ens
High Desert Limo, 15087
Ramona Rd ., Apple Valley,
CA 92307-3425, James
Podgornik
Hightower Electric, 7254
Topaz St., Alta Lama, CA
91701 -5449, Jim
Hightower
Hobo Auto Transport,
7516 Ramona Ave .•

Rancho Cucamonga, CA
91730-1525, Christopher
Heth
Home Office Supplies,
14550 Ranch Creek Ln.,
Chino Hills, CA 917094723, Fred Carter
Hope House Family,
1037 S. Idyllwild Ave.,
Bloomington, CA 923161515, Ruby Thomas
Hung Inti., 2637 S.
Sultana Ave ., Ontario, CA
91761-6796, Li Chai
Hydro Clean, 950 S. 5th
St., Colton, CA 923243323, Gevonne Parra
Idea Graphics, 2856 Calle
lnvierno, Chino Hills, CA
91709-3461 , Sum Chi Lui
lnd Trucking Company,
418 E. Margarita Rd .,
Rialto, CA 92376-3620,
Juana Perez
Infinity Investment
Collegues, 9404 Round
Up Dr. Apt. B, Montclair,
CA 91763-1932, Diana
Mitchell
Inland Pool Players
League, 9624 Carrillo
Ave ., Montclair, CA 917632416, Linda Salazar
Inland Printing, 1261 N.
Rancho Ave., Colton, CA
92324-1736, Melvin Upp
Inland Promos, 7073
Sherbrooke Pl., Alta Lorna,
CA 91701-7556, Cynthia
Den kin
Innovative Resources,
13017 Arapaho Rd.,
Rancho Cucamonga, CA
91739-1711 , Larry Snider
lntell Investigations,
14734 Velvet St., Chino
Hills, CA 91709-2067,
Pete Fernandez
Interactive Computer
Designs, 35578 Balsa St.,
Yucaipa, CA 92399-9413,
Joseph Ybarra
Investigative Collection
Svc., 10028 Live Oak
Ave., Fontana, CA 923356270, David Gonzalez
lramax Glass and
Glazing, 1511 N. Ash
Ave., Rialto, CA 923762903, Behzad Sabbagh
ltram Co., 339 E. 25th St.,
Upland, CA 91784-8332,
Walter Marti
Its Your Ear Music, 142
E. 42nd St., San
Bernardino, CA 924041327, Lajoi Wesley
J & J Dairy Maintenance,
5834 Chino Ave., Chino,
CA 91710-5251, Jesus
Orozco
J L B Specialty Gifts,
14745 Ash Cir., Chino
Hills, CA 91709-1905,
Joseph Santos
J M K Enterprt..., 6852
Ramona Ave., Alta Lama,
CA 91701-5138, Marion

continued on page 47
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Thank You to Our Sponsors

David W. Aiken, faw Studio
AID, a general partnership,
1455 Avenida Caballeros,
Palm Springs; debts: $183,382,
assets: $53,965; Chapter 7.

who made the Tenth .\nnual Loma Linda University Proton Charity Invitational a
huge success. The Lorna Linda Cniversity Ken Venturi Proton Therapy Cancer
Research Endo·wment now exceeds 81.5 million to benefit people with cancer.

Garnold W. Amack Jr.,
Marie T. Amack, dba Golden
Rule Productions, 16064 Vine
St., Hesperia; debts: $90,284,
assets: $61 ,030; Chapter 7.
American
Modular,
Structures, Inc., 21516 Main
St., Grand Terrace; debts:
$807,119, assets: $428,000;
Chapter 7.

L o M,l LiNDA U.vt vERstn '
RMJtATtON M EmCtNF:

~· CllY NATIONAl BANK

JACOBS & COMPANY

Toni Armendariz, dba La
Espuela, dba The Crooked
Spur, 2615 South Euclid Ave.,
Ontario; debts: $27,157, assets:
$5,100; Chapter 13.

GKKHEALTHCARE
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BANKRUPTCIES
David Aguirre Sr., Wanda L.
Aquirre, dba Alternative
Legal Services/ BPP dba
Aguirre & Associates, I 0015
High Rd., Lucerne Valley;
debts, assets schedule not
available; Chapter 7.

On behalf of Ken Venturi and

(vHomingside)

JUNE 2000

Larry D. Rubley, aka Larry
Rubley,
Rosemarie
aka
Rosemary Rubley, aim Rosie
Rubley, aka R ose Marie
Rubley, aka Rosema Evaro,
dba Bubbleys Bargains, aka
Rubley Bargain Shoes, aka
Rubley Shoes, aka Bubleys,
aka Rubley, 26045 Amy Ln.,
Hemet; debts, assets schedule
not available; Chapter 7.
Delbert E. Burrious Sr., fdba
Del's Locksmith, 41560
Terwilliger Rd., Space 14,
Anza; debts: $64,697, assets:
$18,700; Chapter 7.
Robert L. Carian, faw
Khavogh
Inc.,
fdba
Chowchilla Cooling and
Packing,
fdba
R
C
Enterprises, fdba Robco,
79158 Buff Bay, Bermuda
Dunes; debts, assets schedule
not available; Chapter 11.
Maria Elena Castillo, aka
The Pumper, 11285 St. Anton
Circle, Riverside; debts, assets
schedule not available; Chapter

13.
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S!J ERNST & YOUNG LLP

®

Ricardo Armenta, aka Rick
Armenta, dba Lake Mathews
Fruit Stand, 17645 Camino
Martinez,
Perris;
debts:
$40,415,
assets:
$6,400;
Chapter 7.
Backstreet Dell & Game
Emporium, Inc., a California
Corporation,
40820
Winchester Rd., Suite 2500,
Temecula; debts, assets schedule not available; Chapter 11.

~Optivus Technology, Inc.

so.c. 1913

uurray_

Pharmaceuticals

"lA)mpany
MORROW

MEADOWS

Business
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O lvl a lon

Jim P. Baden 11, aka James
P. Baden 11, aka James Perry
Baden 11, fdba Unlimited,
dba Cycletek, 109 Plymouth
Ln., San Bernardino; debts,
assets schedule not available;
Chapter 13.

McKess~C
Improving Healthcare Performance
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For information on becoming a sponsor of the 11th Annual Lorna Linda University
Proton Charity Invitational, call David Colwell at 909-558-4778.

LOMA LINDA UNIVERSITY MEDICAL CENTER
PROTON TREATMENT CENTER

•

Clarence L. Chambers,
Denise A. Bronson, dba
Chambers D.P. Drilling, a
sole proprietorship, 6647
Macs Road, HC02 671 A,
Twentynine Palms; debts:
$178,487, assets: $79,850;
Chapter 7.
A. G. Charles & Co., Inc.,
510 Shannon View, Acton;
debts :
$198,851,
assets :
$550,000; Chapter 11.

Clarence Leonard Chulplis
aka Bud Chuplis, Christine
Noel Chuplis, aka Happy
Camper Mobil R.V. Service,
43475
Corte
Almeria,
Temecula; debts : $210,236,
assets: $208,440; Chapter 7.

Michael D. Baker, Andrea M.
Baker,
fdba
Oct!anpro
Aquarium Services, 3103
Cove Landing Road, C hino
Hills; debts: $288,790, assets:
$176,314; Chapter 7.

Andrew Clark, Sally Clark,
fdba Illusions Hair & Nail,
7534 W. Liberty Parkway, Unit
261, Fontana; debts: $278,823,
assets: $1 61,860; Chapter 7.

Johnny Carol Breshears,
Rita Mae Breshears, fka Rita
Mae Worsham, dba J & R
Trucking, 35234 Eureka Ave.,
Yucaipa; debts: $287,099,
assets: $169,550; Chapter 7.

Michele Dianne Clark, aka
Michele Dianne Graham,
dba
Desert
Computer
Supply, 77305 Calle Colima,
La Quinta; debts : $133,485,
assets: $120,619; Chapter 7.

Stephen B. Bruno, aka
Stephen Bruno, aka Stephen
Bryan Bruno, Lora L.
Bruno, aka Lora Lynn
Bruno, aka Lora L. Bruno,
dba Stephen Enterprises,
dha Willie and Pie Pizza
Parlour
#1,
10543
Creekbridge St., Rancho
Cucamonga; debts: $490,625,
assets: $413,140; Chapter 7.

John Cordrey, aka John A.
Cordrey, aka John Anthony
Cordrey, dba John Cordrey's
Concrete Construction, 430
Ford Ave., Hemet debts, assets
schedule not available; Chapter
7.
Noel James Cullen, aw Anco
Enterprises, Inc., dba AN
American
Heating and

Cooling;
780
Piccadilly
Square,
Hemet;
debts:
$19, 169, assets: $220,950;
Chapter 7.
DCF Service Corp, aw
Protection Service Corp., 869
E. Foothill Blvd., Su ite G,
Upland; debts, assets schedule
not available; Chapter 1
East Of The Mississippi, A
CA GP, 1901 Avenue of the
Stars, Los Angeles ; debts,
assets schedule not available;
Chapter 11.
The Fish Exchange, Inc., a
California corporation, dba
Fish
Exchange,
24910
Washington Ave, Mu rrieta;
debts, assets schedule not
available; Chapter 7.
Hector Gamboa, fdba Star
Mark Industries, 2434 Burst
St., Upland; debts, assets
schedule not available; Chapter
13.
Gary Carl Glockzin, aka
GAR and RAN, Inc., fdba
Sidepocket, 4019 Market St.,
Ri verside; debts: $0, assets: $0;
Chapter 7.
Ricardo F. Golden, Phyllis D.
Golden,
fdba
AU2
Enterprises, 5728 Angela
Ave.,
Riverside;
debts:
$246,256, assets: $191 ,740;
Chapter 7.
Peter C. Gstottenmayr,
Melinda J. Gstottenmayr,
aka
Jacqueline
J,
Gstottenmayr,
aka
Jacqueline M . Schenk, fdba
Cafe' Bavaria, 2287 Hildy
Ln., Palm Springs; debts:
$69,270, assets : $22,758;
Chapter 7.
Richard Dee Hargrove, Lynn
Theresa Race, dba CMA,
dba Canyon Mobile Supply,
1468
Gage
St.,
San
Bernardino; debts: $149,100,
assets: $40,900; Chapter 7.
JetTe Ernest Hewitt Barbara
Ann Hewitt, faw Champion
Darts, Inc., 4489 Lyon Ave.,
Riverside; debts : $668,120,
assets : $244,3 19; Chapter 7.
Mark D. Hinzman, faw
Arrow Mark Inc., 646
Mallory Drive, Bloomington;
debts:
$110,281,
assets:
$91 ,820; Chapter 7.
JoAnn Hoggatt, aka Jo Ann
Scaramella, dba Scaramellas
Family Care, 4655 Speer Rd.,
Phelan; debts: $186,425,
assets: $214,000; Chapter 13.
Ronald J. Houlston, aka

Ro nald Joseph Houlston, aka
Ro n H o uls ton , fdba Dart
Packaging,
1215
So uth
Palmetto, B, Ontario; debts:
$124,800, assets: $130,640;
Chapter 7.
Michael Joseph Howley,
Barbara Josephine Howley,
fdba
H o wley
Family
Daycare, 36306 Grimaud Crt.,
Murrieta ; debts : $1 82,613,
assets: $207,377; Chapter 7.,
Michael Wayne Jared, Eve
Made Jared, aka Eva Bello,
aka. Eva Gonzales, dba
Southland Roofing, 3053
Amsterdam, Riverside; debts:
$141 ,441 , assets: $7,500;
Chapter 7.
Karl Durand Jones, faw '
Studio ND, a general partnership,
1455
Aven ida
Caballeros, Palm Springs;
debts :
$200,549,
assets:
$56,565; Chapter 7.
Jeanne Made Kearns, fdba
California Classic New &
Used Furniture, fdba Gently
Used
Furniture,
fdba
Kelsey's New &
Used
Furniture, fdba New & Used
Furniture, 29999 Ynez Rd.,
Temecula; debts: $502,491 ,
assets: $637,111; Chapter 7.
Vincent J. LaPorte, Sharon
M., LaPorte, aw Next Day
Paint & Body, Inc., dba
Victorville Auto Raceway,
fdba Next Day Paint & Body,
9575 Butt\!mere, Phelan ; debts:

$815 ,066, assets: $607,925;
Chapter 7.
Charles Jesse Lewis, Mary
Etta McMakin Lewis, fdba
CML Enterprises, fdba Mel's
Learning Station, 58267
Delano Trl., Yucca Valley,
debts: $162,24 assets: $92,459;
Chapter 7.
Robert R. Linn, Jeanne
Marie Linn, fdba Pass
Travel, 1221 N. 8th St.,
Banning; debts: $209,895,
assets: $320,799; Chapter 7.
Arthur Joseph Lopez, Loena
Helen Lopez, fdba Claim
Care, 10332 Comstock Road,
Corona; debts: $161 ,548,
assets: $103,200; Chapter 7.
Raul
G.
Lopez,
fdba
Hispanic Book Store, 10854
Mercer Ave., Riversi<le; debts:
$142,459, assets: $1 05,595;
Chapter 7.
Vincent C. Lovato Jr.,
Michelle
Lovato,
aka
Michelle Tarin, aka, Michelle
Brander,
dba
Ymo
Enterprises, 26407 Bluewater
Rd.,
Helendale;
debts:
$147,544, assets: $116,230;
Chapter 7.
Mark Anthony Lovci, Linda
K. Lovci, fdba Mark Lovci's
Floor Covering, 44641 Jamin
Circle,
Temecula;
debts:
$198,523 assets: $134,166;
Chapter 7.

For total ~o~
rely on the first name
~security• .

~[I]~~
lnttuolon
Dnoctiolo

s,-.n.

Fire
Al.um

s,.tm.

CCTV

~

s,.e-.

Ac:c:no
Control

Sysi>Pmo

[iJ~[I]
~

We're a

a-fins Ntional

s«urity COIDf1MIY with a

stroft8 local aJII'IIIlitmmt to
protect you dlruugh -..of:
• Cost~ective security

t«hnooos,y
• A full ~ ol system

c.apabililis

(800) 238-4636
ADT-INFO

• ~ insla!Ytlun and
sen-ire
• Our own UL-Iislled C'ft'ltral
stations

CaD us today for • FRF.E
profesioNI appraise! ol
your II«Urity needs.
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RESOURCE DIRECTORY

I'"F~~·f)~'

OIN THE HIGH
DESERT' S MOST
PROGRESSIVE
CHAMBER OF
COMMERCE

€?€>U~~W:T C.4.T.:~I....,6

FOR ALL YOUR CORPORATE CATERING NEEDS
FEATURING

• Executive lunches • Company Picnics • Box Lunches/Mixers
• Continental Breakfast • Grand Openings • Deiivery/Full Service

(909) 923-8030 • Fax (909) 923-8620
J\,JP
,

1

11,1' 1, 1

dUt (

} r l ' l l ' t ' t l ._:lt'tl \l(l'llc/

.'•' U'

l~t

cl

fu ' '

I

(760) 242-2753

U11f"t' \ \[OI 1

STRATEGIC INTERVENTIONS
A Consulting Group

:
I

DEVELO,NG:

BEST KEPT
REAL ESTATE
SECRETIN
SOUTHERN
CALIFORNIA

Just say "YES" when our representative calls you, or contact
the Apple Valley Chamber of
Commerce

I
I

Organizational Alignment \
Strategic Planning
Management Competencies
Workforce Planning
Performance Improvement \

I

Unc

Your Home or Ours...it's your choice
,

X)

IHERiTAGEE INN I
909-466-1111

ALL:

( 800 ) 530-3231
An Inland Empire Company

Beautiful Sprioe Yalley Lake

Bob drops i n for the weekend

UPLAND CHAMBER OF COMMERCE
The Cham ber of Commerce Is PEOPLE ... dedicated to helping each other.
Mem bers of the ch amber work In t he following areas:
• Business Services:
Networking, referral service, educational seminars and low cost
advertising .
• Governmental Affairs:
We ensure th at a united voice for business Is heard at the Federal,
Stat e, County and City level. We are the ~wa tch Dogw on legislative
matters that Impact business.
• Economic Development:
Th e primary responsibility of the chamber is to create and support
a positive business climate and to provide members an opportunity
for growth and profit.
• Community Development:
The leadership of the chamber is dedicated to the concept of a well
balanced commun1ty.
Telephone { 909) 931-4108 Fax { 909)931-4184

H istom Rout• 66

Call Now for Reservations

8179 Spruce Al'e, Rancho Cucamonga
www ~ ~ntagennrandlocueamOnga • &-maM stleso4bwhl8aol com

http://www.buysv I.com

Environmental Due Diligence
~
~

W1th over 300 restaurants operating nat1onw1de. W1enerschmtzel remams the Industry's
niche leader! 11 you 're cons1denng expandmg your mult1-un1t restaurant or reta1l company,
count on our demonstrated success for exc1t10g franch1se opportunities throughout
California, the Southwest and Pac1flc Northwest:
• Smgle and multi-umt opportu01t1es
• A comprehensive 6 week trainmg program
• OperatiOns and advert1smg support.
• Liquid assets requnement 1OOK.
• Fmancing ass1stance through SBA
For more mformat1on, send letter of mterest or call Frank Coyle, Director of Franchise
Development at:

800-764-9353 ext. 609

PO Box 7460 • Newport Beach CA 92658•7460
wwww1enerschn1tzel .com

• Personal Attention
• Rapid Turnaround
• Professional Reports

PROFESSIONAL
WOMEN'S
ORGANIZATIONS
0 Professional Women 's Roundtable (PWR Chapter of the
National Assn. for Female Executives): Robbie Motter, Exec.
Dir., 909-679-8048.
0 Inland Empire National Association of Women Business Owners
(IE-NAWBO): Anita Starks, President, 909-931 -444 L
0 Executive Women International, Inland Empire Chapter:
Rebecca Sawyers, 909-799-1999.
0 American Business Women 's Association, San Bernardino
Chapter: Patricia Heacock, 909-427-1839.
0 American Business Women 's Association, Redlands Chapter:
Terry Brown, 909-793-1131.
0 Women to Women Networking Group, Inland Empire:
Patricia Heacock, 909-427-1839.
0 Colton Business & Professional Women: Estella Aboytes,
909-794-3633.
0 Professional Women of Redlands: Theresa Lantz, 909-796-7419.
0 East Valley Professional Women's Network: Terry Brown,
909-793-1131.
0 Rialto Business & Professional Women: Janetta Anderson,
909-877-0625.
0 Yucaipa Christian Business & Professional Women's Council:
Sharon Orr, 909-820-2080.
0 Womens Referral Service: Jo A. Della Penna, 909-394-4603.
This information was provided by "For You Magazine."

WISE ABOUf MAIL

(949) 442-8341
fl,'C )"'C&fW -co our c.,Sc -.-...
oJ.,... but olmplc 1..ta!
8)wt.cm. He leamcd ._..,.. lo ..,c:cd
"I' mall, ond Ill cut th""tlh 1-'-l
rcculoUono to make ... caccth'<'

(909) 930-0999

~ lnll> •

malltnc.

Mony pottal cJuutcc- later, our
eagle '- IIUII 11""11ntl In "1odom.
Oft.cn lima,. amartc.r then the Po.t
OOlcc .

:• Bell Construction
••
•
•••
••
••

European Craftsmanship at affordable rates

Est

Electrical
Painting
Plumbing
Roof Repairs
Carpentry
Tile & Marble Work
"Marble Polishing Specialisr
1970
Jerry Bell

909-943-M82

Pager/mobllt

909-508-4032

1t )""' Mcd hclfl •1th • mat I·
lng Crnm 5,000 lO 5 million pl.:tt.,
we can Kn'\: ynu.

'

We will hcl1• . . t throu1h
the muc n( 1-tal <qulalloM. lO
you t.hc. moM monq ~l,&c .
We Kn'C ~ th.t mall

IDCOIPOI811J NOW

nc-nlctlA:N, .....,.......,..,.....,.,..

You can now incorporate in any
state, including name reservation,
by phone, fax, or Internet Think
of it In less than 7 minutes, your
small business can be enjoying
big business benefits. Call now.
50 State Incorporations

. ., "C

ecl!ma lk-n. ca~ or • nr ot.hcr
l)pc n( moll. Our cuatnmcrwl••:ncRt
&non ap.-ri<n<:C "" haw n!Min<d
&non
"1lh t h e 1'11et Ollkc.
Let our "1edoan hdp )"ttU "'wk

,...,..kin«

amart.cr not hankr.

· .. ~ ·, Soutfiem Cafi{omill
~ ~ fJJinauy & 'Jrl~ing ~c.

' ,_ ..._.':' ' 10661 Busmess Dr., Fontana, 92337
(909) 829-1949

• Complete Services
• Low-Cost Guarantee
• Guaranteed Workmanship

FAX (989) 829-1959

Laughlin Global, Inc
www.laughlin-global.com

sssn7o-o4oo

SaveForever
Self-emploJed?
You pay a 15.3 % tax.
INCORPORATED'!
You can pay ZERO...
Make over $50,000?
You've hit the 28 %
bracket.
INCORPORATED?
Pay only 15 % ...

Countthe savings!
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Boo of Lists

TopList Is:
0
Self-installing and menu prompted.
0
Available for IBM/PC or computers
0
Also available in ACf!-ready formats.

It's Easy To Order. For fastest service,

www.toplist.com
or call (909) 484-9765 ext. 27
TopUst@ $125.00 ea/add 7.5% sales tax/shipping and handling $3.50/next business day ($8.50)

BUSINf.SS tO BUSINESS

coURifll s£IMC£

lWOWEEKS

•

_...;~.

ONE WEEK

?

--SAME DAY

0

YOlJ' lnra-cwty bLsi'less mail wl be picked ~ l7)t ootiier
1W1CE a~ aro hand deivered on w next route.
~Aw•·•n.llx:lud«
• Same Day Delivery

• Couriers
• Tailored Delivery Systems
• Parcel Delivery

• Special Messenger
• Bag Exchanges
• Overnight Letter Service

~LP.

----

For Service in the Inland Empire call:

• 800 • GO • 4 • ICBM
'~.. ...~
..
NJ•m•g•m•lo•'~
. .u.~e.m..
~.u.rom
..
m....~

You ARE

BUSINESS INFORMATION RESOURCES

WHAT

You KNow

Faces in business
continued from page 46

WEB SITES
Aviastar Communications, Inc . ............ http://www.aviastar.net
Agricultural Export Program (AEP), Calif. Dept. of Food and Agriculture
................................................................ http://www.atinet.org/aep
Bank@Home, Union Bank's Internet Banking Center
................................................................ http://www.tdmi .com/usa

TopList Allows You To :
0
Print mailing labels and follow-up reports.
0
Create exportable text files.
0
Load and use over 30 additional "Book of Lists."
0
Plus more!
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Business Bank of California
................................................................ http://www.businessbank.com
California State Government Home Page
.......................................................... http://www.ca.gov
Center for International Trade Development
................................................................ http://www.resources4u.com/citd/
..City Business Guide CITIVU Rancho Cucamonga
................................................................ http://www.citivu.com
Columbia Chino Valley Medical Center
................................................................ http://www.cvmc.com
First Federal Savings of San Gabriel Valley
................................................................ http://wY"w.firstfederalsgv.com
Giant I.E. RV ........................................ http://www.giantrv.com
I.E. Small Business Dev. Ctr ................ http://www.iesbdc.org
San Antonio Community Hospital ...... http://www.sach.org
Small Business Developm. Center ........ http://www.iesbdc.org
U.S. President ........................................ http://www.whitehouse.gov
E-MAIL ADDRESSES
Bill Leonard ..........................................senator.leonard@sen.ca.gov
California Center for Health Improvement
................................................................ cchimail@aol.com
Inland Empire International Business Association
................................................................ ieibatrade@aol.com
U.S. Government Printing Office, GPO Access
................................................................ gpoaccess@gpo.gov
U.S. President ........................................ president@whitehouse.gov
BULLETIN BOARD SERVICES (BBS)
Informal ion IS subjecl 10 change wilhoul nolice and some operalors may charge fees.
Alice's Wonderland: Amaleur radio, Psion and Renegade supporl, CD-ROM, No Ralios, On-line
games, ac1ive message bases; (909) 597-4469.
Apple E lite II: Nelworked messaging, on-li ne games, lransfers for Apple II and Mac, 14.4 baud;
(909) 359-5338.
Tbe Blueprint Place BBS: CAD-plolling service; drop "DWG" Aulo-CAD files, zipped and 1ex1 file
in CAD library, 14.4 baud; (3 10) 595-5088.
Mine and Yours BBS: WWIV Nelworks, Large File, MSG Base, Games, lnlemel e-mail and Local
Echos, Fees free; (760) 244-0826.
E bix - Business: Business managemenl, labor laws, CPA issues, human resources, employee benefits. 14.4 baud, 24 hours; (714) 239-6864.
lnvestorLink: Slock, commodily prices, real eslale, daily news, personal finance, mulual funds,
28.8 baud; (818) 33 1-4611 .
Mommadillo's BBS & Breakfast: WwivNel, E-mail, TradoWards, Lord Scrabble On-line, 14.4
baud; (31 0) 432-2423.
PC· Windowmaker BBS -A.U.G.I.E.: Compuler user group club BBS, supporting IBM, Alari and
Mac downloads, on-line games, RIP menus, 28.8 baud. (909) 637-i274.

SUBSCRIBE NOW!
Subscribe for two years to
the Inland Empire Business
Journal and receive
complimentarily our:
2000 Book of Lists Resource Publication
(value: $30)
Yes, 1 want to subscribe to the Inland Empire Business Journal
0 One year $24 annual subscription
0Two years $48 subscription, 'plus complimentary
0 1999 Book of Lists resource publication
2000 Book of Lists only $30 + $2.50 shipping & handling
P lease send information about advertising in the 1999 Book of

Lists

Charles Miller
Vice President at PFF Bank and Trust
Larry M. Rinehart, president/CEO of PFF
Bank & Trust (PFF), has announced the appointment of Charles Miller to vice president.
Miller is commercial loan officer at PFF. As
part of the Small Business Center, Miller provides direct commercial lending and business
banking support to the bank's branch offices and
their commercial customers .
Recently joining PFF, Miller brings with him nearly a quarter century
of banking experience. He began his career in 1976 as management trainee
and later moved up the corporate ranks as manager and account officer. He
also worked as a regional loan supervisor at a commercial bank and, in
1989, joined a large independent bank in Orange County. There he acted as
senior vice president in commercial lending. Just prior to his move to PFF,
he was regional credit manager for a local competitor.
Miller attended Cypress Community College and Mount St. Mary's
College. Currently a member of the Claremont Kiwanis Club, Miller was
active in. a number of community activities in Downey as treasurer of
Kiwanis and board member of the Downey Chamber of Commerce.
PFF Bank & Trust, the largest community bank headquartered in the
Inland Empire, has trust offices in Hemet and Claremont and 23 full-service branches in northern Orange, eastern Los Angeles, San Bernardino and
Riverside Counties.

Or, charge to my credit card: 0 Master Card OVisa
Credit Card Number
Exp. Date._ _ _ _ _ __
Company_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _~---Name·-------------------------~-------Address._____________~~----------City/State
Zip._ _ _ _ _ _ _ __

GROW THE COLLEGE OF BUSinESS
~ PUBLIC ADMiniSTRATIOn

Phone#'--------------------------------------MAKE CHECKS PAYABLE TO:

INLAND EMPIRE BUSINESS JOURNAL, (909) 484-9765
8560 Vineyard Ave., Ste. 306, Rancho Cucamonga, CA 91730-4352, Fax (909) 391-3160

Private support promotes academic excellence in business education for the
benefit of our region. These benefits include academic standards that meet
national accreditation, student scholarshiRS, and state-of-the-art techf1ology,
facilities and programs at Cal State, San 9ernardino. Recent innovation~ at
Cal State include essential Rartnerships between the business community and
the university, a new Inland Empire Center for Entrepreneurship, the new
Arrowhead lab for Securities Analyses, technologically advanced classrooms,
and experiential learning through internships. Consider C~ARIT~BL,E GIFT
ANNUITIES for private supporf of Cal State, San Bernardino's miSSIOn and
goals.
In today's economic environment CHARITABLE GIFT ANNUITIES
established through Cal State, San Bernardino offer these advantages:

Benefits for donors
~

---------------------------------~

LIST YOUR BULLETIN BOARD

I

--

~1

Phone number - - - - - - - - - - - - - - - - - - - - - - - -

O
0

General interest

0

-- -----"'"

.... ---~.__,.,. -..,.

Guaranteed income for life

Partially tax-free income

Scholarships that provide graduates
as today's worl::force and tomorrow's
community leaders

Current charitable income
tax deduction

Financial resources to create innovative partnerships for the economic
advancement of the region

Product support

Modem s p e e d - - - - - - Specialty: _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ __

There are many ways that you can contribute to Cal State. Federal tax
laws specifically encourage charitable giving by making donations tax
deductible.

E-mail services - - - - - - - - - - - - - - - - - - - - - - -

For more Information contact:

Feawres--~----------------------

Fees---------

Hours _ _ _ _ _ _ _ _ _ _ _ _ _ __

Voice phone _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ __
The Inland Emp~re Busmess .Journal ts comp1llng a hst of the local bulletm boards If you
would ltke to have your board tncludcd ftll out thts coupon and matl tl t o Inland Emptrc
Busmess Journal Attn Bulletm Boards 8560 Vmoyard Ave Ste 306 Rancho Cucamonga

CA 91730·4352

~~

Educational programs that meet
highest national accreditation
standards

~"'

Name of board--~-------------------

Benefits for Cal State

lorri Kazt.uakas
Director of Developmenl
College of Buslll8SS & Publtc AdmmistrabOn

Helping Business is Good Business

an

Call Toll Free
-99-HELPS for referrals
to free and low-<:ost services to help your
business
Aservice from your
community colleges

Cal SIBle, San Bernardino

CAUPORNIA STATII UIOV.RSITY
aAN • •IIN.AIHHMO

The Opportunity for the Future

5500 Umversrty Parkway

San Bernardino, CA 92407
(909) 880-7295

amaJt 1orrik Ocsusb.edu
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JOURNAL/DUFF
&.......PHELPS
.. .. . . .
.............................
........
.......................
.....
. ' LLC STOCK SHEET
.. ...............................
....... 1-IE GAINERS

Top

five~

Company

THE LOSERS

Top five, by percentage

by percentage
C urrent
Close

Beg. of
Month

Point
C hange

4.000
10.813
6.875
14.750
14.000
................................

3.500
9.813
6.250
13.938
14.063

0.500
1.000
0.625
0.813
-0.063

Life Financ1al Corp.
Modtech Holdings Inc.
Keystone Automotive lnds . Inc.
Provident Financial Hldgs.
PFF Bancorp Inc.

'""'l'

00

..

.. ....

Ticker

%Change

14.3
10.2
10.0
5.8
-0.4

Compan y
Hot Topic Inc.
Channell C o mmercial C o rp.
Kaiser Ventures Inc .
CVB Financial Corp.
Na ti o n a l RV H o ldings Inc.

5/26/00

-4:28/00

c(

Close Price

Open Price

Month

Chg.

Current

Beg. of

Point

Close

Month

C h ange

24.625
11 .000
12.625
15.000
11 .500

30.750
12.438
14.000
16.125
12.250

-6. 125
-1.438
-1.375
- 1.1 25
-0.750

52 Week

52 Week

Current

High

Ltm

P / E Ratio

American States Water Co.

AWR

28 .438

30.125

-5.6

39.75

Channell C o mmerc1al Corp.

CHNL

11.000

12.438

- 11 .6

CVB Financial C o rp.

CVB

15.000

16.125

-7.0

Fleetwood Enterprises Inc. (L)

FLE

14.125

14.625

Foothill Independent Bancorp

FOOT

9.563

HOT Topic Inc.

HOTI

Kaiser Ventures Inc.

% Change

-1 9.9
- 11 .6
-9.8
-7.0
-6. 1
Exchange

25.63

16.0

2 1.00

6.75

10.9

NAS DAQ

23.70

13.25

12.3

AM EX

-3.4

27.00

14.00

5.2

NYS E

10.000

-4.4

14.75

9.00

9.4

NAS D A Q

24.625

30.750

-19.9

37.44

10.19

16.3

NASDAQ

KRSC

12.625

14.000

-9.8

19.38

10.50

210.4

NASDAQ

Keystone Automotive Inds. Inc . (H)

KEYS

6.875

6.250

10.0

19.50

4.75

7.2

NASDAQ

Life Financial Corp.

LFCO

4.000

3.500

14.3

5.88

2.38

NM

NASDAQ

Modtech Holdings Inc.

MOOT

10.813

9.813

10.2

14.00

4.75

18.0

NASDAQ

National RV Holdings Inc. (L)

NVH

11.500

12.250

-6.1

27.63

11.31

3.9

NYS E

PFF Bancorp Inc.

PFFB

14.000

14.063

-0.4

23.75

12.25

7.0

NASDAQ

12.56
26.50

5.5
26.3

NASDAQ

Provident Financial Holdings Inc.

PROV

14.750

13.938

5.8

20.56

Watson Pharmaceutical Inc. (H)

WPI

44.188

44.938

-1.7

51.31

N Y SE

NYSE

Notes: (H)-Stock hit 52 week high during the month, (L)-Stock hit 52 week low during the m o nth, NM - No t Mea ningful

............................................................................................................................ .......................................................................................................................................................................................................................

Fi\C \lw.t ·\diH Stock..,

Stock
Watson Pharmaceutical Inc.
HOT Topic Inc .
Fleetwood Enterprises
Keystone Automotive lnds Inc.
PFF Bancorp Inc.
D&F/ IEBJ Total Volume Month

\lonthly Summar)·

Month Volume (OOO's)
16,638,400
6,076,100
2,623,800
1,403,700
883,900
30,461 ,800

Bauertinancial Reports Inc. Releases Star Ratings Online
Star-ratings for all U .S . federally
insured banks and thrifts, based o n
just-released Y IE Dec. 31, 1999 data,
are now posted on the Web site,
www.bankstars.com.
Consumers can also acquire current financial reports- FREE in many
cases - or hyperlink to select bank
Web sites.
www. bankstars.com is a no advertising/no banner Web site that provides
FREE star- ratings on every bank, thrift
and credit union in the nation.
All the financial analysis is performed by BAUERFINANCIAL using
quarterly bank and semi-annual credit
union data as provided to their respec-

tive regulators.
In addition to the free star-ratings,
visitors can also obtain current financial reports on all the institutions analyzed. Over 300 banks provide this
service free - through an annual fee .
Other reports are avai lable for $20
each. All the reports are independently
compiled by BAUERFINANCIAL.
As part of thetr fee, the banks that
provide the free financial reports a lso
receive a hyper! ink to their Web site, 1f
they have one.
Paul A Bauer, president, and
Karen Dorway, VP- research are avail able to assist you at 1- 800-388-6686.

FAX 1-800-230-9569.

5/26/00

4
10
0
2
2

Advances
Declines
Unchanged
New Highs
New Lows

<e>

Duff & Phelps,

LLC
One of the nallon's leadmg mvestment ban ktng
and financml adv t~ry organiz.111ons All stock
dala on this page tS prov tded by Duff & Phelps,
LLC from sourCC>. deemed rehable. No rccom·
mendation ts intended or tmpltcd (3t0) 284·
8008.

M r i5"9l:a
BARTER EXCHANGE

Additional Business throu2h Bartering
(The Personal Touch)

Attention Business Owners!
How would you like more CASH in your pockets?
• 0H"r 1511 Bartl·r \lt'mhl'rs • Bar·tl'r thl' nl'l'ds fur \uur husinl'ss
• l'l·r,unal • Ll'~al • Landscapin~ • \lt'dical • Curpuratl' .gifts • ..\d\ l'rtising
• l'hutu~raph~ • -\utu Expl'nses • Catl'ring • T\"s;appliance Etc ....

\ow tloeHr't tlrut m11trtl GRE..\ T? 1.\'TERESTED?

(9091 MMI-6131 & 6132 • FAX (909) MMI-613.'

15 YEARS IN BUSINESS
GOOD NEWS FROM THE FRONT ... WE ARE NOW
SERVING THE HIGH DESERT. CALL OUR NEW OFFICE

(760) 952-3336 ASK FOR KEN OR TONY.

The
University
of
California
Coopera1ivc Exlenston (UCCE), counues of Rtvcrs1de and San Bernardino,
are co-hosting a satelltlc leleconference tlllc
"Complementary and Alternative Nutn tion tn
Pediatr ics" on Wednesday, June 7, 2000 from
10:00 a.m. to 2:00 p.m. at UCCE San
Bernardino County Office (777 E. R1alto
Avenue, San Bernardino). Registration fcc IS
S I0 in advance or $15 at I he door. To regis·
ter, please send a check payable to "UC
Regenls," attention: Chut1ma Gan1havorn,
UCCE Rivers1dc County, 21150 Box Springs
Road, Moreno Valley, CA 92557-8718. For
more inforrnauon, please call Connie Garrett
at (909) 387-2193 or Chutima Ganthavom at
(909) 683-6491 ext. 223.

7

Commodore, 38 Special Set to headline
Temecula fesuval, presented by
Carriage Molor Company, with the city
of Temecula as premiere ponsor. The 17th
Temecula Valley Balloon and Wine Fesuval
is expected 10 draw thousands of people to
scenic Lake Skinner June 9 - I I . Tickets for
Saturday and Sunday are available at all
Ticketmaster locations and at participaling
Riverside County Vons. Admission 1S S IS
per day for adults, $5 per day for children 712; children 6 and younger are adm itted free.
All balloon aclivities are weather perm itting.
For more information about the Temecula
Valley Balloon and Wine Festi val, please
visit www.balloona ndwinefestival.com or
call (909) 676-6713.
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Banning Auto Dealers-Sunset Auto
Plaza, all-slar Dodge, and Ramsey
Street Ford-are hosting a go lf tournament on June 14 to support the fighl
against blindness. The fu n-filled event wi ll
benefit R.P.I., a fo undation dedicated 10 fi nding a cure for Retinilis Pigmentosa - a hereditary degenerative d isease of I he relina that is
most commonly d1agnosed in children and
young adults. The event begi ns at noon. For
more information about the to urnament or
about Retinitis Pigmentosa, contacl Mary A.
Casper at (909) 922-9373.
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The Red lands Commun ity Senior
Ce nter's trip to " O ld Town
Pasade na" is on Wednesday, June
14, 2000 - 9:30 a. m. - 6:00 p.m. Lots of
wal king, Arts Buses are free and begin running at I I :00 a.m. Includes a snack for the
trip home. Cost $1 8.00 per person. Bus will
depart from the Redlands Com munity Senior
Center. For more informa tion, please call
(909) 798-7579. The Redlands Communi ly
Senior Center is located at I ll W. Lugonia
Avenue (at corner of Washinglon Strecl) in
Redlands.
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Joan Trembla y will be the presenter for the June ASTD, meeling
June 14, 2000 al the Riverside
Chamber of Commerce: 5:30p.m.- 6:30p.m.
dmner and networkmg: 6:30p.m. - 7:30p.m.
presentation. Cost for d inner and presentation - $20 membe rs, $25 for non-member...
To register, con tact Ann Ronan at
aronan@som.llu.cd u or call 909-558-8 19 1.
The Riverside Chamber of Com merce is
located at 3985 Umvers1ty Ave., Riverside,
CA.
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is $7 per day; two-day tickets are available at $10 each ; ch ildren under 12 are
free with a paying adult. T ickets for the
International Collectible Expos1110n can
be ordered by calling 1-877-SHOWS KP.

The .Cenler for International Trade
Development and the C<tltforntaMexlco Trade Assistance Center of
Citrus College ts offering a three-hour workshop on Wednesday, June 14th, 2000 from
I :00 to 4:30 p.m. Th1s workshop will cover
all aspects of international lrade resources,
research and networking. f'or information
and registration for this $25 workshop, call
the Cilrus College Center for ln1crnat1onal
Trade Development at (909) 629-2247.
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The California Police and Fire
Games w ill be coming to San
Bernardino County on June 25
- J uly I. The largesl amaleur sporting
event in California wtll feature I 0,000
police officers and firefighters who are
expected to compete tn 62 O lympiC-style
athletic events at 38 venues. T here w1ll
be entertatnmenl, food and streel fa1rs
wllh varying themes! For further tnformation o n th is free even t, contact Hu nt or
Palacios at 1he Game 2000 office at (909)
483-2838, or e-mail the office at
pafg2000@ gte.net.
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The Amencan Society for Tratnmg
and Development-Inland Emp1re
Chapter IS a voluntary assoctallon
dedicated 10 servmg the personal and profc~
sional needs of its members in the field of
human resources, while helping organi.l3tions maximize the1r effectiveness. On June
16 at 6 p.m., lhe Rivers1de Chamber of
Commerce, ASTD w1ll present ''THE
CHARISMA FACfOR, FIRST IMPRES·
SIONS/ LISTENING SKILLS." The guest
speaker will be Joan Tremblay.
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The Small Business Development
Center is offering a two-hour
workshop on the basics of government procurement on Monday, June 19th,
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The Resource Center for
Nonprofil Manage ment and
Los Angeles Times presents
" Managing Time and Projecls: How to
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Avoid Stress and Burnout.. .and Live to
Tell the Story," by A my Lynn Frost,
M BA, MA Psychology. The even! w ill
be held on Tuesday, June 27 from 8:00
a.m. to 12:00 p.m. Place: California
Bapt1s1 Univers1ty Conference Center,
1325 S. Auto P laza Drive, San
Bernardino, CA., Cost is $25. Call (909)
686-2890 for information.
The Center for International
Trade Development and the
Californian -Mexico
Trade
Assislance Cenler of Cilrus College a
three-and-one-half-hour workshop on
Wednesday, June 28th , 2000 from I :00 to
4:30 p.m . This workshop will cover the
" tricks of lhe lrade" for locating and
qualifying buyers, focusing on n iche
markets, analyzing competitors, delermining markettng activ ities and performing the reality lest. For information and
regis1ra1ion for 1h1s $25 workshop, call
lhe Citrus College for International Trade
Deve lo pment at (909) 629-2247.
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tracls, 1ncludmg federal, state and local.
Consultants experienced in government procurement policies and procedures wi ll di rect
this workshop. For information and reg1stration call the Mt. San Antonio College Small
Business Developmenl Cenler at (909) 629·
2247.
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Monday
Business
Builders
of
Rancho
Cucamonga, weekly, 7 a.m. al Socorro's
Mexican Reslaurant, 10276 Foolhill Blvd.,
Rancho Cucamonga. Membership: $25.
Conlact: Dawn Grey, (909) 484-5244;
Shirley Patrick, (909) 625-2386.
Personal Break Through/ Nelworking,
weekly, 7 a.m. at 7385 Carnelian St., Rancho
Cucamonga. The club meets to discuss maximizing business and personal leverage,
Conlact: Warren Hawkins, (909) 626-2681
or (909) 517-0220 (pager).

PowerPoint Presenta tions
Business will be the subject at
PWR meeting. Marilyn Snyder is
guest speaker. The PWR dinner meeling I
begins at 6:00 p.m., with networking fol- 1
lowed by dinner and the speaker. The meelings are held al Canyon Crest Country Club, I
975 Clubhouse Dnve in R1verside. The fee, 1f 1 1\Jesday
prepaid, $20 members, $22 visitors and at the I
Business Network Internationa l, Inland
door $25 for all. RSVP on line at pwronValley Cha pter, weekly, 7 10 8:30 a.m. at
line.org or by call ing 1-888-244-4420, I Mimi's Cafe, 10909 Foothill Blvd., Rancho
Cucamonga. Contact: Michael Bailey, (909)
checks are to be mailed 10 PWR 40335
Winchester Rd., Sle. E, PMB 306, Temecula, I 948-7650.
CA 92591. Reservations and prepayments I
Al i Lassen's Leads Club, Claremonl
I Chapler, weekly, 7:15a.m. at the Claremont
are due by June 16.
Inn, 555 W. Foothill Blvd., Claremont.
You are cordially invited to attend I Contact (909) 981-1720. Regional office:
our an nual Fire Safety Day hosled I (800) 767-7337.
Al i Lassen's Leads Club, Diamond
by
the
Redlands
Police
De partment/Recreation Bureau and lhe I Ranch Chapter, breakfast meeting weekly,
Redlands Fire Departmenl on Saturday, June 1 $8 for visitors, 7:15 - 8:30 am at I he
Diamond Bar Country Club, 22751 E.
24,2000 between 9 :00a.m. and 12:00 p.m. al
Golden Spnng,s Dr., Diamond Bar. Contacl :
the Redlands Commun11y Center. All ages arc
K1m Gully (909) 606-4423 or Leads Club
welcome and the cost is free. Fire Safety
Reg1onal Office: (800) 767-7337.
Games, Simulator Smoke Trailer, and a fire
truck complete with firemen will be there to
Wednesday
teach fire safety! Call for more info: (909)
Business Network International, Victor
798-7572.
Valley Chapter, weekly, 7 a.m. al Marie
Callenders, 12180 Mariposa Rd., Vic1orv1lle.
Mark Victor Hansen, co-author of
V1s11ors welcome. Con1ac1: Jo Wollard (760)
the highly acclaimed book senes 241-1633.
"Ch1ckcn Soup for the Soui"(R)
Bustness Network ln1ernat1onal, Chmo
will speak at 1hc ln1crnat10nal Collec11blc
Valley Chaplcr, wecldy, 7 a.m at M1m1's
Exposition at II :30 a.m. Saturday, June
Cafe, Spectrum Marketplace, 3890 Grand
Ave., Chmo. Contact: (909) 591-0992.
24, 2000. The subject of his prescntalion
Bus1ness
Network
International,
is "Living Your Dreams."
The
Rancho Cucamonga Chapter, weekly, 7 am
l nternalional Collcclible Expos1110n is
al Plum Tree Restaurant, 11 70 W Foo1h1ll
o pen to the ge ne ral public on Satu rd ay
Blvd., Rancho Cucamonga. Contact :
a nd Sunday, Ju ne 24 and 25. Adm iss1on
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Michael Cunerty, (909) 467-9612.
Toastmaslers Club 6836, lhe Inland
Valley Earlybirds of Upland, weekly 6:45
a.m. at Denny's, northwest comer of Seventh
Street and Mounlam Avenue in Upland. Info:
Nancy Couch, (909) 621 -4 147.
The lnstilute of Managemenl Accounlanls Inland Empire Chapter, the fou rth
Wednesday of the month, 6:30 a.m. at the
Mission Inn, 3649 Seventh St., Riverside.
Contact: Ester Jamora (8 18) 305-7200 Ext.
106.
The Rancho Cucamonga Women's
Chapter of All Lassen's Leads Club, weekly,
7:15a.m. at M1mi's Cafe, 370 N. Mountain
Avenue. Info: Palricia Brookings, (909) 9814 159 or (909) 594-5159.
Thursday
Business Network lnlernational, Victor
Valley Chapler, meets every Thursday at 7
a.m. al lhe Ramada Inn, Interstate 15 and
Palmdale Road tn Victorv ille. Visilors are
welcome. For more mformation, call Rodney
Sanders at (760) 953-7297.
BO MN inland
Empire
Month ly
Meeting Th ursday, March 9, 2000 12:00
noon, Double Tree Hotel. Guest Speaker:
S OMA California Lobbyist, Les Spahnn,
Legislative issues in property ownership
and management. Cosl: $30. Reservations:
(909) 882-7868.
B usmess Network l nternalio nal,
Corona Hi lls Chapler meels every
Thursday 7 a.m. to 8:30a.m. althe M1mi 's
Cafe located at 2230 Griffin Way, Corona
(#91 Fwy at McKtnley). Visttors are always
welcome. lnformallon: Laurie (909) 7803176 or Wayne (909) 279-2870.
Sunday
Clarcmonl
Master
Moltvalors
Toastmasters Club, weekly, 6 10 7:30 p.m.
in the Jagcls Bu1ldmg at Claremont
Graduale School, 165 E. IOih S l.,
C laremo nl. Contacl Chuck or Dolores
Week, (909) 982-3430.
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by Canulle Bounds, food and wrne edrtor

As promised in April, here are two
more delights from your northern
neighbor. Now we visit a romantic
place that touches the nostalgia and
humor of the 1940s - and a funky,
yuppie restaurant that could be a
model for a future eating place you
would find on a stop at a pllli.h refueling galaxy on the wa) to the moon.
Both offer superb food and service.
They are also "upper-end affordable,"
hut are well worth the expenditure.

Cypress tree~ and Napa vineyards,
with overstuffed mohair dining chain.
that take their design from classic
Hud~on fender . The barstools are
shaped like wine cask~ with corks for
seat~. Two private dining rooms are
available. Believe it or not, it works.
Here i~ a romantic soft, quiet place to
enjoy a fine meal.

ltmpuatun controlled ~ine ~lbr.
The Cypress Club 1S truly a
restaurant for romance and fine food
and wine. When you consider that
there are two temperature-controlled
w1ne cellars with approximately

~tUng

The Cypress Club is located at
500 Jackson Street, San Francisco.
Valet
parking
is
available.
Reservations are recommended, call
( 415) 296-8555.

blrted

Executive Chef Joseph Zeilinski
offers what he call~ a ~ophi ticated
American style menu and get you off
to a flying start with an arugula and
roasted beet salad or a chilled prawn
salad with shaved fennel and jicama,
drizzled with a ddightful lemon vinaigrette- just two of the varied unique
starters.

G tt gdo Dt

bU'-~

Sauteed striped bass with shiitake

Gorden's House of Fine Eats
A top-off into the 21st century.
Funky, fun , laid-back, never taking
itself too seriously - other than the
quality of the food it serves. Tht: food
(now that is serious bu iness) is still
presented as funky, fun and laid-back.

A happening
This n:~taurant is a dining "happenmg," rather than an experience.
Serendipity reigns from the industrial
styled, yet luxurious restructured
1930'~ warehouse, (they seem to be
doing that a lot in San Francisco these
day~) to the changing artwork of local
artists, the variou. types of mus1c
offered on any given night, and a
menu that is right on course with variety, freshness and quality.
\~ CaD

Restaurant /11tcnor of the C1prcss Club, Sa11 f'ra11U SCO.

10,000 bottles of wine on the property,
you know that there has to be something available for every taste.

VISUiynti
Proprietor John Cunin notes that
all h is restaurants, "are visually exciting," and he ~~ not jesting. As you
enter the main door, which gives the
appearance of an expanded old airplane wing; check your wrap at an
alcove that looks hke an old TV set
with bronze cartoon frogs for pulls.
Add bulging brass pillars and burgundy velvet curtains with six-foot
diameter erotic light fixtures - that
after a second look, appear as huge
breasts- and you have the award for
"Best Designed Restaurant" by
Interior Magazrne in 1992.
It . . . . . . . . . . . . ~
A mural inspired by the W PA
pamtings of Thomas Benton covers
the room with v1sages of Monterey

mushrooms and basmati rice with ginger soy infusion, brings a creative
group of flavors together to satisfy the
soul. But then there is the oak-fired
rack of lamb, with julienne zucchini in
a dark truffie sauce that is done to perfection.
n.tp-:md fi
Erik Sousa Cypress Club's talented pastry chef creates bold, architectural dessert'>. Each is a work of art
and is presented so beautifully you
wonder if you should eat them or just
savor the appearance.
The Cypress Club chocolate
tower is a creation made with port 1ce
cream with sp1ced port syrup. Coconut
creme brulee surprises wnh pineapple
fruit jell ies, complemented with a light
delicious coconut macaroon. A sampler of truffles and petit fours and
freshly brewed coffee completes a perfeel, grac1ously servt:d meal.

~
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Gordon's has decided to do away
with the idea that you can't please
everyone all the time. His menu is
geared to have something gastronomically delectable for everyone. He is as
~uccessful as one can get with such a
lofty goal. He dt:scribes his menu as
" modern American cuisine." The
menu is divided into diffen::nt levels
with descriptions ranging from
"healthful" to "comfort" to "luxury"
and "international."
Everything from a homemade
veggie burger with guacamole ($H.25),
to Beluga caviar ($60) is available.
Prices accommodate all pocketbooks.
~tnDOBbk a~tizer..

Under comfort food, billed as "a
nice matzoth ball soup," is the only
thing on the menu that fell a little
short, and perhaps it's because l had a
Jewish aunt that made a matzoth ball
~oup that spoiled me for all others. The
asparagus eggrolb with an egg sauce
for dipping, was literally out of this
world. Crispy, done to a just right turn,
this delicious appetizer could have
bt:en quadrupled and bt:comt: a main
course.
The dayboat :-.callops are in the
same league. These delectable mouthfuls in bubbling nch mushroom sauce
were memorable and it was fortunate
there weren't un limited portions,
bt:cause my party of gourmets would
not have progressed any farther into
the meal.

Feod p-epanlll '*
under

" International" and was tender and
had a subtle tastt: that satisfied. The
grilled salmon with avocado and
orange, accompanied by organic
watercress, was obviously prepared
with a loving touch. The fish was
fresh and grilled with just the right
amount of heat. The avocado and
orange sauce was a perfect complement to the dish.
The roasted Sonoma duck breast
with horseradish and honey and warm
lentil salad came under "local
favorites" and I can understand why.
They were succulent and greasel ess,
beautifully presented and a joy to tht:
palate.

Wines of the ~orld
A delightful 1998 California
Chardonnay from the Sonoma County,
Dry Creek Vineyards accompanied the
meal.
Master Sommelier Tim Gaiser
offered an ample wine list, presenting
American, European, Australian, New
Zealand and Argentinean wines some by the glass- others by the bottle.
A distinct li t or dt!>Strts
Under "sweet stuff," a glittering,
distinct list of desserts was created
by Gordon's inventive pastry chef,
Anna Niederholzer. Warm apple
rhubarb pie with creme fraiche ice
cream is a sweet tooth's dream .
Gordon 's doughnut plate is definitely to be tried. Bananas wrapped m
phyllo, served with rum vanilla 1ce
cream and chocolate goes under the
name of the "big banana" and IS pure
wonder.
Gordon's !louse of Fine Eats,
with its unsophisticated name and
spruced-up warehouse atmosphere
hits the mark, and is as different a
place you may ever find to dine, but
you will not find fresher, bt:tter or
more sincerely prepared food. The
staff react like they have stock in the
place, and enjoy giving first -rate,
friendly service. Ao; the old ~aying
goes, "Try it - you' ll like it." I guarantee it.
Gorden 's House of Fine Eats can
be found at 500 Florida Street (near
Mariposa) in San Francisco. Call
(415) R61 -R900 for reservations. I
suggest a table in the mezzanine
area.

tep off a pl ane at an internationa l airport
and immedi ately be at your meeting or conventio n? Nowhere but

Ontario, the Gateway to Southern California!
Ontario 's new Convention Ce nter showcases all the latest in advanced technology
and telecommunications.

•

•

•
•

Fiber-optic ports statio ned every 30 feet in the Exhibit Hall and Ba llroom for
compute rs, telephones, fax machines, and hi gh speed ISDN data line
connections fo r e nhanced te lecommun ications speed
Uplink a nd downlink capa bilities for satel li te communicati ons
Computer capa bility/hookups in all meeting rooms and to all booth locati on
State-of-the-art video teleconfe rencing facilities for domesti c and
internati onal video conferences

Boasting more than 225,000 total square feet, the advanced des ign of the Ontario
Convention Center makes it the ideal venue for conventions, trade shows, exhi bits,
meetings of any size and just about any special event looking for an
ex hibit hall, meeting room, or ballroom.

•
•
•

70,000 square-feet of Exhibi t Hall pace column-free
24,000 squ are-feet of Meeting space, di visible into as many
as 24 rooms
20,000 square-feet of Ballroom space, in up to 3 separate section
~~
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Ontario

....
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Ontario Convention Center
2000 Convention Center Way, Ontario, CA 91764
909/937-3000 • 800/455-5755 • Fax 909/937-3080

Cam11le Bound.\ is the travel/food and
wine editor for the Inland Empire
Business Journal and Sunrise
Publications.

... We've Got it All

(
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Corpo ra te spending in h ealth ca re has risen
rapid ly in recent yea rs. The expected cost fo r
health ca re pe r e m ployee each yea r will be
.S7 ,000 by the yc~•r 2005.
The llcalth Insurance Association of Ame ri ca
suggests th at prevention is o ne of the best ways
fo r com panies to ma nage medical ex pe nses.
Em ployers can avoid unnecessa ry health care
costs when e mployees a rc healthie r.
At Loma Linda Uni ve rs ity Medical Cente r, we
offe r health and fitness eva luatio ns as well as
on-site screenings.
By ch oosing Loma Linda n iversity Medica l
Cente r, you a nd yo ur e mployees will be nefi t
fro m the services of one of the top health ca re
providers in the nation. To reserve your on-site
health screening or to receive more inform a tio n,
please call:

l-877-LLUMC-4U
www.llu.edu

Because a
healthier
workforce is
a healthier
bottom line

